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CHAPTER I  

INTRODUCTION 

Introduction 

 An entrepreneur is a person who sets up a business of his choice to serve the society. 

He initiates, organizes, manages and assumes risk of an enterprise for making profit. The very 

meaning of Entrepreneur implies that he assumes risks and nobody can imagine a riskless 

venture especially the new ones. He is the one who creates a new business at the cost of risk 

& uncertainty for the reward of profit & opportunities for socio-economic growth. In this 

pursuit, he assembles the necessary resources required to exploit the available opportunities. 

An entrepreneur runs his own enterprise, assumes very many risks and accepts challenges for 

earnings, and provides new ideas, products, services, etc., to the society. He is a creative 

thinker, creates job opportunities rather than getting it and plays a significant role in an 

economy.  

Entrepreneurship involves the activity of initiating, organizing, managing and 

assuming risks of an enterprise for profit. Modern day definitions provide more 

transformation from the traditional definitions and adds one more component viz., problem 

solving. It is true that Entrepreneurship solves bigger problems and provides solutions too to 

various issues. The most important aspect of Entrepreneurship is that there is no guarantee 

that the new venture/enterprise will work successfully and hence the fear of losses leading to 

closure of the venture is always possible. 

India‟s increasing population, unemployment problems compounded with the 

inabilities to create job opportunities are major threats to India‟s Economic Growth. India‟s 

population has been increasing over the years and creation of job opportunities to beat the rate 

at which unemployment grows is impossible for any government. It is always not possible for 

any Government to create job opportunities continuously unless there is a multi-fold increase 

in emergence of Corporate Companies and Entrepreneurship Activities. To bridge the gap 

between job opportunities and unemployment among Indians, emergence of corporate 

companies and entrepreneurship activities at a large scale is very much necessary. It is 

important to note that 70% of India‟s population is young and a significant part of it is not in 

meaningful employment. Every year more and more youngsters are coming/passing out of 

Educational Institutions looking for Job Opportunities and this number/rate is increasing in 

many folds.  
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The significance of Entrepreneurship is widely acknowledged as has resulted in not 

only accelerating economic growth and also promotes capital formation, creates wealth, 

generates revenue to the government apart from creating Job Opportunities, increasing the per 

capita income and standard of living, etc. 

Although the vitality of Entrepreneurship is globally recognised but it is not so easy to 

convince people to take up Entrepreneurship unlike Job Opportunities because of the risks and 

challenges associated with it. Finding out the feasible Entrepreneurship Opportunities is an 

uphill task and so is the establishment of Entrepreneurship.  

Let us discuss the Definitions of Entrepreneur and Entrepreneurship so as to 

comprehend the qualities, challenges and difficulties in Entrepreneurship. 

Definition of Entrepreneur  

 The Encyclopaedia Britannica
1
 describes Entrepreneur as “An individual who bears 

the risk of operating a business in the expression of uncertainty about the future conditions.”  

On the basis of various theories, the roles and characteristics of an Entrepreneur can be best 

described as an Initiator, Opportunist, Strategist, Organizer, Innovator, Capitalist, Catalyst, 

Change Agent, Courageous, Risk taker, Decision Maker, Dynamist, Achiever, Leader, Front 

runner, Torch bearer, etc. 

          Entrepreneurs see the problems as opportunities and assume challenges and risks. 

Entrepreneurs stand stubborn to face umpteen numbers of challenges. Entrepreneurs posses 

various qualities as mentioned above.  

 

Definition of Entrepreneurship 

             According to Wikipedia
2
, “Entrepreneurship is the process of designing, launching 

and running a new business, which is often initially a small business. The people who create 

these businesses are called entrepreneurs” 

According to A.H.Cole
3
, “Entrepreneurship is the purposeful activity of an individual 

or group of associated individuals, undertaken to initially maintain or earn profit by 

production and distribution of economic goods and services”. 

                                                           
1    https://www.britannica.com 
 

2    https://en.wikipedia.org/wiki/Entrepreneurship 
 

 

3
    www.yourarticlelibrary.com 

https://en.wikipedia.org/wiki/Small_business
https://en.wikipedia.org/wiki/Entrepreneurship
https://en.wikipedia.org/wiki/Entrepreneurship


 

 

According to Heggins
4
, “Entrepreneurship is the function of seeking investment and 

production opportunity, organising an enterprise to undertake a new production process, 

raising capital, hiring labour, arranging the supply of raw materials and selecting top 

managers of day-to-day operations”. 

  

Many countries of the world are looking at their youth population to accelerate the 

economic growth of their country; it is India which should lead from the front, since India has 

the highest population of youth having spirit and motivation to excel. New generation 

entrepreneurs will play a vital role for the future prosperity of any economy. At this juncture, 

it is high time that we study the Opportunities and Challenges to Young Entrepreneurs and 

Highlight the Opportunities available to Youngsters and Challenges ahead so that they take 

their steps forward with confidence, commitment to succeed and march forward to make India 

number one in the world. To understand the significance of Entrepreneurship, we shall discuss 

the role of Entrepreneurs in the Development of an Economy. 

Role of Entrepreneurs in the Development of an Economy 

It was observed by Economists and Experts in numerous studies in the past and 

present and in the various developed countries that there exists close relationship between 

Entrepreneurial Activities and Economic Growth. For instance, developed countries like 

USA, Canada, Germany, France, etc., are countries with numerous huge Entrepreneurial 

Activities. Creativity, Innovations, Research & Development are the very characteristic of 

Entrepreneurs and hence they take an Economy into Growth Path with their Vision and 

Mission to achieve Self Reliance. The roles and significance of Entrepreneurs in the 

Development of an Economy are numerous and vital. Some important roles of Entrepreneurs 

are listed below: 

 Generates Revenue and Sources of Revenue – Entrepreneurs get revenue for 

themselves and pay taxes to the government  

 Provide solution to problems – Entrepreneurs create/deliver unique 

products/solutions to the problems 

 Contribute to Capital Formation – Entrepreneurs invest in their venture and hence it 

leads to Capital Formation 

                                                           
4
    https://sol.du.ac.in 
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 Create Job Opportunities – Entrepreneurs create number of Job Opportunities 

 Help in increase in Per-capita Income – By providing Job Opportunities, 

Entrepreneurs pave the way for source of Income 

 Entrepreneurs help in improving Standard of Living of the people  

 Entrepreneurs help in organizing and managing Factors of Production otherwise 

these might have been unused/under used 

 Enhance Competition – Entrepreneurs tend to enhance healthy competition 

 Entrepreneurs help in Optimum Utilisation of Resources 

 Entrepreneurs bring in New Ideas, New Products & New Services 

 Entrepreneurs are the Catalyst and Change Agent of the Economy 

 Entrepreneurs immensely contribute to the Growth and Development of an 

Economy 

 Entrepreneurs immensely contribute to the welfare of the society 

There are numerous benefits of Entrepreneurship but it does have some major 

limitations. We shall now discuss the limitations of Entrepreneurship. 

Limitations of Entrepreneurship 

 Although the benefits of Entrepreneurship are immense and unquantifiable, it also has 

numerous limitations. The significant benefits of Entrepreneurship are not continuous, its 

profitability is not always consistent and there is no guarantee of future course of action and 

its progress. The following are some important limitations of Entrepreneurship: 

o Uncertainty of Income and Future – There is no certainty of income and future of 

entrepreneurship. 

o Huge risk – Though entrepreneurship is hugely profitable but the risk of loss is 

also too high. 

o Fear of loss and stress – Entrepreneurs always have fear of loss of their venture 

and have stress too. 



 

 

o New Entrepreneurs are not welcomed and are discouraged – Friends, family and 

the surrounding will not welcome any new venture and tend to discourage the 

entrepreneurs. 

o New Entrepreneurs may not get proper support – As the chance of loss is too high 

for the new entrepreneurship, new entrepreneurs may neither get proper support 

from friends/family nor from any other institution. 

o Requirement of resources – New enterprises need huge resources in the form of 

factors of production and so on. 

o Risk from severe competition – Needless to say the severity of competition for a 

new firm/venture. 

o No regular income unless established – There is no guarantee of income itself and 

in such a case regularity of income is highly questionable. 

o Unpredictable Work schedule – Entrepreneurs need to work tirelessly without 

seeing any work schedule and long working hours 

Given the problems and challenges to Entrepreneurs, to become an Entrepreneur or to 

start a new venture is not every body‟s cup of tea and it is going to be the toughest always. In 

order to comprehend the totality of Entrepreneurship, one should comprehend the important 

functions of Entrepreneurs. 

Important Functions of Entrepreneurs 

 An Entrepreneur is supposed to start from scratch and hence he has to carry out as 

many as functions as possible depending upon the nature, size, stage and complexity of 

business. Few important functions, an Entrepreneur should focus on, are stated below: 

 - Generating Ideas, Scanning the ideas and selecting the best one 

 - Analyzing Product/Service Offering and its Market 

 - Determining form of Business Organization  

 - Carrying-out Promotional Formalities to set up a Business Organization 

 - Determining objectives and prepare short term and long term plans  
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 - Securing required resources and Develop an Organizational Setup 

- Giving direction to subordinates  

- Creating Market for the product/service 

 - Efficiently delivering the product and tackle competition 

- Reviewing of Plan and Objectives, etc. 

A person who is interested and inclined to become an Entrepreneur can start his 

venture but in order to become a successful one, he should comprehend the important 

factors/variables influencing the emergence of an Entrepreneur and stick to it till he achieves 

his goal and continues to do that in spite of challenges he faces.  

Important Factors/Variables influencing the Emergence of an Entrepreneur 

 Demographic Factors: Age, Gender, Education & Knowledge, etc. 

 Personality Traits:  Desired for Achievement, Risk-taking Ability, Need for 

Independence, Interest, Expertise, Leadership Skills, Motivational Level, Thirst for 

Development, etc. 

 Social Factors: Parental Role, Culture, Family & Friends‟ Support, etc. 

 Environmental Factors: Lack of Employment Opportunity, Resources, Economic 

Condition, etc. 

 Other External Factors: Political Environment, Social and Cultural Environment, 

Economic Environment, Legal Environment and Technological Environment, etc.  

 We discussed some important factors that lead a person to become a successful 

entrepreneur. Now we can have a look at the features of Entrepreneurship Activity and its 

implication on other activities. 

Features of Entrepreneurship Activity 

 Economic Activity – Entrepreneurship is an Economic Activity 

 Goal-oriented – Entrepreneurship Activities are goal oriented sometimes aim at 

achieving multiple goals. 



 

 

 Entrepreneurship Activities create tremendous impact on various Economic 

Activities 

 Risky – Entrepreneurship assumes huge amount of risks and challenges 

 Entrepreneurship Activity is a Dynamic Activity 

 Creativity and Innovation – Creativity and Innovation are the output/products of 

Entrepreneurship 

 Efforts should be taken to Organize and function – Entrepreneurship Activity 

cannot be taken for granted and hence efforts must be taken to properly organize 

and run the enterprises.  

 Requires Managerial and Leadership Skills – Entrepreneurship Activities require 

Managerial and Leadership Skills to effectively manage and tackle different 

situations. 

 Entrepreneurship Activities help in Optimum use of Resources, etc. 

Although there are umpteen number of benefits and implications of Entrepreneurship, 

it doesn‟t come without any problems and challenges. Now we shall discuss major problems 

and challenges faced by Entrepreneurs. 

Major Problems and Challenges of Entrepreneurship – Faced by Entrepreneurs 

 Entrepreneurs play a pivotal role in the development of an Economy. Entrepreneurs 

are enriched with number of characteristics and qualities like creativity, innovation, 

adventurism, ability to take risk, urge to do things differently, dynamism, etc. Although, 

entrepreneurs posses numerous characteristics and qualities, they do face problems and 

challenges while starting and running a business firm. The following are the list of major 

problems and challenges faced by Entrepreneurs in general: 

 Start-up Problems – Difficulties in starting up a firm/enterprise such as Rules and 

Regulation, Registration, etc.  

 Managerial Problems – Difficulties in managing the firm/enterprise 

 Raw Material Problems – Difficulties in sourcing Raw Materials,                                        

Cost of Raw Material, etc. 
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 Production Problems – Difficulties in manufacturing 

 Lack of Skilled Labourers – Non availability of Skilled Labourers 

 Personnel/HR Problems – Difficulties in sourcing Skilled Personnel, Hiring, 

Retaining, Cost of hiring, etc.  

 Cost of Capital – Cost of Capital such Interest on Loan borrowed 

 Financial Problems – Difficulties in obtaining Finance to start/run a firm 

 Marketing Problems – Difficulties in marketing the product/service 

 Demand related Problems – Difficulties in creating demand, no/low demand for 

the product 

 Collection Problems – Difficulties in collection from Debtors 

 Tax Problems – Taxation difficulties such as Direct and Indirect Taxes 

 Technological Problems – Problems faced due to the Technology/Up-gradation of 

Technology 

 Any other Problems 

 The number of problems and challenges are many and varying depending upon the 

nature, size, stage, location of an enterprise. Let us also discuss some important hurdles faced 

by entrepreneurs. 

Major Hurdles and Challenges in Entrepreneurship 

 Entrepreneurs face many hurdles and challenges in the run-up to the establishment of 

an enterprise. The list of major hurdles and challenges of Entrepreneurship are listed below: 

o Lack of Awareness about the Entrepreneurship/Opportunities 

o Lack of Education among the people 

o Lack of Knowledge about the Entrepreneurship 

o Lack of Information about the Entrepreneurship 

o Lack of Interest in Entrepreneurship 



 

 

o Problem of Communication  

o Lack of Motivation and Motivational Factors to take-up Entrepreneurship 

o Fear of Failure of Entrepreneurship 

o Lack of Confidence among the people 

o Problem of Finance/Lack of Credit Facility to Prospective Entrepreneurs 

o Poor Infrastructure Facilities available 

o No/Low Risk bearing Ability among the people 

o No Support/Discouragement from Parents, Friends and Society  

o Cumbersome Rules and Regulations to start an Enterprise 

o Severe Competition among the existing Entrepreneurs 

 The above listed Problems of Entrepreneurship and Hurdles faced by Entrepreneurs 

pose huge threat to the Development of Entrepreneurship. Hence, it is highly essential to 

study the problems, challenges and hurdles of Entrepreneurship so that the problems and 

challenges of Entrepreneurship are addressed and hurdles are overcome to create an 

Entrepreneurship friendly environment.  

Statement of the Research Problem 

 India has the second largest population in the world which is growing at a high rate. 

Rapid growth of population coupled with unemployment and underemployment pose a great 

challenge to the economy and nation.  

In India, every successive Governments both at the Central and State Level, which 

came into existence, since independence, has tried its best to create job opportunities either 

directly or indirectly to the vast general public both in public sector and private sector. 

Creating job opportunities was the top most agenda of various governments both at the Centre 

and State. It is the main promise of successive governments and tried their level best to boost 

the employment opportunities. Although the past and present governments at the state and 

centre have tried and trying every bit and thin, the locus of the problem is, in spite of getting 
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employment opportunities through various sources, unemployment problem is looming large. 

Unemployment problem is posing a biggest threat to entire nation.  

National Unemployment level as claimed by Ministry of Labour was 3.7% in 2015-16. 

77% of the families have no regular wage earner and more than 67% have less than Rs 

11,000/- per month. Approximately 58% of unemployed graduates and 62% of unemployed 

post graduates could not get jobs because of the unavailability of jobs matching with 

education/skill and experience. According to the Statistical Report of National Sample Survey 

Office (NSSO), the Unemployment Rate was 6.1% in 2017-18. Apart from the direct 

Unemployment Problems, there are problems which are yet to be accounted such as Disguised 

Unemployment and these problems also pose serious threat to our economy. Government of 

India took several initiatives to decrease the unemployment rates by launching Mahatma 

Gandhi National Rural Employment Guarantee Scheme, National Career Service Scheme, etc. 

Of late, one of the major problems faced by developing economies is shrinking job 

opportunities and in such a case the only option available to the government is to encourage 

the people to take up self-employment and entrepreneurship. 

The Global Financial Crisis considered as the most serious financial crisis by the 

Economist hit the world during 2008 left millions jobless and speculations are on for yet 

another Financial Crisis. Hence, it is never too late, we realise the golden opportunity of 

encouraging the youngsters to take up entrepreneurship and make them torch bearers of the 

society.  

Majority of the general public are averse towards taking up entrepreneurship/business 

because of the risk associated with it. The general tendency of human being is actually against 

taking unnecessary risks and hence it is obvious that people will not take up Entrepreneurship. 

Fear of failure and past experiences of their relatives, friends and known members in their 

family will only accumulate to the risk aversion. Opportunities and challenges of 

Entrepreneurs must be thoroughly comprehended and disseminated to all the aspirants so as to 

remove any sort of doubt, discomfort and chase away the hesitation to start entrepreneurship. 

It is the turn of the Government to take up Entrepreneurship Development Programmes to 

awaken the society and especially motivate the younger generation to become entrepreneurs 

by doing so a government directly and indirectly can pave the way for creating more and 

more job opportunities. 



 

 

Significance of the study 

 Importance of the study is evident from the pivotal role of entrepreneurship in creating 

job opportunities, improving standard of living of the people, increasing GDP of economy, so 

on and so forth to the extent that its everlasting contribution to overall dynamic development 

of a country. Studying the problems or challenges of Entrepreneurship are regarded and 

comprehended as the study of challenges of an economy so as to overcome the problems.  

 The study will help various Governmental and Non Governmental Organizations 

engaged in Developing Entrepreneurship and Job Creation. It will also help the budding 

young entrepreneurs as they can study the opportunities and challenges ahead for them and 

plan accordingly to combat the problems and challenges.  

 The study will also provide enormous amount of details and help the NGOs & Micro 

Small & Medium Enterprises (MSMEs) in running their organizations smoothly. Aspiring 

Entrepreneurs can be awakened about the Opportunities and Challenges to Young 

Entrepreneurs so that they are very careful and tactful while starting their venture. The study 

will highlight various issues, problems and challenges along with the suggestions to overcome 

the problems and hence entrepreneurs who are struggling to find their venture problems and 

solution will immensely benefit from it.  

 As the study will be crystal clear about the issues, problems and challenges faced by 

Young Entrepreneurs before starting entrepreneurship or while doing their business and the 

solutions to the challenges and problems enlightened will definitely boost the morale of 

youngsters and aspirants.  

Objectives of the study 

Primary Objectives 

 To identify the challenges faced by the Young Entrepreneurs in Vellore District 

 To study the opportunities available to the Young Entrepreneurs  

 

Secondary Objectives 

  To suggest measures to overcome the challenges faced by Young Entrepreneurs 

  To highlight various prospective and unexploited opportunities available to 

Young Entrepreneurs 
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Research Methodology and Design of the study 

Research Methodology 

 Research Methodology is a mean to systematically solve the Research Problem. It can 

be said that Research Methodology is a science of studying how research is done 

scientifically. Various steps are generally followed by a researcher in studying a research 

problem. The study of Research Methodology enlightens the necessary training in gathering 

material and arranging them, participation in the field work, also training in techniques of 

collection of data appropriate to particular problems, in the use of statistics, 

questionnaire/interview schedule, in recording evidences, sorting out and interpreting the 

results.   

Research Design 

 After finalizing and formulating a Research Problem, the Researcher will be required 

to prepare a Research Design. The researcher will have to state the conceptual structure within 

which research would be conducted. Research Design facilitates Researcher to be as efficient 

as possible yielding maximum information. The very function of Research Design is to 

provide for the collection of relevant evidence with minimal expenditure of effort, time and 

money.  

 From the present study, the investigator has used Descriptive and Analytical Research 

Design throughout his research work. The study contains theoretical concepts for constructing 

certain chapters and analytical research were obtained through processing data collected 

through Interview Schedule. 

Sources of Data Collection 

Both Primary Data and Secondary Data will be collected and analysed for the study. 

For the collection of Primary Data, Interview Schedule was prepared and issued to the young 

entrepreneurs in Vellore District by adopting Convenience Sampling Method. 

Primary Data 

 Primary Data are those data which are collected for the first time and happen to be 

original.  

In this study, the investigator has elicited first hand information by dint of circulating 

well structured Interview Schedule to the target respondents. Totally 85 Interview Schedules 

were circulated to the target population of which 80 are found to be usable for Data Process. 5 

Interview Schedules are found to be incomplete and not used for data analysis.  

 



 

 

Secondary Data 

 Secondary Data are those data which is already available. Secondary Data have 

already been collected by someone else. These data are the data available everywhere.  

For the purpose of this study, the investigator collected the secondary data through 

Newspapers, Magazines, Research Articles, Books, Websites and so on.  

Sampling Design 

Sampling Design refers to the procedure adopted in selecting some sampling units 

from which inferences about the population is drawn.  

 Primary data has been collected by issuing Interview Schedules to 80 young 

entrepreneurs aged between 21 to 38 years. 20 Young entrepreneurs will be selected in each 

town by adopting Convenience Sampling Method. 

Sampling Area 

The study will be undertaken in four major towns of Vellore District in Tamilnadu 

viz., Ambur, Melvisharam, Pernambut and Vaniyambadi. 

Sample Size 

Totally the research has been conducted on 80 respondents i.e., the young 

entrepreneurs hailing from different parts of four major towns in Vellore District viz., Ambur, 

Melvisharam, Pernambut and Vaniyambadi. 

Limitations of the study 

 The study encompasses following limitations: 

 1) Some responses collected are biased and could not be taken for Data Analysis. 

 2) The study is confined to four major towns of Vellore District. Therefore, the same 

Opportunities, Issues and Challenges may not be persistent in other Districts. 

 3) Sample size is restricted to 80 young entrepreneurs hailing from in and around four 

major towns of Vellore District. 

 4) Time and money were the biggest constraints and hence with the great difficulty 

only 80 respondents were selected for the study.  

 5) Interview Schedules were prepared based on the Review of Literature and the 

Issues and Challenges pertaining to these major towns and any other issues irrelevant to this 

district were ignored.  

 6) The Age Limit of the entrepreneurs was between 20 and 40. The maximum age 

limit was fixed at 40. 
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SCHEME OF CHAPTERIZATION 

Chapter I : Introduction 

 This chapter will have Introduction, Definition of Concepts, Role of Entrepreneurs in 

the Development of an Economy, Limitations of Entrepreneurship, Important Functions of 

Entrepreneurs, Important Factors/Variables influencing the Emergence of an Entrepreneur, 

Features of Entrepreneurship Activity, Major Problems and Challenges of Entrepreneurship, 

Major Hurdles in Entrepreneurship, Origin of the Research Problem, Significance of the 

study, Objectives of the study, Research Methodology, Design of the study and Limitations of 

the study. 

Chapter II : Conceptual Framework and Entrepreneurship in India 

 This chapter deals with the Conceptual Framework of Entrepreneurship. This chapter 

will have Definition of Entrepreneur and Entrepreneurship, Qualities/Features of Successful 

Entrepreneur, Significance of Entrepreneurship, Major Problems encountered by 

Entrepreneurs, Major Hurdles in Entrepreneurship, Entrepreneurship in India, 

Entrepreneurship in Tamil Nadu and Entrepreneurship in Vellore District. 

 

Chapter III : Review of Literature 

 Review of Literature is a Comprehensive Summary of previous research on the topic 

under investigation. This chapter deals with Review of Literature. This chapter deals with 

Review of Literature i.e., past studies on the topic „Opportunities and Challenges to Young 

Entrepreneurs in Vellore District‟. 

 

Chapter IV : Data Analysis and Interpretation 

 This chapter exhibits the Data Analysis and Interpretation of the study. Data Analyses 

include Percentage Analysis, Chi-Square Test, One Way ANOVA and Linear Regression 

Model. 

 

Chapter IV : Findings, Suggestions and Conclusions 

 This chapter deals with Findings and Suggestions of the Study along with Conclusion. 

Bibliography and References 

Appendix : Interview Schedule 

 



 

 

CHAPTER II  

CONCEPTUAL FRAMEWORK AND ENTREPRENEURSHIP IN INDIA 

Entrepreneur and Entrepreneurship 

According to Peter Drucker
5
, “An entrepreneur is one who always, searches for 

change, responds to it and exploits it as an opportunity. Innovation is the basic tool of 

entrepreneurs, the means by which they exploit change as an opportunity for different 

business of service”.  

 The above definition enlightens some important functions and features of 

entrepreneurs. It includes perceiving opportunity, organizing resources required for exploiting 

the opportunity. Entrepreneurs search for change and exploit it. Innovating in products and 

processes are the basic instruments of entrepreneurs for making the venture more profitable 

and survive in the long run.  

 Peter Drucker
6
 has defined Entrepreneurship as “a systematic innovation, which 

consists in the purposeful and organized search for changes, and it is the systematic analysis 

of the opportunities such changes might offer for economic and social innovation”. 

 The above definition highlights various aspects of Entrepreneurship. The act of 

Entrepreneurship starts with systematic innovation in products/processes to exploit the 

available opportunities for profit and survival of business. 

Qualities/Features of Successful Entrepreneur 

 The above two definitions and other literatures on Entrepreneur and Entrepreneurship 

enlightens the following important features and qualities of Successful Entrepreneurs: 

 Having absolute clarity of purpose – Successful Entrepreneurs will have absolute 

clarity with regards to purpose of life and business as well 

 Innovator – Successful Entrepreneurs tend to innovate their products, processes, etc., 

so as to reap the benefits of high profits and business survival 

 Risk bearer – Entrepreneurs assume great amount of risk. Risk taking ability is 

inbuilt in Entrepreneurs 

                                                           
5
 Peter F. Drucker, Innovation and Entrepreneurship, Harper Collins Publishers Inc., NY. 

6
 Peter F. Drucker, Innovation and Entrepreneurship, Harper Collins Publishers Inc., NY. 
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 Self motivated – Successful Entrepreneurs are self-motivated. 

 Hard worker – Hard working is an important feature of Entrepreneurs. 

 Committed and Determined – Successful Entrepreneurs are committed and 

determined to achieve/pursue their goal in spite of the struggles. 

 Creative – Successful Entrepreneurs are creative in their approach. 

 Ready for change & challenge – Successful Entrepreneurs always are ready to meet 

any change or challenges that their way. 

 With strong Interpersonal Skills – Successful Entrepreneurs possess strong 

Interpersonal Skills. 

 Confident – Successful Entrepreneurs exude confident in their approach. 

 Other Qualities of Successful Entrepreneurs include Being Knowledgeable and 

Competitive, Open Minded, Having passion to succeed, Strong Self-Belief, Flexible, 

etc. 

Significance of Entrepreneurship  

o Creates Employment Opportunities at Large 

o Promotes Capital Formation 

o Generates Revenue 

o Increases GDP/National Income & Per Capita Income 

o Balances Regional Development 

o Promotes/Increases Export Trade of the Country 

o Leads to Innovation and Creativity 

o Improves Standard of Living 

o Provides solution to the Problems and Creates Wealth 

o Results in Overall Economic Growth 

o Bring in New Ideas, New Products & New Services 

o Help in Optimum Use of Resources  

o Facilities Overall Development, etc. 

Major Problems encountered by Entrepreneurs 

The following are the list of major problems and challenges faced by Entrepreneurs in 

general: 

 Start-up Problems – Difficulties in starting up a firm/enterprise such as Rules and 

Regulation, Registration, etc.  

 Managerial Problems – Difficulties in managing the firm/enterprise 



 

 

 Raw Material Problems – Difficulties in sourcing Raw Materials,                                        

Cost of Raw Material, etc. 

 Production Problems – Difficulties in manufacturing 

 Lack of Skilled Labourers – Non availability of Skilled Labourers 

 Personnel/HR Problems – Difficulties in sourcing Skilled Personnel, Hiring, 

Retaining, Cost of hiring, etc.  

 Cost of Capital – Cost of Capital such Interest on Loan borrowed 

 Financial Problems – Difficulties in obtaining Finance to start/run a firm 

 Marketing Problems – Difficulties in marketing the product/service 

 Demand related Problems – Difficulties in creating demand, no/low demand for the 

product 

 Collection Problems – Difficulties in collection from Debtors 

 Tax Problems – Taxation difficulties such as Direct and Indirect Taxes 

 Technological Problems – Problems faced due to the Technology/Up-gradation of 

Technology 

 Any other Problems 

 The number of problems and challenges are many and varying depending upon the 

nature, size, stage, location of an enterprise. Let us also discuss some important hurdles faced 

by entrepreneurs. 

Major Hurdles in Entrepreneurship 

The list of major hurdles and challenges of Entrepreneurship are listed below: 

 Lack of Awareness about the Entrepreneurship/Opportunities 

 Lack of Education among the people 

 Lack of Knowledge about the Entrepreneurship 

 Lack of Information about the Entrepreneurship 

 Lack of Interest in Entrepreneurship 

 Problem of Communication  

 Lack of Motivation and Motivational Factors to take-up Entrepreneurship 

 Fear of Failure of Entrepreneurship 

 Lack of Confidence among the people 

 Problem of Finance/Lack of Credit Facility to Prospective Entrepreneurs 

 Poor Infrastructure Facilities available 

 No/Low Risk bearing Ability among the people 

 No Support/Discouragement from Parents, Friends and Society  
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 Cumbersome Rules and Regulations to start an Enterprise 

 Severe Competition among the existing Entrepreneurs 

 The above listed Problems of Entrepreneurship and Hurdles faced by Entrepreneurs 

pose huge threat to the Development of Entrepreneurship. Hence, it is highly essential to 

study the problems, challenges and hurdles of Entrepreneurship so that the problems and 

challenges of Entrepreneurship are addressed and hurdles are overcome to create an 

Entrepreneurship friendly environment.  

Entrepreneurship in India 

 Indian Economy is one of the fastest developing economies of the world. According to 

Wikipedia, India is the world‟s seventh largest economy in terms of Nominal GDP and third 

largest by Purchasing Power Parity. Since 2014, India has achieved approximately 6 to 7% 

GDP growth annually and became world‟s fastest growing economy surpassing China. 

 Indian Economy in the post independence period was governed by protectionism, 

import-substitution, etc., and then the economy was characterized by extensive regulation, 

protectionism, etc. It was since 1991, post liberalization era, our economy moved towards 

market-based economy. According to Wikipedia, India became one of the world‟s faster 

growing economies. According to the World Bank, India‟s Industrial Manufacturing GDP 

output in 2015 was sixth/ninth largest in the world.  

 It is also said that the long term growth perspective of our economy seems positive 

due to few important features/aspects of Indian Economy such as Young Population, 

Communication Proficiency, Low Dependency Ratio, Healthy Savings Rate, Healthy 

Investment Rate, Increased Integration of Indian Economy with the Global Economy, etc. 

India has become a major exporter of IT services, BPO Services, Software Services, etc.  

 Successive Governments at the Centre and State have initiated various policy 

measures and undertaken numerous initiatives to foster a culture of entrepreneurship and 

innovation in our country. With the difficulties surrounding creation of Job Opportunities, 

Governments are trying their level best to focus on innovative entrepreneurship. With a 

unique edge over other countries in terms of India‟s demographic profile, India has immense 

potential to create innovative entrepreneurship for the benefit of our nation and the rest of the 

world. 

 In the recent past, both the state and central governments initiated flurry of new 

programmes and opportunities to nurture entrepreneurship among the people. Policies were 



 

 

laid and initiatives were taken in engaging academia, industry, investors, small entrepreneurs, 

NGOs, Women, etc., to boost entrepreneurship. Government of India has also ensured in its 

policy enabling equal opportunity for women entrepreneurs bringing them forefront by 

providing access to loans, networks, markets, etc.  

 Few initiatives of Indian Government‟s effort at promoting Entrepreneurship and 

Innovation include Startup India (2016), Make in India (2014), Atal Innovation Mission 

(AIM), Support to Training and Employment Programme for Women (STEP), Biotechnology 

Industry Research Assistance Council (BIRAC), DST, JAM, Digital India, Stand-Up India 

(2015), Trade Related Entrepreneurial Assistance and Development (TREAD), Pradhan 

Mantri Kaushal Vikas Yojana (PMKVY), National Skill Development Mission (2015), etc. 

Entrepreneurship in Tamil Nadu 

Entrepreneurship is being considered as one of the essential factors determining the growth of 

any country and there is no exception to the states of that county. There is significant evidence 

from the past studies highlighting the fact that the entrepreneurs‟ immense contribution to the 

development of a state and country. It is also evident from various past studies that free 

economies have given freedom to entrepreneurs in their ventures than the controlled 

economy. 

Entrepreneurs play a pivotal role in the growth and development of the state. The role 

of entrepreneurship is significant and widely recognised from both the individual‟s and 

society‟s perspective. From individual‟s perspective, entrepreneurship provides employment 

for individuals directly or indirectly and generates revenue for the state and decreases the 

unemployment rate. It also increases GDP of the state and country. Entrepreneurs convert the 

idle resources such as land, labour and capital into productive use as goods and also generate 

revenue for the state.  

According to the SME Forum Survey conducted during June 2014 highlighted that 

Tamil Nadu was the most preferred destination for startup as Tamil Nadu is one of the leading 

states of India in providing infrastructure facilities to foster Entrepreneurship Development. 

The state of Tamil Nadu is no exception in providing free hand to entrepreneurs to start their 

ventures. The MSME Sector contributes significantly to the robust development of TN 

economy. It contributes 40% of the state‟s total exports and provides largest number of 

employment opportunities as per the TN state‟s Annual Progress Report of 2013-14. 
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According to Wikipedia, Tamil Nadu is the 11
th

 largest state in India by area and the 

7
th

 populated stated of India. The state of Tamil Nadu is 6
th

 ranked state of India according to 

HD Index in 2011.  

Tamil Nadu is the most urbanized state in India. Tamil Nadu has a widely connected 

transport system which connects all parts of the state as it is served by an extensive road 

network, providing link between various urban, semi-urban and rural areas. There are several 

National and State Highways connecting various Cities and Towns. Tamil Nadu has a well-

developed Rail Network. The state of Tamil Nadu also has 3 major seaports and 4 

international airports. Tamil Nadu has the 3
rd

 largest installed power generation capacity in 

the country.  

Various studies have highlighted the significance of entrepreneurship especially young 

ones. The urge for the development of Young Entrepreneurs is steadily increasing. Major 

constraints curbing the development Young Entrepreneurs need to be studied and removed so 

as to foster development of Young Entrepreneurs. State Government must initiate various 

programs to encourage and facilitate the aspiring entrepreneurs and awareness programs must 

also be initiated among the budding young entrepreneurs.    

Entrepreneurship in Vellore District 

The Vellore District in Tamilnadu is one of the most prominent and vital Districts in 

terms of industrial development. The District is predominantly occupied with leather, leather 

based products and leather based industries. This District accounts for approximately 37% of 

the country‟s leather and leather products‟ exports. Leather and Leather products exported 

predominantly include finished leather, leather shoes, leather garments, leather gloves, etc. 

Leather products exported from the Vellore District is known globally. Most of the leather 

and leather products exported to the countries across the globe are from Ambur, Melvisharam,  

Ranipet, Vaniyambadi and Pernambut. 

 The Vellore District in Tamilnadu provides ample infrastructure facilities and scope 

for the development and growth of not only leather/leather manufacturing industries but also 

various other manufacturing industries such as Sugar, Chemicals, Food Processing, Synthetic 

Fibres, Fertilizers, Textile Garments, Auto bearing, Rice Mills, etc. 

 Although the infrastructure facilities available for these industries are more than 

sufficient to run any industry, issues and challenges faced by the industries are numerous. 



 

 

Two main problems faced by the industries as mentioned by the District Industries Centre, 

Vellore, include financial problems and poor marketing.  

 Various significant Initiative/Programmes for Entrepreneurship Development are 

implemented/carried out by District Industries Centre. Some important initiatives and 

programmes for the development of Entrepreneurship are as follows: 

 - Assistance in Identification of Viable Project/Activities 

 - Assistance in Preparation Project Profiles to availing finance from Financial 

Institutions 

 - Creating awareness through Seminars/Awareness Camps about the policies and 

programmes on Industrial Development of the State/Central Government   

 - Organizing Entrepreneurship and Skill Development/Training Programmes 

 - Facilitating MSMEs in getting clearances  

 - Sanctioning and Disbursement of incentives and subsidies to MSMEs, etc. 

 The initiatives and programmes of District Industries Centre are numerous but its poor 

reach to the audience is yet another major issue and hurdle which need to be sorted out so as 

to develop entrepreneurship. Growing percentage of youngster coming out of education 

institutions and others need to be taught of the schemes, initiatives and programmes of DIC 

for the development of Entrepreneurship. 
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CHAPTER III  

REVIEW OF LITERATURE 

This chapter presents the summary of review of literature on the topic „Opportunities and 

Challenges to Young Entrepreneurs‟.  

GLOBAL PERSPECTIVE 

Morris Levy (2019) through Forbes NY Business Council shared his personal experience and 

few ways to overcome entrepreneurial challenges. The article stated that entrepreneurs are 

supposed to understand their personal habits first and let go of Excessive Control, manage the 

motivation, learn to become an ambassador of brand and remember to be present.  

YSF Magazine (2019) enlightened that Entrepreneurs‟ faced Biggest Challenges during 2019 

and also has suggested various measures to tackle those challenges. Measures to tackle 

challenges of Entrepreneurs include humanize brand with social media. For software start-

ups, bringing new employees, training making them meet the speed quickly was a very 

challenging one. Acute labour shortage and finding qualified trade labour were yet another 

challenge. Maintaining share in a saturated market, Access to qualified local talent, 

Compliance with changing laws and regulations, Creating scalable processes, Fundraising, 

Growing without investors, etc., were the biggest challenges faced by Entrepreneurs in US 

during 2019. 

Report Summary of State of Female Entrepreneurship (2019) - a survey of 650 female 

business owners to assess their attitude towards Entrepreneurship. The study was conducted 

by an Independent Research Firm. It was found that 27% of the respondents felt building a 

support network was challenging whereas 23% found keeping up with Industry Changes and 

Trends challenging. 20% of the respondents felt implementing a payment system challenging 

and 17% felt Cyber security challenging. 32% of the respondents felt that funding/raising 

capital as strategic and operational challenge, 31% found finding tools to grow and manage 

business as challenging. 30% of the respondents found assembling a good team as a strategic 

and operational challenge. 29% of the female respondents felt dealing with the competition as 

strategic and operational challenge. 37% of the respondents reported that they were not being 

able to grow as fast as they need was a top challenge. Top motivators to start their business 

include pursue passion, financial independence, flexibility, make more money, better 

work/family balance and create own environment.  



 

 

Paula Fernandes (2018) had listed 7 Challenges Women Entrepreneurs Face (and How to 

Overcome Them) in the Business News Daily during August 2018. Challenges include 

Defying Social Expectations, Dealing with limited access to funding, Struggling to be taken 

seriously, Owning your accomplishments, Building a support network, Balancing Business 

and Family Life and Coping with a fear of failure.  

Happyson Bimha, et. al., (2018) studied the challenges faced by Women Entrepreneurs in 

Small and Medium Enterprises in Swaziland. Prevailing major challenges faced by Women 

Entrepreneurs include Start up Capital, Competition, Lack of Support, Lack of Self 

Confidence, Lack of Family Support, etc. The study has also revealed that Women 

Entrepreneurs, in spite of many challenges, have received assistance in the form of Financial, 

Managerial and Networking, etc., to run their business.  

Affan Mahmud (2018) in his article has listed various challenges he faced/facing as an 

Entrepreneur in Bangladesh. The challenges include Social Stigma, Capital, Legal, HR, 

Finance, etc. The author goes on to say that many entrepreneurs in Bangladesh are not able to 

manage finance and there is a scarcity of good human resources. The article highlights that 

the legal aspects of starting a business was supposed to be the most challenging and 

traumatizing one of all the challenges.  

The Asia Foundation and The Asian Development Bank (2018) listed key barriers to 

Women‟s Entrepreneurship which includes Limited Access to Markets, Lack of Access to 

Finance, Limited Information, Relevant Education and Skills Training, Discriminatory Laws 

and Regulations, An Unfriendly Environment for Women, Lack of Networks, Unpaid Caring 

Responsibilities, etc.  

Gart Stockton (2018) state that Women Entrepreneurs face many challenges than their male 

counterpart. Few important obstacles faced by Women Entrepreneurs include Lack of Role 

Models and Mentors, Gender Pay Gap and Unequal Access to Funding and Venture Capital. 

Women Entrepreneurs face huge challenges for financing as they find it difficult to know key 

contacts for funding, lack of female investors, disparity of questioning compared to male 

entrepreneurs.  

R Ridzwan, et. al., (2017) found that young entrepreneurs of Malaysia could survive only in 

a short period and it is because of their young age, inability to manage business resources and 

for not having a network of industrial cooperation with experienced people.  Lack of exposure 

in terms of managing and utilising resources from various sources such as their own sources, 
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from cultural orientation, economic conditions, political linkages were often known as factors 

that depict their behaviour and hinder certain group of ventures or growth of entrepreneurship. 

The study has also pointed out that Malaysian Young Entrepreneurs faced enormous pressure 

as and when the nation integrates more into the world economy. 

Tanay Kurode, et. al., (2017) described the critical challenges in Start-up Management. 

Some critical challenges faced while managing start-ups include Idea Conceptualization and 

Implementation, Financing, Human Resources, Marketing and Market Location, Competition, 

etc. The study assumes that the biggest ever challenge faced by entrepreneurs is putting an 

idea into reality. Building up a sustainable business idea and model which will not only get 

transformed into reality but will also help to generate positive cash flows in its future course 

is supposed to be the biggest task of an Entrepreneur. Recruiting suitable employees is also a 

yet another biggest task in Start-up. Selecting suitable target market and their location are also 

considered equally challenging alongside facing the competition. 

Jill Phillips (2016), an aspiring Entrepreneur and Tech Enthusiast, shared insight on „Top 

Challenges you‟ll face as a Young Entrepreneur‟. The challenges include facing age 

stereotypes, financial issues, social rejection, facing criticism, hiring employees for the first 

time, dealing with stress and self-doubt and finding customers. In case of facing age 

stereotypes, generational values can affect how the community perceives a person as a young 

entrepreneur. The author reveals that older people might instinctively judge a youngster as a 

lazy or irresponsible, refusing to give a chance to earn trust from them. Others might doubt 

the ability of young entrepreneur to persist with business over time. Family members and 

friend will have no clue to understand your choice to start a business and they might not 

support your ideas. Not receiving any support from loved ones can certainly be a challenge to 

young entrepreneurs. They also tend to hear people criticize ideas and plans. Finding suitable 

employee is yet another big challenge for the young entrepreneurs. Own business causes 

tension leading to anxiety, stress and self-doubt. Initially all businesses tend to incur losses 

and making situation worse than before. Global competition could severely affect the new and 

young entrepreneurs. The author with her own experiences suggests various measures to 

tackle these challenges. Young Entrepreneurs can counter the age-based stereotypes by 

maintaining professional conduct and respectfully treating each and every person they face. 

Young Entrepreneurs, regardless of their financial situations, should be patient and have 

realistic expectations in terms of returns. Young Entrepreneurs should combat the feeling of 

rejection and isolation by creating lot of network with other young entrepreneurs and 



 

 

simultaneously sharing business and personal experiences with supportive friends and 

acquaintance who will encourage the entrepreneur. Spending considerable time with family 

members and friends will help in combating isolation and social rejection. Young 

Entrepreneurs often are criticized and hence they should prove their capabilities and leave 

behind the criticism. Young Entrepreneurs shouldn‟t let their underdog status discourage 

them. They should overcome all the obstacles that come thy way through perseverance, 

enthusiasm and optimism.  

Swedish Entrepreneurship Forum (2016) listed four important challenges faced by the 

entrepreneurs in the early stage and includes supply of skills, access to finance, regulations 

and fear of failure. The supply of skills is an important condition for the growth and 

maintenance of innovative capacity of entrepreneurs. Access to finance also plays a pivotal 

role in promoting entrepreneurship.  Rigid rules and regulations of business are being 

considered as a major obstacle to entrepreneurs especially the new ones. Fear of failure is also 

considered as yet another major obstacle for new entrepreneurs. Supply of skilled labour 

force, easy access to finance and reduction in red tape are the prerequisites of developing 

entrepreneurship culture among the young and new ones.  

Francis Wambalaba, et.al., (2016) analyzed challenges the youth entrepreneurs experience 

in their quest to build an enterprise and found that except for insurance, barriers were evident 

with the progression into the business. Accessing vast infrastructure became significant with 

the progression of business and same was the case of using internet and accessing more 

markets. Finance, Adverse Weather, land/lack of space, family issues and infrastructure were 

supposed to be the challenges for entrepreneurs.  

GEM, Swedish Entrepreneurship Forum (2016) highlighted some important challenges of 

Entrepreneurial Activity and such challenges include Rules and Regulations and its 

complexities, Policy and Policy Changes, Red tapism, etc. The study conforms to the previous 

studies carried out on the topic „Challenges to Entrepreneurs‟.  

BDC Research and Market Intelligence (2016) conducted a survey through online and 

found that most of the entrepreneurs face four common problems related to Finance and 

Management which include Finance related Problems (Financing of Projects), Maintaining 

business profitability, Developing the company in an orderly manner and Finding a balance 

between their personal and professional lives.  It was also found that relatively new 

entrepreneurs faced more basic problems related to finance and management and little 
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matured and old entrepreneurs faced problems due to complex business situations and was 

concerned with maintaining profitability, planning for succession, recruiting and retaining 

qualified staff, etc. The study also found that while facing challenges, most of the 

entrepreneurs sought help from at least one internal source or external source.  

Dr. Zainul Abu Zarim, et.al, (2015) studied the key success factors and characteristics of 

Successful Entrepreneurs in Malaysia which include confidence, determination, diligence, 

flexibility, responsiveness to challenges, responsible, foresightedness, courage, aggression 

and commitment. In addition to the listed qualities and characteristics, firms have had strong 

financial control, product quality and safety as top priority, hard work and team work, 

eagerness in taking challenges, etc. 

Sanyal and Hisam (2015) listed few important variables greatly influencing entrepreneurship 

are opportunities, personal characteristics, risk taking ability, use of social networks. The 

researchers also acknowledged that people‟s knowledge, experience and commitment also 

influence in transforming a person to become an entrepreneur. 

Lucia Lo and Carlos Teixira (2015) revealed a case study conducted in a medium sized 

Canadian City and found that immigrant entrepreneurship in SMEs is characterized by a low 

degree of social embeddedness. It also revealed that immigrant entrepreneurs were more 

satisfied with their accomplishment and optimistic about their business future than their non-

immigrant counterparts. It was also found that immigrant entrepreneurs faced more challenges 

both socially and institutionally. 

Md. Mahi uddin, et.al, (2015) highlighted the challenges faced by young entrepreneurs 

during starting up a business such as lack of knowledge, time consuming, cumbersome, 

complex and bureaucratic and technical hurdles. It was also observed that Traditional middle 

class mindset, neglecting innovation, absence of special policy strategies for young 

entrepreneurs, etc., were also the challenge for young entrepreneurs. Financial Risks, Access 

to Finance, Market Demand, Competition, Political Instability, Lack of Skills, Administrative 

Hurdles, Corruption, Gender, Shame associated with failing, etc., were the de-

motivators/created fears among young entrepreneurs to engage in business. It was also noted 

that difficulties in attracting funding, not being taken seriously by colleagues or business 

contacts, lack of support from family or friends, age discrimination, etc., were the problems of 

Young Entrepreneurs while running a business. Constraints of Business Support Services 

include lack of contracts, suppliers, suitable partners and networks, lack of training and advice 



 

 

for young start-ups, lack of knowledge of available business support services, lack of trained 

counsellors, lack of adequate support agencies, lack of mentoring, lack of work space, lack of 

ICT infrastructure, lack of exchange networks, lack of other business development services.  

T.S. Madzivhandila and M.S. Dlamini (2015) detailed the most common challenges facing 

SMMEs in South Africa and across the globe which includes finance, limited skills, 

marketing, management, social and human resources. It also portrays that the internal and 

external challenges listed not only lead to a high failure rate of SMEs but they also contribute 

significantly to the prevention of the creation of new enterprises. 

Karadzic, et.al., (2015) found that Youth Entrepreneurship Programme in Montenegro was 

still in its early stages of development and needed strong sustainable commitment for the 

development and efficient functioning of various youth participation mechanisms. It was also 

found that youth entrepreneurs potential remained untapped due to various challenges they 

face. It was also found that young entrepreneurs were not familiar with conditions they need 

to meet in order to start their business or to obtain loan and they were also not aware of the 

institutions supporting and providing service to them. The study also highlighted that lack of 

good quality sources of financing being the biggest obstacle to the development of 

Entrepreneurship among Youngsters apart from the other barriers such as availability of bank 

credit, credit lines burdened by bureaucratic and other barriers. 

Trilochan Sitoula (2015) explored the obstacles faced by Youth Entrepreneurs in 

Kathmandu. The obstacles include lack of access to finance, lack of expansion capital, lack of 

government support, rigid business regulations, lack of skills such as entrepreneurial skill, 

managerial skills, etc. It was also found that financial institutions were being reluctant to 

approve loans for business development and required a performance history of at least five 

years before they could consider the application. The study also highlights the prospects of 

Youth Entrepreneurship Development such as Entrepreneurial Zeal of Youngsters in the 

Community. The study suggests that the government should do more to ensure the 

sustainability of the youth entrepreneurship development and hence stresses the need for 

aggressive measures to uplift the unsupportive and unfavourable business environment for 

youth entrepreneurship in the community. 
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Felix M. Edoho (2015) pointed out challenges facing African Entrepreneurs include 

bureaucratic hurdles such as unfriendly business climate and discouraging procedures of 

doing business, difficulty in accessing credit, poor physical infrastructure consequential for 

hurdles in business start-ups, growth, and expansion in the region. Poor physical 

infrastructures include lack of proper facilities of transportation, telecommunication, and 

electricity power generation.  

Omolomo Odunayo Tobora (2014) concluded that inadequate and inefficient infrastructural 

facilities, lack of adequate credit for SMEs, reluctance of banks to extend credit owing to poor 

documentation of project proposals, inadequate collaterals, bureaucratic bottlenecks, 

inefficiencies in the administration of incentives to SMEs, weak demand for products, 

incidence of multiplicity of regulatory agencies and taxes which increases cost of doing 

businesses are the main focal challenges of SMEs in Nigeria in the globalized environment 

among some other challenges.   

Gunjan Sharma, et.al., (2014) focused on challenges to Entrepreneurs in Emerging 

Economies. The study considers tax system in any economy being the biggest burden for the 

new ventures apart from various other challenges like infrastructure, low investment in skill 

development leading to shortage of skills, high cost of labour, imbalanced regional 

development, lack of proper banking system in some countries. Pointing out challenges in 

Indian Economy, the study hints that risk averse nature of the people, regulatory measures, 

limited access to finance, poor infrastructure, etc., considered biggest challenges for 

entrepreneurs. 

S. Swathy and Y. Benazir (2014) listed the major problems faced by the entrepreneurs such 

as financial problems, production problems, labour problems, government related issues, etc. 

Out of the major challenges faced by entrepreneurs, Challenge in terms of competition, 

Financial Challenges, Marketing Challenges, Personal Problems and Social Challenges 

topped the chart. The study suggests that the Government and its Agencies at the state and 

central level should organize Entrepreneurship Programs in order to create awareness among 

youngsters and motivate them to take up entrepreneurship. It also suggests that the 

government should play active role in providing necessary financial assistance to needy 

entrepreneurs, rules and regulations and documentation process should be simplified. The 

study also suggests that a separate entrepreneurial organization should be formed to assist 



 

 

entrepreneurs in fulfilling their requirements such as financial assistance, marketing aids, 

obtaining subsidies, concessions, etc. 

Kauffman (2014) classified the challenges facing new entrepreneurs in 2014 in United States. 

His classification I included general business challenges viz., lack of access to credit, cost of 

credit, underperforming sales, falling real estate values, unpredictable overall business 

conditions, bad-debts, etc. Challenges II include government regulations like high taxes, 

licensing, tax complexities, labour regulations, etc. 

Gwija, S.A., Eke, C.E. & Iwu, C.G. (2014) stated that one of the main inhibiting factors to 

Entrepreneurship Development is the Lack of Awareness and Inaccessibility of Youth 

Entrepreneurship Support Structures and Initiatives in the Community. Yet another big 

challenge is access to start-up capital for new business ventures and expansion capital for 

acquiring business resources. 

Saphetha Appie Gwija, et al., (2014) found that among various factors, major inhibiting 

factor to entrepreneurship development was the lack of awareness, lack of accessibility of 

youth entrepreneurship support structures and lack of initiatives in the community. It was also 

known that access to start-capital was the primary obstacle at the early stage of business 

especially among youngsters with poor background and expansion capital was also a major 

obstacle. Many entrepreneurs also felt registration process expensive. Yet another major 

hurdle in the development of Youth Entrepreneur was availability of good employees. Other 

hurdles for youth entrepreneurs include lack of experience in business management, red-

tapism, complex registration process and its cost, etc. Young Entrepreneurs felt the main 

obstacles in setting up a business include lack of start-up and expansion capital, high cost of 

business resources, poor access to markets, lack of government support, strict business 

regulations, lack of access to business information, poor management practice and difficulties 

in sourcing the right employees.  

Oyelola et.al., (2013) propounded that entrepreneurship is regarded as conceptualising, 

organising, creating and managing of new organization designed to pursue and nurture a 

business unique and novel opportunity into a prospective, profitable and growth venture in an 

uncertain and complex environment. Entrepreneurs need to exploit the novel and innovative 

opportunities to create an economic value. The researcher highlighted the characteristics of 

successful entrepreneurs viz., need for achievement, risk propensity, risk taking ability, 
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invention, arbitrage, coordination of factors of production in manufacturing new products and 

services, etc. 

According to a study conducted by the United Nations, Swaziland (2013) on „Opportunities 

and Constraints to Youth Entrepreneurship – Perspectives of Young Entrepreneurs in 

Swaziland‟, Young Entrepreneurs of Swaziland are drawn to Entrepreneurship out of 

necessity i.e., to escape unemployment and opportunity i.e., to realize their vision and 

contribute to their country and community. The study shows that Business Environment 

undoubtedly plays a pivotal role in fostering or impeding Youth Entrepreneurship. Young 

Entrepreneurs face greater barriers than the older ones due to lack of experience and 

resources, less connected to business, etc. Young Entrepreneurs are likely to spend more time 

than elder ones while dealing with various business situations and younger ones might easily 

get discouraged. The ranges of barriers to overcome by Young Entrepreneurs are more than 

those faced by Adult Entrepreneurs.  

Baba G.K. (2013) examined various challenges of Entrepreneurship Development in Nigeria. 

The major challenges found to be lack of knowledge in the basic science and technology, lack 

of strong Patent Law, inadequate and substandard infrastructural facilities, high cost of doing 

business, bank‟s reluctance to give loan and inappropriate incentive structure. The study 

concludes that the government should play a major role in creating an investor friendly 

environment, addressing the issue of dilapidated infrastructural facilities by concentrating on 

developing power sector, roads, railways and providing adequate security and finally 

providing with financial support to innovative ideas to translate such ideas into reality. 

Monika Sharma, et.al., (2013) studied the challenges and problems in Rural 

Entrepreneurship in Developing Countries. The problems in Rural Entrepreneurship include 

knowledge gap in rural areas, financing, lack of technology, difficulty in getting skilled 

human resource, low literacy rate leading to low level of knowledge and finally problem of 

marketing. The study considers various factors as impediments to the formation of Rural 

Entrepreneurship Ecosystem such as Knowledge gap, Finance, Technology, Human 

Resources, Management, Marketing, etc. The study suggests that Government should go for 

appraising the various Rural Entrepreneurship Development Schemes and Programmes in 

order to uplift rural areas and thereby paving the way for Economic Development. The study 

also highlights the reasons for lack of development in the rural entrepreneurship is because of 



 

 

lack of connectivity among the crucial elements fostering the capital accumulation, risk taking 

and innovation. 

Wustari L.H. Mangundjaya (2013) highlighted that low educational background, lack of 

skills, lack of job opportunities, lack of interests, lack of funds to finance entrepreneurial 

activities, etc. were the biggest challenges of the community in developing entrepreneurship 

and the study suggests that the role of family, key stakeholders in the community, government 

bodies, institutions, etc., should be involved in developing entrepreneurs in order to enable the 

unemployed youth financially independent. 

Francis Green (2013) reported that the performance of young people‟s business is limited. 

Youth businesses do not necessarily grow, survive or provide sustainable incomes. The report 

indicates that young people lack human, social and financial capital making it difficult for 

young people in achieving their entrepreneurial goals.   

Simeon N. Kaburi, et.al., (2012) enlightened various Entrepreneurship Challenges facing the 

youth in Kenya which include Regional Disparity, Lack of Education, Society attitude 

towards youth, Lack of Mentoring/Guidance, Unclear Expectations of youth, Displacement of 

youths, Government Policies, Corruption, Choice of Role Models, Society, Family, Limited 

scope of Employment/Entrepreneurship, Finance, Market Access, Role of Government, etc. 

Rebecca Namatovu, et. al. (2012) highlighted the peculiar challenges faced by rural youth 

entrepreneurs. Challenges faced by RYE include limited/inadequate access to finance, 

minimal support from the government or failure to reap benefits from various programmes, 

inappropriate education system, poor infrastructural facilities, inadequate skill training 

opportunities, poor infrastructure, insecurity of person and property, limited Government 

Support, etc.  

Mike Duru (2011) found out many challenges of Entrepreneurship in Nigeria like Lack of 

knowledge in the Basic Sciences and Technology, Lack of Strong Patent Law, High Cost of 

doing Business in Nigeria, Inappropriate Incentive Structure, etc., and identified three main 

ingredients that can facilitate entrepreneurship opportunities in Nigeria which include 

Creating a Vision, Leveraging Your Strength, and figuring out what the Market‟s need.  

The Prince’s Youth Business International (YBI) (2011) conducted a survey on Global 

Youth Entrepreneurship and revealed that significant number of young entrepreneurs globally 

consider their mentor more influential than money to the success of their business. Non 
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financial support leads to concrete improvements in business performance and most of the 

young entrepreneurs were able to repay their loan as a result of non financial support they 

received. The challenges include Lack of time, Quality staff, Lack of marketing/promotion 

opportunities, Lack of knowledge, Employment Law and Other regulations, Economic 

condition, Expensive overheads, Location and Lack of Infrastructure.  

Messele Kumilachew (2010) studied the challenges faced by Entrepreneurs during start-up 

and operation, examined the opportunities available to them, tried to identify the motivating 

factors, assessed the involvement of support agencies in promoting entrepreneurial 

development. The study brings to light that increasing difficulties in finding jobs and need for 

a better life, favourable government Policy, lack of any other job, standard of living of role 

model entrepreneurs, friends, to become one‟s own boss, independence and freedom from job 

pushed people for self employment. The severe challenges faced by entrepreneurs include 

lack of initial capital to start the business, increment in price of raw materials, lack of credit 

facility, lack of appropriate place for business during the start-up, etc.   

Vesna K, et. al., (2010) highlighted that young entrepreneurs are not familiar with conditions 

they need to meet in order to start a business or obtain a loan. Young entrepreneurs are driven 

by their desires to make a change or become more independent. They are also unaware of 

supporting institutions and its services. The study suggests that a well structured and targeted 

training will help the youngsters to come out of these situations. The study also stresses the 

need for understanding the opportunities and challenges to young entrepreneurs in different 

settings so as to frame and implement policies successfully. 

Jamali (2009) identified various challenges and opportunities affecting Women 

Entrepreneurs. The researcher also clearly illustrated the relevance of micro and macro level 

factors to manage the complexities of business management among Women Entrepreneurship. 

Dr. Mohammad Shahidi, et.al., (2008) revealed that innovation matters most for any 

organizations as it can deliver better products and services efficiently with the innovative 

production process, improves business performance, etc., and hence innovation is a big 

challenge for any firm. The study also portrays that company‟s success almost rests to a very 

large extent on new opportunities. Identifying new opportunities assume critical significance. 

All innovative ideas are from entrepreneurs who possess the foresight, belief and courage to 

do something new and novel. The study also suggests that due to the complexity and multi-

dimension feature of the business expects the entrepreneurs to receive and utilize all the 



 

 

information that they get to create, shape and maintain a kind of information asymmetry to 

gauge the new opportunities. Entrepreneur should be a person having superior ability 

pursuing goals despite obstacles, setbacks and failures. He should persist in the face 

challenges, adversities, learn from failure and be confident. 

Chad Moutray (2008) stated that small business owners frequently cite tax and regulatory 

policies as a concern. It was also found that the cost and availability of employee health 

insurance has been a concern for small businesses. As the small businesses firms must 

compete effectively with the big firms for survival and growth, attracting, retaining quality 

workforce by the smaller firms is a major concern for them. Yet another cause of concern 

noted by the researcher is the increasing Global Competition. Due to Globalization, small 

businesses face competition on number of fronts locally and from abroad as well. The 

researcher outlined the five major challenges of small businesses so as to strengthen the 

overall economy, taxes and regulations, cost and availability of health insurance, attracting 

and retaining quality workforce and global competition. The study has also outlined five 

major opportunities like increasing investments in technology and innovation, grooming local 

entrepreneurs for growth, pursuing new markets overseas, promoting entrepreneurship among 

women, minorities, veterans and immigrants and advancing education and training.  

Mika Pasanen (2005) conducted an Empirical Study to identify the failure and trajectories of 

SMEs. The researcher classified the failure trajectories into 1) Failed borderline cases 2) 

Rapid collapse failures and 3) Failed seekers of legitimacy and listed out the typical 

characteristics of each trajectory. Failed borderline cases was essentially characterised by lack 

of strategic and business like thinking having long term weak and insidious development with 

unresolvable major problems. Rapid collapse failures were characterized by excessive risk 

taking but low tolerance of environmental disturbances. It was also characterized by wrong 

and irreversible decisions, fast development of firm failure without previous major problems, 

etc. Failed seekers of legitimacy was characterized by lack of real competitive advantage, 

weak preconditions for successful business, wrong view about firm‟s success in the future, 

etc. The major problems contacted were lack of strategic thinking, lack of business like 

thinking, Inability to adapt to rapid environmental changes, problems with the suppliers, 

problems with the public authorities, etc. 

Ruta Aidis and Arnis Sauka (2005) emphasized the comprehension of barriers encountered 

at various stages in order to develop Small and Medium and Enterprise (SMEs). The research 
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indicated that fundamental barriers related to legal issues are mostly faced at the early stages 

of transition while more specific constraints related to human resources and skill development 

emerge during later stages of transition. The researcher classified the transition into three 

stages viz., Primary, Secondary and Advanced Stage. At the Primary Level, business owners 

formally face the problem of Customs and Trade Regulations, Macroeconomic Stability and 

Inflation. At the Second Stage, the owners face the problem of Changes of Laws, Government 

and Business Registration, Business Security, Lack of positive attitude, Physical 

infrastructure, High input prices, etc. When the business transition takes place from 2
nd

 to 3
rd

, 

the business owners come across various hurdles like unfair competition, Rent of premises, 

Cost of Wages, etc. Finally in the third stage, the businessmen come across challenges like 

too many tax inspections, regulations, shortage of skilful workforce, huge completion, need 

for specific consulting advice, etc.  The research result also reveals that a number of hurdles 

experienced by SMEs changes during the transitional processes of the business. SME owners 

were mostly impacted by fundamental barriers and formal constraints in the first two stages 

while in third stage the businessmen were affected by human resources and their skills. It was 

also noted that Taxes, Policy instabilities and Uncertainties, Finance and Cost of Finance 

were the major challenges in all the stages. 

Pat Richardson, Rhona Howarth and Gerry Finnegan (2004) have highlighted various 

significant issues concerning Women Entrepreneurs in Africa. The researchers have pointed 

out that the women entrepreneurs who are running small business covering localized markets 

in feminized sectors face severe competition pressure from local and international 

organization. Most of them suffer from varying degrees of constraints in the form of society‟s 

negative attitude to women in business, household and community duties, etc. The research 

has also highlighted that despite of all these hurdles many women are running businesses 

successfully employing others to help and support their families. These successes gives a 

great amount of personal satisfaction, sense of worth and status in their families and 

communities to the successful women entrepreneurs and they are being seen as living role 

models in their family, community and society.  

Winn (2004) highlighted some important decision making factors and socio personal 

challenges considered hurdle in the development of Women Entrepreneurship.   



 

 

Hookimsing and Essoo (2003) listed four challenges faced by Women Entrepreneurs viz., 

the challenges in getting permission, lack of market, raising funds for business and not being 

considered as equal to man. 

Karim and Nilufer Ahmed (2001) found Financial Problems the most commonly faced 

problem of Women Entrepreneurs especially living in the rural areas of Bangladesh. It was 

also found that procurement of raw materials, competition and time management among other 

things were most significant start-up problems. 

INDIAN PERSPECTIVE 

Neerja Birla (2019) analyzes the emerging issues and challenges of women entrepreneurs. 

The challenges include gender bias, social barriers and norms, education, resources, 

technology, infrastructure, etc. The article also highlights a noteworthy point that although 

Women Entrepreneurs are surrounded by the challenges and hurdles but they are determined 

to overcome these challenges and hurdles.  

An internet article on „5 Major Challenges faced by Start-ups in India‟ published during 

February 2019 lists that Insufficient information on Marketing Strategies, Legitimate 

Mentoring, Financing, Hiring the Right Person and Management as the top 5 challenges faced 

by Start-ups in India.  

P. Chennakrishnan (2019) in his study on „A study on Women Entrepreneurship in Rural 

Tamil Nadu with Special Reference to Vellore District‟ studied the socio-economic outline of 

the women entrepreneurs and tried to find out the encouraging and motivational factors 

behind women entrepreneurs. The study also highlighted the issues and challenges faced by 

rural women entrepreneurs. The result has shown that 76% of the respondents were married. 

36% of the respondents had primary education. 83% of the respondents were living in the 

joint family. 35.6% of the respondents have service firm and 33.3% of the respondents have 

manufacturing enterprises. 

Jayadatta S (2017) lists and classifies various problems of Rural Entrepreneurship into 

Financial Problems which include paucity of funds, lack of infrastructural facilities, risk 

bearing capacity. Marketing Problems include competition and middlemen. Management 

Problems include lack of knowledge of IT, legal formalities, lack of technical knowledge, 

poor quality products. Human Resource Problems include low skill level of workers, negative 

attitude. The study enlightens major challenges, faced by rural entrepreneurs in India, in the 
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form of family challenges, social challenges, financial challenges and policy challenges. 

Various remedial measures as suggested by the researcher include creation of finance cells, 

concessional rates of interest, offering high quality training facilities, proper and continuous 

supply of raw material and setting up marketing cooperatives. 

Harisha Bai, et.al., (2017) revealed the challenges and problems akin to Indian 

Entrepreneurs. Challenges to Indian Entrepreneurs include family challenges, social 

challenges, technological challenges, financial challenges and policy challenges. Problems of 

TRIPS and TRIMS to Entrepreneurs in India include problems of raising equity capital, 

availing raw-materials, obsolescence of indigenous technology and increased pollution and 

ecological imbalance. Opportunities available include free entry into world trade, improved 

risk taking ability, benefits of specialization, social and cultural development, encouragement 

to innovation and inventions. Challenges for Rural Entrepreneurs include growth of mall 

culture, poor assistance, power failure, lack of technical knows, capacity utilization. 

Opportunities for Rural Entrepreneurs include risk innovation funding, social rural 

entrepreneurship, etc. 

Dr. R. Dharmaraj and P. Parameswari (2017) studied the status of Women Entrepreneurs 

in Vellore District. The study highlighted that most of the women entrepreneurs are unaware 

of various facilities available in India. 44% of the women entrepreneurs were having obstacles 

in taking decision while running business with various constraints. The research has also 

highlighted that most of the women entrepreneurs were not supported or motivated by banks. 

60% of the women entrepreneurs presume that skill and hard work are the two important 

factors to initiate business. The study suggests that Government should initiate and motivate 

more and more women to take up entrepreneurship and should provide them with financial 

assistance and training assistance. The study also suggests that women should be given proper 

education to promote entrepreneurship. The study stresses on Awareness Campaigns for 

Women Empowerment. 

Shyam Patidar (2017) described various opportunities available to Indian Entrepreneurs in 

the field of Tourism, Energy, Automobile, Textile, Waste Management and Recycling, Health 

Sector, Packaging, Transportation, Food Products, Organic Farming, Media, Training and 

Education, Supply and Marketing, etc. 

 



 

 

Anupam Saxena and Sugandha Shanker (2017) conducted a field research to understand in 

detail the challenges and opportunities of a Social Entrepreneur. The challenges faced by the 

Social Entrepreneur include lack of Government Support, lack of motivation and awareness, 

lack of market avenues, lack of marketing strategy & modern IT enabled market structure, 

lack of financial support & management strategies, lack of raw materials, lack of logistics & 

transportation facilities, lack infrastructure support, lack of education & traditional mindset, 

lack of stakeholders engagement, limited access to finance and legal structure. 

Kalkame Ch.Momin, et.al., (2016) highlighted various motivational factors influencing 

women to become entrepreneurs. Some of the factors influencing women are empowerment 

and freedom available for Entrepreneurs, can achieve excellence, establish own identity, build 

self-confidence, develop risk taking ability, status in the society, greater freedom and 

mobility, prove their worth, establish their own rules and regulations, etc. The study has also 

highlighted the various avenues available to women entrepreneurs such as cultivation of 

organic fruits and vegetables, setting up horticulture nursery, mushroom cultivation, low cost 

nutritional foods, etc. The study has also stressed the importance of development of women 

entrepreneurs. 

K. Lohitkumar, et.al., (2016) focused on the numerous challenges faced by the new 

entrepreneurs on the road to success. The study lists some common challenges faced by 

entrepreneurs in the nature of negative mindset, poor organization, over estimating success, 

etc. It also portrays the steps for tackling the challenges while developing a business. It all 

starts with a great idea, raising capital, assembling a business team, finding proper location 

and target customers, dealing with competitors, tactfully keeping up with industrial changes 

and trends, etc. The study also suggests the abilities that entrepreneurs should possess like 

new and novel opportunity, ability to sell their ideas and visions, etc. 

Ramesh Chandrahasa (2016) narrated challenges, problems, opportunities and skills for 

successful Rural Entrepreneurship in India. Highlighting the need to focus on Rural 

Entrepreneurship as more than 750 million people living rural and semi urban areas with the 

expectation of FMCG sector in these areas said to cross US$ 20 billion by 2018 and US$100 

by 2025, listed problems faced by Indian Entrepreneurs in Rural Areas in the form of lack of 

infrastructural facilities, poor quality of products, negative attitude and paucity of funds, etc. 

Challenges for Rural Entrepreneurs include Financial Barrier, Technological Challenges, 

Lack of adequate infrastructural facilities, etc. Stressing the need for improving the skills so 
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as to improve employability and livelihood opportunities, reduce poverty and achieve more 

environmentally sustainable development. 

Dr. G. Jayabal and Ms. M. Soundarya (2016) highlighted the significance and 

opportunities of Rural Entrepreneurship in India. The study revealed that Rural 

Entrepreneurship helps in proper utilization of local resources, generating employment, 

preventing rural exodus, fostering economic development, improving standard of living and 

also balances regional growth. It was also noted that Rural Entrepreneurship in India provides 

vast opportunities like free Entry into World Trade, considerable increase in Assistance and 

Support of Government and Other NGOs to the Rural Entrepreneurs, etc. 

Pratibha Mohan (2016) discussed the need and importance of developing Women 

Entrepreneurs. The study carried out in Assam has highlighted various problems encountered 

by Women Entrepreneurs such as shortage of finance, inefficient arrangements for marketing 

and sale, shortage of raw materials, stiff competition, high cost of production, low mobility, 

family responsibilities, social attitudes, lack of education apart from low ability to bear risk. 

The study suggests that infrastructural development, micro finance assistance, training, 

marketing assistance, women education, conducting trade fairs, etc. would solve the problems 

of women entrepreneurs to a greater extent. 

Ajit Dhar Dubey (2016) attempted to better understand rural entrepreneurship by combining 

rural individual people‟s migration, human capital, social capital and family background. It 

revealed that family background especially parental business experiences resulted in self-

employment whereas social networks have no significant impact on becoming entrepreneurs 

for returnees but matter for non-migrants. It was also found that individuals do not start 

business in rural areas simply because their parents had a farm but consider the nature of 

business and field of expertise before venturing into Entrepreneurship. The study highlights 

that rural entrepreneurs can create jobs, increase residents‟ income, attract financial, 

technological and human resources to rural communities.  

Sonia Justin Raj (2016) studied the problems faced by Entrepreneurs with special reference 

to Micro and Small Entrepreneurs in Mumbai and Pune and found that scarcity of raw 

materials and skilled labour, location of the business away from the market places, shortage of 

infrastructure facilities are of no risk at all. The study also reveals that the entrepreneurs found 

the regulatory framework cumbersome. Increased levels of corruption and lack of 

accountability added wounds to the already existing problems. It was also found that the bad 



 

 

regulatory framework could de-motivate the entrepreneurship and mentions that the red tape 

should be removed.  

Muneer Ahmad Khan, et. al., (2016) discussed the problems of Entrepreneurs in Jammu & 

Kashmir. The problems and difficulties to entrepreneurs in Jammu and Kashmir are unique 

and include lack of basic knowledge, social and family support, difficulties in start-up, 

financial problems, low risk bearing capacity, lack of technology, dependence on government, 

legal formalities, etc. 

Saikat Majumdar and D.C.Kalita (2016) analyzed that as majority of India‟s population is 

still dependent upon agriculture and allied sector for their livelihood, it is incumbent upon the 

government to create an environment of sustainable agriculture by providing entrepreneurship 

in agriculture, an important pillar of rural development, and necessary to reduce rural 

unemployment and to foster growth rate in agriculture sector. The study listed various 

constraints of Agri-preneurship Development in Rural Area.  Lack of proper technical 

knowledge and awareness, lack of proper agri-management system, lack of awareness and 

inadequate governmental initiatives, farmer reluctance to assume risk, etc., are the major 

constraints in developing major agri-preneurship. The strategy for establishing Agri-

preneurship include awareness generation programmes regarding agriculture and its future 

among rural people, establishment of science and technology entrepreneur parks, active 

participation of extension agencies and government bodies, promotion of various skill 

development programmes among the villagers, etc. 

Kirankumar Loitongbam and M. Sanjoy Singh (2016) studied the entrepreneurial factor of 

women SHGs. It was noted that access to necessary technologies, financial access given by 

government and other credit institutions, raw material, better network with outsiders, apart 

from other factors, considered being most important entrepreneurial factors. 

Ravinder Jit and Anju Bharti (2016) enlightened the issues and challenges of Women 

Entrepreneurs in India. The study classified the challenges into various impediments viz., (a) 

Impediments related to psycho-social factors such as traditional gender roles, faulty 

socialization, discriminatory treatment from the society, lack of social encouragement, lack of 

self confidence among women entrepreneurs, their role conflict and cultural values, etc. (b) 

Impediments related to legal and policy framework i.e., the procedure for obtaining 

permission for starting a business and registering the business, lack of awareness about the 

policies and procedures, etc. (c) Impediments related to support services viz., availability of 
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finance, training, technology, etc. The study stresses the need for development of Women 

Entrepreneurs in the economy. Creating awareness in families and local communities is 

crucial. Efforts must be taken to promote Entrepreneurship Culture among the Women. They 

should be encouraged to take up Entrepreneurship. They should be given confidence, enable 

them to exercise their skills, prepare them to take risk and face uncertainties in business 

environment. Finally, the study suggests that the Government, policy makers, financial 

institutions, law makers, family and society at large should remove all the obstacles and 

impediments that hinders the blooming of women‟s potential business acumen.  

C.P.Suresh, Kalkame Ch.Momin, and Chelsea Ch. Momin (2016) emphasized the 

significance of Horticulture Entrepreneurship providing much needed opportunities for 

diversification towards high value crops which yield higher income in comparison to 

traditional crops and thereby improve livelihood security of farmers in hill areas where non- 

farm sources of income are extremely limited. Infrastructural facilities like roadways, 

telecom, availability of technology, etc., pose biggest challenge for the Horticulture 

Entrepreneurship Development. Improving infrastructure facilities and removing bottlenecks 

hindering growth productivity of horticultural crops holds essential for achieving desired 

results. 

S. Palanivel (2016) listed various challenges of Rural Entrepreneurs such as Growth of Mall 

Culture, Poor Assistance, Power Failure, Lack of Technical Know-how, Infrastructure 

Sickness, Crashed Schemes for Rural Development and other challenges such as Family 

Challenges, Social Challenges, Technological Challenges, Financial Challenges, Policy 

Challenges, etc. The study has also shown the problems encountered in Micro Enterprises 

such as financial, marketing, entrepreneurial, knowledge-related, economic, social, 

psychological, general and business problems.  

Samiksha Jain (2015) in the article „Eight Inevitable Challenges faced by Indian 

Entrepreneurs before starting-up‟ listed eight challenges faced by emerging young 

entrepreneurs which include courage to start own business, great business idea, raising capital, 

hiring right talent, effective marketing on limited budget, financial security, dealing with 

stress and facing failure. Starting a business venture is going to be a difficult task and hence 

requires lot of courage, initiative and motivation. Business Idea should be unique so as to 

conquer. Every emerging young entrepreneurs should come with a viable idea and getting a 

good business idea is going to be challenging and requires maximum attention. Irrespective of 



 

 

size and nature of business, raising capital, deciding on capital structure and various finance 

related decisions are crucial for entrepreneurs and experts need to be consulted to finalize 

decisions on capital related activities. Behind every successful firm, there exist a bunch of 

talented and committed employees. Searching prospective employees should be the goal of 

emerging young entrepreneurs. Every entrepreneur should have blue print of their target 

audience and the ways and means of reaching them for the present and future prospects of the 

business. Emerging Young Entrepreneurs should be confident enough to boldly face any type 

of business challenges as is seen that most of the people are reluctant to venture into business 

only because of the fear of failure. Hence, every emerging young entrepreneur should have a 

non-shattering belief in their vision, work hard towards achieving their goals with 

perseverance and over a time, the fears would automatically disappear and get converted into 

strong and self-confident. 

N. Renisha (2015) listed various obstacles for Indian business growth such as Political Risks, 

Economic Reforms, etc. The challenges faced by entrepreneurs include adapting to modern 

technology, work force, marketing, financial management, social challenges, technological 

challenges, lack of motivation and dedication, etc.  

Jayadatta S (2014) analyzed the roles of rural entrepreneurs in Economic Development and 

also studied the problems and major challenges in Rural Entrepreneurship. The researcher 

categorized and listed various problems in Rural Entrepreneurship viz., financial problems, 

marketing problems, management problems, human resource problems, etc. Major challenges 

faced by rural entrepreneurship include family challenges, social challenges, technological 

challenges, financial challenges and policy challenges. The list of major management 

problems include lack of technical and IT knowledge, legal formalities, raw material 

procurement, etc. The study suggested various measures to counter the challenges. 

Dr. A. Noor Mohamed, et.al., (2014) highlighted various challenges faced by New 

Entrepreneurs in the Indian Scenario. The study reveals that challenges faced by new 

entrepreneurs in India include planning for business, raising capital and arriving at optimum 

capital structure, working capital management, recruitment, delegation, time management, 

deciding on target market, marketing strategy, problem solving, tracking changes in the trend, 

etc. The study also lists various unforeseen challenges in the form sudden changes in 

Government Policies, unexpected law suits, unforeseen expenses, sudden changes in the 

demand and supply, economic condition, etc.  
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Brijesh Patel & Kirit Chavda (2013) listed out various challenges, opportunities and 

problems for Rural Entrepreneurs. Some of the biggest challenges for Rural Entrepreneurs 

include Growth of mall culture, poor assistance, Lack of technical knowhow, infrastructure 

sickness. Opportunities for Rural Entrepreneurs include Regional Rural Development 

Centres, Rural Innovation Funding, Social Rural Entrepreneurship, National Rural 

Employment Program, etc. Major problems faced by Rural Entrepreneurs included Financial 

Problems like paucity of funds, lack of infrastructural facilities, Marketing Problems such as 

competition, middlemen, Management Problems such as lack of IT knowledge, legal 

formalities, procurement of Raw Materials, lack of Technical Knowledge, poor Quality of 

Products, and Human Resource Problems such as low skill level of workers, negative attitude, 

etc. The study has stressed the need for creating new entrepreneurs and suggests some 

measures to develop entrepreneurship such as creating right environment for success, ensure 

that entrepreneurs have access to right skills and have access to smart capital, enable 

networking and exchange and provide both Central and State Government‟s interest and 

support in promoting the growth of Entrepreneurship.  

R. S. Kanchana, et al., (2013) pointed out the important challenges faced by New 

Entrepreneurs. The first and the foremost challenge for any new entrepreneurs would be 

Developing the Vision and Business Idea followed by many other issues like Raising Capital 

for start-up, Assembling a Business Team, Finding the Right Business Location, Finding 

Good Employees, Finding Good Customers, Dealing with Competition, Unforeseen Business 

Challenges, Keeping up with Industrial Changes and Trends, Tackling Depression and 

Anxiety, etc. The researcher also noted Right location for business and Lack of industrial and 

infrastructural facilities as other major challenges for the New Entrepreneurs.  

Kumbhar V (2013) enlightened the challenges faced by Rural Women Entrepreneurs in 

India. Among the challenges faced by Women Entrepreneurs in Rural India, lack of freedom 

to take financial decisions, absence of direct ownership of the property, lack of operational 

aspects, inability to bear the risk, dealing with male workers, non-familiarity with financial 

institutions, lack of self-confidence, lack of professional education, inability to balance the 

family and career obligations, etc., found to be the major problems.  

Ajay Nayar and Vasanth Kiran (2012) hinted the Challenges of Entrepreneurship viz., 

Challenge of Distribution, Technological Challenges, Regulatory Framework, Limited Access 

to Finance, Poor Infrastructure, Lack of Required Skills, etc. Tax Rates, Subsidy policies and 



 

 

Trade Policies are also considered as major regulative barriers. Entrepreneurs have also faced 

difficulties while seeking statutory clearances and licenses. Considerable percentages of 

Entrepreneurs have encountered Corruption. Accessing Reliable Information on Registration 

Procedures, Finance and Other Schemes were also considered as hurdle for budding 

Entrepreneurs. Lack of Entrepreneurial Zeal and Cultural Barriers are also said to be 

challenges for Entrepreneurs. The study has also envisaged and considered attitude towards 

Entrepreneurs and Entrepreneurship as major determinants of Entrepreneurial Activity. 

Avnesh Kumar Gupta (2012) listed various challenges to Women Entrepreneurs which 

include Problem in raising Equity Capital, Difficulty in borrowing funds, Competition, 

Supply of Raw Material, Problems of TRIPs and TRIMs, etc. The study also lists various 

psycho-social factors impeding the growth of Women Entrepreneurs in India such as poor 

self-image of women, inadequate motivation, discriminating treatment, faulty socialization, 

role conflict, cultural values, lack of social acceptance, lack of freedom of expression, unjust 

social, economic and cultural system, fear of failure and criticism, etc. Challenges for Rural 

Entrepreneurs include growth of mall culture, poor assistance, power failure, lack of technical 

know-how, infrastructure facilities, etc. The study suggests that Government should provide 

separate financial assistance to women entrepreneurs and provide special infrastructure 

facilities, training facilities, encourage women entrepreneurs by felicitating top ranked women 

entrepreneurs, etc.  

Sarbapriya and Ishita (2011) enlightened the status and problems faced by Women 

Entrepreneurs on the basis of Perseverance, Potentiality and Ability to work harder and 

having Emotional Intelligence. 

Kumbhar and Kumbhar (2011) enlisted various problems faced by Women Entrepreneurs. 

Most important problems faced by the Women Entrepreneurs include lack of confidence, 

start-up finance, management of business, accessing technology, lack of marketing skills, etc. 

Dr. N. Santhi and S. Rajesh Kumar (2011) categorized the challenges into Family 

Challenges, Social Challenges, Technological Challenges, Financial Challenges, Policy 

Challenges, etc. The researcher has also highlighted some special challenges to Rural 

Entrepreneurs like Growth of Mall Culture, Poor Assistance, Power Failure, Lack of 

Technical Know How, Capacity Utilization and Infrastructure Sickness, etc.  The study has 

also listed various characteristics and qualities of a successful entrepreneur. Successful 

Entrepreneurs possess various skills and qualities such as Innovator, Dreamer, Inner Drive to 
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Succeed, Ability to organize, Dreamer, Passion, Risk taker, Continuous Learner, Decision 

Maker, possessing Negotiating Skill and strong belief in themselves. The opportunities 

available to Indian Entrepreneurs include Free Entry into World Trade, Improved Risk Taking 

ability, Benefits of Specialization, Social and Cultural Development, Encouragement to 

Innovations and Inventions, Considerable increase in Government Assistance for International 

Trade, Establishment of other National and International Institutes to support business among 

nations of the world, etc. 

Shabbir Bhimani (2011) highlighted and listed „Seven Biggest Entrepreneurship Challenges‟ 

from Indian Perspective which include Family Challenges, Social Challenges, Technological 

Challenges, Financial Challenges, Policy Challenges, Teaming Challenges and Motivation 

and Dedication. Indian Entrepreneurs are greatly affected by the Family and Social 

Challenges. Riding the clutches of Policy, Technological and Financial Challenges are the 

greatest task of all prospective entrepreneurs. Dedication and self-motivation are essential 

requirement to become entrepreneurs. 

Goyal and Prakash (2011) enlightened the plight of the Equal Opportunity available to 

Indian Women. The study revealed that although successive Governments promises and 

offers various schemes for the Equal Opportunity to the Indian Women, the Government 

sponsored Development activities have benefitted only a limited section of women may be 

due to lack of awareness or initiatives. 

Krishna Kumar (2006) highlighted seven daily challenges for every entrepreneur in an 

Internet Article. The Daily Challenges include No rules protecting employers, Global 

Competition, Changes around the globe, Balance between projects and personnel, Delayed 

payments, Return to the investor and how society perceives the entrepreneurs.  

  



 

 

 

CHAPTER IV  

DATA ANALYSIS AND INTERPRETATIONS 

I - PERCENTAGE ANALYSIS 

Table 4.1 

Gender of the Respondents 

 Frequency Valid Percent 

Valid 

Male 71 88.8 

Female 9 11.3 

Total 80 100.0 

 

From the above table, it is inferred that vast majority of the respondents are male 

constituting approximately 89% of the total respondents. Hence, it is known that female 

respondents are very negligible.  

 

Chart 4.1 
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Table 4.2 

Age of the Respondents 

 Frequency Valid 

Percent 

Cumulative 

Percent 

Valid 

21-25 8 10.0 10.0 

26-30 9 11.3 21.3 

31-35 26 32.5 53.8 

36-40 37 46.3 100.0 

Total 80 100.0  

 

 The above table depicts the age demographics of the respondents. 46.3% of the total 

respondents belong to the age group of 36-40 whereas 32.5% of the respondents belong to 31-

35 age group and rest of the respondents belong to 21-25 and 26-30 age group. Only 10% of 

the total respondents belong to the age group of 21-25. 

 

Chart 4.2 

 

 

 

 

 



 

 

 

 

Table 4.3 

Marital Status of the Respondents 

 Frequency 
Valid 

Percent 

Cumulative 

Percent 

Valid 

Married 62 77.5 77.5 

Unmarried 18 22.5 100.0 

Total 80 100.0  

 

 The Marital Status of the respondents are shown in the above table. It is known from 

the above table that the vast majority of the respondents are married (77.5%). 

 

Chart 4.3 
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Table 4.4 

Educational Level of the Respondents 

 Frequency 
Valid 

Percent 

Cumulative 

Percent 

Valid 

Schooling 23 28.8 28.8 

ITI / Diploma 21 26.3 55.0 

Undergraduate 26 32.5 87.5 

Post Graduate 7 8.8 96.3 

Professional Degree 3 3.8 100.0 

Total 80 100.0  

  

The above table depicts the Educational Level of the respondents. 32.5% of the total 

respondents are undergraduates whereas 28.8% of the respondents just completed their school 

education. 26.3% of the respondents have completed ITI/Diploma. 8.8% of the respondents 

have done postgraduates and only 3.8% of the total respondents have done professional 

degrees.  

 

Chart 4.4 

 

 



 

 

 

Table 4.5 

Nativity of the Respondents 

 Frequency 
Valid 

Percent 

Cumulative 

Percent 

Valid 

Ambur 20 25 25.0 

Melvisharam 20 25 50.0 

Pernambut 20 25 75.0 

Vaniyambadi 20 25 100.0 

Total 80 100.0  

 

 The nativity of the respondents is shown in the above table. 20 respondents were 

selected in each town and hence, the respondents were 25% in each town. 

 

 

Chart 4.5 
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II - CHI-SQUARE TEST 

4.6 INFLUENCE OF GEOGRAPHICAL AREA OF BUSINESS AND TYPE/NATURE 

OF BUSINESS OVER CHALLENGES, ISSUES, BIGGEST CHALLENGES, 

FACTORS TO BE CONSIDERED WHILE SETTING UP A BUSINESS, BUSINESS 

OPPORTUNITIES AND SPECIAL ENTREPRENEURIAL DEVELOPMENT 

PROGRAMME.  

To assess the association of geographical area of business and Type / Nature of Business over 

challenges, issues, biggest challenges, factors to be considered while setting up a business, 

business opportunities and Special Entrepreneurial Development Programme, Chi-square test 

was performed to identify the relationship of geographical area of business and Type / Nature 

of Business over challenges, issues, biggest challenges, factors to be considered while setting 

up a business, business opportunities and Special Entrepreneurial Development Programme. 

The following null hypotheses are framed: 

 H01: There is no significant association between geographical area of business and 

challenges, issues, biggest challenges, factors to be considered while setting up a 

business, business opportunities and Special Entrepreneurial Development 

Programme. 

 H02: There is no significant association between type/nature of business and 

challenges, issues, biggest challenges, factors to be considered while setting up a 

business, business opportunities and Special Entrepreneurial Development 

Programme. 

Table 4.6 

Association of Geographical Area of Business and Type / Nature of Business over 

Challenges, Issues, Biggest Challenges, Factors to be Considered While Setting up a 

Business, Business Opportunities and Special Entrepreneurial Development 

Programme.  

Particulars 
 

Geographical Area 

of Business 

Type / Nature 

of Business 

Challenges/Incurring Losses 

in the Business 

Chi-square 13.105 30.190 

p-value .594* .455* 

Issues being faced by the 

Entrepreneur 

Chi-square 21.502 42.815 

p-value *.489 .522* 

Biggest Challenges of an 

Entrepreneur in his/her 

business 

Chi-square 5.937 16.567 

p-value .746* .553* 



 

 

 

Factors to be considered 

while setting up a business 

Chi-square 20.594 56.401 

p-value .873* .534* 

Business Opportunities 
Chi-square 27.814 39.520 

p-value .113* .491* 

Special Entrepreneurship 

Development Programme 

Chi-square 9.367 16.353 

p-value .312* .428* 

*Significant at 5% level 

 

Challenges/Incurring Losses in the Business  

 Since p-value is .594 and the result is not significant at 5% level. The null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Challenges/Incurring Losses in the Business and Geographical Area of 

Business.  

 Since p-value is .455 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Challenges/Incurring Losses in the Business and Type / Nature of Business.  

Issues being faced by the Entrepreneur  

 

 Since p-value is .489 and the result is not significant at 5% level. The null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Issues being faced by the Entrepreneur and Geographical Area of Business.  

 Since p-value is .522 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Issues being faced by the Entrepreneur and Type / Nature of Business.  

Biggest Challenges of an Entrepreneur in his/her business 

 

 Since p-value is .746 and the result is not significant at 5% level. The null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Biggest Challenges of an Entrepreneur in his/her business and Geographical 

Area of Business.  

 Since p-value is .553 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Biggest Challenges of an Entrepreneur in his/her business and Type / Nature 

of Business.  
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Factors to be considered while setting up a business 

 Since p-value is .873 and the result is not significant at 5% level. The null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Factors to be considered while setting up a business and Geographical Area 

of Business.  

 Since p-value is .534 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Factors to be considered while setting up a business and Type / Nature of 

Business.  

Business Opportunities 

 Since p-value is .113 and the result is not significant at 5% level. The null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Business Opportunities and Geographical Area of Business.  

 Since p-value is .491 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Business Opportunities and Type / Nature of Business.  

 

Special Entrepreneurship Development Programme 

 

 Since p-value is .312 and the result is not significant at 5% level. The null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Special Entrepreneurship Development Programme and Geographical Area 

of Business.  

 Since p-value is .428 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Special Entrepreneurship Development Programme and Type / Nature of 

Business. 

 



 

 

4.7 INFLUENCE OF TYPE OF BUSINESS / INDUSTRY AND NATURE OF 

OWNERSHIP OVER CHALLENGES, ISSUES, BIGGEST CHALLENGES, 

FACTORS TO BE CONSIDERED WHILE SETTING UP A BUSINESS, BUSINESS 

OPPORTUNITIES AND SPECIAL ENTREPRENEURIAL DEVELOPMENT 

PROGRAMME. 

To assess the association of type of business / industry and nature of ownership over 

challenges, issues, biggest challenges, factors to be considered while setting up a business, 

business opportunities and Special Entrepreneurial Development Programme., Chi-square test 

was performed to identify the relationship of type of business / industry and nature of 

ownership over challenges, issues, biggest challenges, factors to be considered while setting 

up a business, business opportunities and Special Entrepreneurial Development Programme. 

The following null hypotheses are framed: 

 H01: There is no significant association between type of business / industry and 

challenges, issues, biggest challenges, factors to be considered while setting up a 

business, business opportunities and Special Entrepreneurial Development 

Programme. 

 H02: There is no significant association between nature of ownership and challenges, 

issues, biggest challenges, factors to be considered while setting up a business, 

business opportunities and Special Entrepreneurial Development Programme. 

Table 4.7 

Association of Type of Business / Industry and Nature of Ownership over Challenges, 

Issues, Biggest Challenges, Factors to be Considered While Setting up a Business, 

Business Opportunities and Special Entrepreneurial Development Programme.  

Particulars 
 

Type of 

Business/Industry 

Nature of 

Ownership 

Challenges/Incurring Losses 

in the Business 

 

Chi-square 
83.007 

 

37.617 

p-value .686* .159* 

Issues being faced by the 

Entrepreneur 

Chi-square 124.248 
 

37.147 

p-value .672* .857* 

Biggest Challenges of an 

Entrepreneur in his/her 

business 

Chi-square 38.933 
 

8.069 

p-value .938* .977* 

Factors to be considered 

while setting up a business 

Chi-square 161.971 
 

43.740 

p-value .733* .917* 
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Business Opportunities 
Chi-square 86.928 

 

37.306 

p-value .989* .592 

Special Entrepreneurship 

Development Programme 

Chi-square 61.326 
 

13.429 

p-value .093 .641* 

*Significant at 5% level 

Challenges/Incurring Losses in the Business  

 Since p-value is .686 and the result is not significant at 5% level. The null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Challenges/Incurring losses in the Business and Type of Business/Industry.  

 Since p-value is .159 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Challenges/Incurring losses in the Business and Nature of Ownership. 

Issues being faced by the Entrepreneur  

 Since p-value is .672 and the result is not significant at 5% level. The null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Issues being faced by the Entrepreneur and Type of Business/Industry.  

 Since p-value is .857 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Issues being faced by the Entrepreneur and Nature of Ownership. 

Biggest Challenges of an Entrepreneur in his/her business 

 Since p-value is .938 and the result is not significant at 5% level. The null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Biggest Challenges of an Entrepreneur in his/her business and Type of 

Business/Industry.  

 Since p-value is .977 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Biggest Challenges of an Entrepreneur in his/her business and Nature of 

Ownership. 

Factors to be considered while setting up a business 

 Since p-value is .733 and the result is not significant at 5% level. The null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Factors to be considered while setting up a business and Type of 

Business/Industry.  



 

 

 Since p-value is .917 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Factors to be considered while setting up a business and Nature of 

Ownership. 

Business Opportunities 

 Since p-value is .989 and the result is not significant at 5% level. The null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Business Opportunities and Type of Business/Industry.  

 Since p-value is .592 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Business Opportunities and Nature of Ownership. 

Special Entrepreneurship Development Programme 

 Since p-value is .093 and the result is not significant at 5% level. The null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Special Entrepreneurship Development Programme and Type of 

Business/Industry.  

 Since p-value is .641 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Special Entrepreneurship Development Programme and Nature of 

Ownership. 

 



66 

 

4.8 INFLUENCE OF START UP CAPITAL OF BUSINESS AND AMOUNT OF 

CAPITAL INVESTED IN BUSINESS OVER CHALLENGES, ISSUES, BIGGEST 

CHALLENGES, FACTORS TO BE CONSIDERED WHILE SETTING UP A 

BUSINESS, BUSINESS OPPORTUNITIES AND SPECIAL ENTREPRENEURIAL 

DEVELOPMENT PROGRAMME. 

To assess the association of start up capital of business and amount of capital invested in 

business over challenges, issues, biggest challenges, factors to be considered while setting up 

a business, business opportunities and Special Entrepreneurial Development Programme., 

Chi-square test was performed to identify the relationship of start up capital of business and 

amount of capital invested in business over challenges, issues, biggest challenges, factors to 

be considered while setting up a business, business opportunities and Special Entrepreneurial 

Development Programme. The following null hypotheses are framed: 

 H01: There is no significant association between start up capital of business and 

challenges, issues, biggest challenges, factors to be considered while setting up a 

business, business opportunities and Special Entrepreneurial Development 

Programme. 

 H02: There is no significant association between amount of capital invested in business 

and challenges, issues, biggest challenges, factors to be considered while setting up a 

business, business opportunities and Special Entrepreneurial Development 

Programme. 



 

 

Table 4.8 

 Association of Start up Capital of Business and Amount of Capital Invested in Business 

over Challenges, Issues, Biggest Challenges, Factors to be Considered While Setting up a 

Business, Business Opportunities and Special Entrepreneurial Development Programme 

 

Particulars 
 

Start up Capital of 

Business 

Amount of Capital 

Invested in Business 

Challenges/Incurring 

Losses in the Business 

Chi-square 
 

51.707 

 

74.756 

p-value .768* .095* 

Issues being faced by the 

Entrepreneur 

Chi-square 
 

124.933 

 

76.305 

p-value 
.0059(Significant at 

5% level) 

 

.808* 

Biggest Challenges of an 

Entrepreneur in his/her 

business 

Chi-square 
 

28.706 

 

45.022 

p-value .801* .143* 

Factors to be considered 

while setting up a business 

Chi-square 
 

95.489 

 

112.311 

p-value .917* .579* 

Business Opportunities 
Chi-square 

 

72.347 

 

63.544 

p-value .716* .911* 

Special Entrepreneurship 

Development Programme 

Chi-square 
 

85.473 
24.529 

p-value 
˂.0001(Significant at 

5% level) 
.824* 

*Significant at 5% level 

 

Challenges/Incurring Losses in the Business  

 Since p-value is .768 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Challenges/Incurring Losses in the Business and Start up Capital of Business.  

 Since p-value is .095 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Challenges/Incurring Losses in the Business and Amount of Capital Invested 

in the business. 
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Issues being faced by the Entrepreneur  

 Since p-value is .0059 and the result is significant at 5% level, the null hypothesis H01 

is rejected.  Therefore, it is observed that there is significant association between 

Issues being faced by the Entrepreneur and Start up Capital of Business.  

 Since p-value is .808 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Issues being faced by the Entrepreneur and Amount of Capital Invested in the 

business. 

Biggest Challenges of an Entrepreneur in his/her business 

 Since p-value is .801 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Biggest Challenges of an Entrepreneur in his/her business and Start up 

Capital of Business.  

 Since p-value is .143 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Biggest Challenges of an Entrepreneur in his/her business and Amount of 

Capital Invested in the business. 

Factors to be considered while setting up a business 

 Since p-value is .917 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Factors to be considered while setting up a business and Start up Capital of 

Business.  

 Since p-value is .579 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Factors to be considered while setting up a business and Amount of Capital 

Invested in the business. 

Business Opportunities 

 Since p-value is .716 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Business Opportunities and Start up Capital of Business.  

 Since p-value is .911 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Business Opportunities and Amount of Capital Invested in the business. 

 



 

 

Special Entrepreneurship Development Programme 

 Since p-value is significant at 5% level, the null hypothesis H01 is rejected.  Therefore, 

it is observed that there is significant association between Special Entrepreneurship 

Development Programme and Start up Capital of Business.  

 Since p-value is .824 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Special Entrepreneurship Development Programme and Amount of Capital 

Invested in the business. 
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Table 4.9   

Association of Nature of Business Premises and Business Yielding Profit Consistently  

over Challenges, Issues, Biggest Challenges, Factors to be Considered While Setting up a 

Business, Business Opportunities and Special Entrepreneurial Development Programme 

 

Particulars 
 

Nature of Business 

Premises 

Business Yielding 

Profit Consistently 

Challenges/Incurring 

Losses in the Business 

Chi-square 49.982 16.584 

p-value 
.012456 

Significant at p ˂.05 
.344335 

Issues being faced by the 

Entrepreneur 

Chi-square 54.618 24.890 

p-value .131006 .302364 

Biggest Challenges of an 

Entrepreneur  

Chi-square 18.496 9.944 

p-value .423455 .355038 

Factors to be considered 

while setting up a business 

Chi-square 62.123 30.560 

p-value .331531 .386455 

Business Opportunities 
Chi-square 47.079 18.486 

p-value .205354 .555426 

Special Entrepreneurship 

Development Programme 

Chi-square 15.685 12.513 

p-value .475153 .129741 

*Significant at 5% level 

Challenges/Incurring Losses in the Business  

 Since p-value is .012 and the result is significant at 5% level, the null hypothesis H01 is 

rejected.  Therefore, it is observed that there is significant association between 

Challenges/Incurring Losses in the Business and Nature of Business Premises.  

 Since p-value is .344 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Challenges/Incurring Losses in the Business and Business Yielding Profit 

Consistently. 

Issues being faced by the Entrepreneur  

 Since p-value is .131 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Issues being faced by the Entrepreneur and Nature of Business Premises.  

 Since p-value is .302 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Issues being faced by the Entrepreneur and Business Yielding Profit 

Consistently. 



 

 

Biggest Challenges of an Entrepreneur in his/her business 

 Since p-value is .423 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Biggest Challenges of an Entrepreneur in his/her business and Nature of 

Business Premises.  

 Since p-value is .355 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Biggest Challenges of an Entrepreneur in his/her business and Business 

Yielding Profit Consistently. 

Factors to be considered while setting up a business 

 Since p-value is .331 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Factors to be considered while setting up a business and Nature of Business 

Premises.  

 Since p-value is .386 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Factors to be considered while setting up a business and Business Yielding 

Profit Consistently. 

Business Opportunities 

 Since p-value is .205 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Business Opportunities and Nature of Business Premises.  

 Since p-value is .555 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Business Opportunities and Business Yielding Profit Consistently. 

Special Entrepreneurship Development Programme 

 Since p-value is .475 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Special Entrepreneurship Development Programme and Nature of Business 

Premises.  

 Since p-value is .130 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Special Entrepreneurship Development Programme and Business Yielding 

Profit Consistently. 
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Table 4.10  

Association of Person starting the Business/Industry and forces driven to do business or 

become Entrepreneurs  over Challenges, Issues, Biggest Challenges, Factors to be 

Considered While Setting up a Business, Business Opportunities and Special 

Entrepreneurial Development Programme.  
 

Particulars 
 

Person starting the 

Business/Industry 

Forces driven to do 

business or become 

Entrepreneurs 

Challenges/Incurring 

Losses in the Business 

Chi-square 38.256 38.228 

p-value .751304 .987247 

Issues being faced by the 

Entrepreneur 

Chi-square 54.110 66.313 

p-value .852111 .959158 

Biggest Challenges of an 

Entrepreneur  

Chi-square 14.864 43.320 

p-value .971296 .187349 

Factors to be considered 

while setting up a business 

Chi-square 70.223 82.134 

p-value .90538 .992683 

Business Opportunities 
Chi-square 37.750 57.944 

p-value .98908 .970076 

Special Entrepreneurship 

Development Programme 

Chi-square 34.388 14.015 

p-value .078006 .997568 

*Significant at 5% level 

Challenges/Incurring Losses in the Business  

 Since p-value is .751 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Challenges/Incurring Losses in the Business and the Person starting the 

Business/Industry. 

 Since p-value is .987 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Challenges/Incurring Losses in the Business and the Forces driven you to do 

business or become Entrepreneur. 

Issues being faced by the Entrepreneur  

 Since p-value is .852 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Issues being faced by the Entrepreneur and the Person starting the 

Business/Industry. 



 

 

 Since p-value is .959 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Issues being faced by the Entrepreneur and the Forces driven you to do 

business or become Entrepreneur. 

Biggest Challenges of an Entrepreneur in his/her business 

 Since p-value is .971 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Biggest Challenges of an Entrepreneur in his/her business and the Person 

starting the Business/Industry. 

 Since p-value is .187 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Biggest Challenges of an Entrepreneur in his/her business and the Forces 

driven you to do business or become Entrepreneur. 

Factors to be considered while setting up a business 

 Since p-value is .905 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Factors to be considered while setting up a business and the Person starting 

the Business/Industry. 

 Since p-value is .993 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Factors to be considered while setting up a business and the Forces driven 

you to do business or become Entrepreneur. 

Business Opportunities 

 Since p-value is .989 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Business Opportunities and the Person starting the Business/Industry. 

 Since p-value is .970 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Business Opportunities and the Forces driven you to do business or become 

Entrepreneur. 
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Special Entrepreneurship Development Programme 

 Since p-value is .078 and the result is not significant at 5% level, the null hypothesis 

H01 is accepted.  Therefore, it is observed that there is no significant association 

between Special Entrepreneurship Development Programme and Person starting the 

Business/Industry. 

 Since p-value is .998 and the result is not significant at 5% level. The null hypothesis 

H02 is accepted.  Therefore, it is observed that there is no significant association 

between Special Entrepreneurship Development Programme and Forces driven you to 

do business or become Entrepreneur. 

 



 

 

III – ONE WAY ANALYSIS OF VARIANCE (ANOVA) 

 

4.11 Influence of Young Entrepreneurs’ Ages on Challenges in their Businesses 

To Test the entrepreneurs‟ ages on challenges in their businesses (High Production Cost, 

Finance Cost, Marketing Cost, Personal Issues, Competition, Dip in Demand/No Demand and 

Technical Glitches due to Online Marketing) of young entrepreneur in Vellore District, one 

way ANOVA is applied to ascertain the influence of entrepreneurs‟ ages on challenges in 

their businesses.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ age on High Production 

Cost, Finance Cost, Marketing Cost, Personal Issues, Competition, Dip in Demand/No 

Demand and Technical Glitches due to Online Marketing. 

TABLE 4.11 

 

INFLUENCE OF AGE ON CHALLENGES TO YOUNG ENTREPRENEURS 

IN VELLORE DISTRICT 

 

Challenges to 

Young 

Entrepreneurs 

Age of the 

Respondents 
N Mean 

Std. 

Deviation 
F – Value 

High Production 

Cost 

21-25 8 3.0000 .75593 1.645 

(p < .01) 

Insignificant 

 

26-30 9 3.1111 .92796 

31-35 26 3.5385 1.13950 

36-40 37 3.7568 1.11568 

Financial Cost 

21-25 8 3.3750 1.30247 3.212 

( p < .05) 

Significant 

 

26-30 9 3.7778 .97183 

31-35 26 3.6154 1.02282 

36-40 37 2.8919 1.04838 

Marketing Cost 

21-25 8 3.1250 .83452 1.399 

(p < .01) 

Insignificant 

 

26-30 9 2.7778 1.56347 

31-35 26 3.0769 1.38342 

36-40 37 3.5676 1.14359 

Personnel Issues 

21-25 8 2.2500 .88641 .858 

(p < .01) 

Insignificant 

 

26-30 9 2.7778 .83333 

31-35 26 2.9615 1.42775 

36-40 37 2.9730 1.16634 

Competition 

21-25 8 3.3750 1.18773 1.908 

(p < .01) 

Insignificant 

 

26-30 9 3.4444 1.01379 

31-35 26 3.7308 1.04145 

36-40 37 4.1622 1.19055 

Dip in demand / no 

demand 

21-25 8 3.0000 .75593 1.363 

(p < .01) 

Insignificant 

 

26-30 9 2.8889 .60093 

31-35 26 3.2692 1.00231 

36-40 37 3.5135 1.07035 
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Technical glitches 

due to online 

marketing 

21-25 8 3.3750 .91613 2.523 

(p < .01) 

Insignificant 

 

26-30 9 3.5556 1.33333 

31-35 26 3.3846 .98293 

36-40 37 2.8108 .93802 

 *Significant at 5% Level **Significant at 1% Level 

 

Interpretation 

Table 4.11 shows the results of influence of entrepreneurs‟ age on challenges of 

Entrepreneurs in Vellore district. Challenges of young entrepreneurs are classified into high 

production cost, financial cost, marketing cost, personal issues, Competition; Dip in  /no 

demand and Technical glitches due to online marketing. Interpretation is categorised in detail 

below: 

High Production Cost 

The obtained 'F' value is 1.645 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on High Production Cost. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ age 

on High Production Cost.” is accepted. 

Further, the mean table 4.11 indicates that the respondents falling in the age group of 

36-40 have scored higher mean value (3.7568) and the lowest mean value was scored by the 

respondents falling into the age between 21 – 25 years (3.0000). This shows that the 

entrepreneurs of older age group accepted that they are prone to more challenges in terms of 

high production cost in their businesses when compared with the entrepreneurs of all other 

age groups. 

Finance Cost 

The obtained 'F' value is 3.212 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ age on Finance Cost. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ age on Finance 

Cost” is rejected. 

Further, the mean table 4.11 indicates that the respondents falling into the age 

between 26-30 years have scored higher mean value (3.7778) and the lowest mean value was 

scored by the respondents falling into the age 36-40 years (2.8919). This shows that the 

entrepreneurs of middle age group accepted that they are prone to more challenges in terms 

of finance cost in their businesses when compared with the entrepreneurs of all other age 

groups. 

 



 

 

Marketing Cost  

The obtained 'F' value is 1.399 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on Marketing Cost. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ age on Marketing 

Cost.” is accepted. 

Further, the mean table 4.11 indicates that the respondents falling into the age of 36-

40 have scored higher mean value (3.5676) and the lowest mean value was scored by the 

respondents falling into the age group between 26 – 30 years (2.778). This shows that the 

entrepreneurs of middle age group accepted that they are prone to more challenges in terms 

of marketing cost in their businesses when compared with the entrepreneurs of all other age 

groups. 

Personal Issues 

The obtained 'F' value is .858 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on personal issues. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ age on personal 

issues” is accepted. 

Further, the mean table 4.11 indicates that the respondents falling into the age of 36-

40 have scored higher mean value (2.9730) and the lowest mean value was scored by the 

respondents falling into the age group between 21 – 25 years (2.2500). This shows that the 

entrepreneurs of middle age group accepted that they are prone to more challenges in terms 

of personal issues in their businesses when compared with the entrepreneurs of all other age 

groups. 

Competition 

The obtained 'F' value is 1.908 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on competition. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ age on 

competition” is accepted. 

Further, the mean table 4.11 indicates that the respondents falling into the age of 36-

40 have scored higher mean value (4.1622) and the lowest mean value was scored by the 

respondents falling into the age group between 21 – 25 years (3.3750). This shows that the 

entrepreneurs of middle age group accepted that they are prone to more challenges in terms 

of competition in their businesses when compared with the entrepreneurs of all other age 

groups. 
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Dip in Demand / No Demand 

The obtained 'F' value is 1.363 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on Dip in demand/No Demand. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ age 

on Dip in demand/No Demand” is accepted. 

Further, the mean table 4.11 indicates that the respondents falling into the age of 36-

40 have scored higher mean value (3.5135) and the lowest mean value was scored by the 

respondents falling into the age group between 26 – 30 years (2.8889). This shows that the 

entrepreneurs of middle age group accepted that they are prone to more challenges in terms 

of  Dip in demand/No Demand in their businesses when compared with the entrepreneurs of 

all other age groups. 

 

Technical Glitches due to Online Marketing 

The obtained 'F' value is 2.523 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on Technical Glitches due to 

Online Marketing. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ age on Technical Glitches due to Online Marketing” is accepted. 

Further, the mean table 4.11 indicates that the respondents falling into the age of 

between 26-30 years have scored higher mean value (3.5556) and the lowest mean value was 

scored by the respondents falling into the age group 36-40 years (2.8108). This shows that 

the entrepreneurs of middle age group accepted that they are prone to more challenges in 

terms of  Technical Glitches due to Online Marketing in their businesses when compared 

with the entrepreneurs of all other age groups. 



 

 

4.12 Influence of Young Entrepreneurs’ Age on Problems being encountered by Young 

Entrepreneur in Vellore District 

To Test the entrepreneurs‟ age on Problems being encountered by Young Entrepreneurs 

(Start-up problems, Financial Problems, Raw Material Problems, Marketing  Problems, 

Human Resource Problems, Managerial Problems, Debtor‟s Collection Problems, Problems 

due to lack of support from government, Taxation Problems, Infrastructures Problems and 

Technological Problems) in Vellore District, one way ANOVA is applied to ascertain the 

influence of entrepreneurs‟ ages on Problems being encountered by Young Entrepreneurs in 

their businesses.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ age on problems 

encountered by young entrepreneurs such as Start-up problems, Financial Problems, 

Raw Material Problems, Marketing  Problems, Human Resource Problems, Managerial 

Problems, Debtor’s Collection Problems, Problems due to lack of support from 

government, Taxation Problems, Infrastructures Problems and Technological Problems. 

Table 4.12 

 

INFLUENCE OF AGE ON PROBLEMS BEING ENCOUNTERED BY YOUNG 

ENTREPRENEURS IN VELLORE DISTRICT 

 

Problems being 

encountered by 

Young 

Entrepreneurs 

Age of the 

Respondents 
N Mean 

Std. 

Deviation 
F – Value 

Start-up problems 

21-25 8 4.0000 1.19523 
1.287** 

(p < .01) 

Insignificant 

26-30 9 3.2222 1.30171 

31-35 26 3.1154 1.33647 

36-40 37 3.5946 1.30084 

Financial Problems 

21-25 8 3.0000 .75593 
1.902** 

(p < .01) 

Insignificant 

26-30 9 3.2222 .66667 

31-35 26 3.8077 1.05903 

36-40 37 3.3243 1.10690 

Raw Material 

Problems 

21-25 8 3.0000 .75593 
1.784** 

(p < .01) 

Insignificant 

26-30 9 3.1111 .92796 

31-35 26 3.6154 1.20256 

36-40 37 3.8108 1.15079 

Marketing 

Problems 

21-25 8 3.3750 1.30247 
3.247* 

(p < .05) 

Significant 

26-30 9 3.6667 1.00000 

31-35 26 3.6923 1.08699 

36-40 37 2.8919 1.04838 
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Human Resource 

Problems 

21-25 8 3.2500 1.03510 
1.611** 

(p < .01) 

Insignificant 

26-30 9 2.7778 1.56347 

31-35 26 3.1154 1.42343 

36-40 37 3.6757 1.22597 

Managerial 

Problems 

21-25 8 2.2500 .88641 
.871** 

(p < .01) 

Insignificant 

26-30 9 3.0000 1.11803 

31-35 26 2.9231 1.41204 

36-40 37 3.0270 1.21304 

Debtor's Collection 

Problems 

21-25 8 3.375 1.1877 
2.210** 

(p < .01) 

Insignificant 

26-30 9 3.444 1.0138 

31-35 26 3.731 1.0414 

36-40 37 4.216 1.2050 

Problems due to 

lack of support 

from government 

21-25 8 3.1250 .99103 
1.988** 

(p < .01) 

Insignificant 

26-30 9 3.1111 .92796 

31-35 26 3.5385 1.17408 

36-40 37 3.9189 1.18740 

Tax Problem 

21-25 8 3.2500 .88641 
2.660** 

(p < .01) 

Insignificant 

26-30 9 3.5556 1.33333 

31-35 26 3.4231 .98684 

36-40 37 2.8108 .90792 

Infrastructure 

Problem 

21-25 8 3.8750 1.24642 
1.989** 

(p < .01) 

Insignificant 

26-30 9 3.1111 1.26930 

31-35 26 2.8077 1.05903 

36-40 37 3.2432 1.11568 

Technological 

Problem 

21-25 8 2.8750 .64087 
2.135** 

(p < .01) 

Insignificant 

26-30 9 3.1111 .60093 

31-35 26 3.5385 .98917 

36-40 37 3.0270 .89711 
 

*Significant at 5% Level **Significant at 1% Level 

 

Interpretation  

Table 4.12 shows the results of influence of entrepreneurs‟ age on problems being 

encountered by young entrepreneurs in Vellore district. Problems being encountered by young 

entrepreneurs are classified into Start-up problems, Financial Problems, Raw Material 

Problems, Marketing  Problems, Human Resource Problems, Managerial Problems, Debtor‟s 

Collection Problems, Problems due to lack of support from government, Taxation Problems, 

Infrastructures Problems and Technological Problems. Interpretation is categorised in detail 

below: 

Start-up problems 

The obtained 'F' value is 1.287 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on Start-up Problems encountered 



 

 

by the entrepreneurs. Therefore, the formulated hypothesis “There is no significant influence 

of entrepreneurs‟ age on Start-up problems encountered” is accepted. 

Further, the mean table 4.12 indicates that the respondents falling into the age group 

of 21-25 have scored higher mean value (4.0000) and the lowest mean value was scored by 

the respondents falling into the age between 31 – 35 years (3.0000). This shows that the 

entrepreneurs of youngest age group encountered more problems in terms of start-up 

problems in their businesses when compared to other age groups. 

Financial Problems 

The obtained 'F' value is 1.902 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on Financial Problems encountered. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ age 

on the Financial Problems encountered.” is accepted. 

Further, the mean table 4.12 indicates that the respondents falling into the age group 

of 31 to 35 have scored higher mean value (3.8077) and the lowest mean value was scored by 

the respondents falling into the age between 21 – 25 years (3.0000). This shows that the 

entrepreneurs of 31 to 35 age group encountered more problems  in terms of Financial 

Problems in their businesses when compared with the entrepreneurs of all other age groups. 

 

Raw Material Problems 

The obtained 'F' value is 1.784 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on Raw Material Problems 

encountered. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ age on Raw Material Problems encountered” is accepted. 

Further, the mean table 4.12 indicates that the respondents falling into the age of 36-

40 have scored higher mean value (3.8108) and the lowest mean value was scored by the 

respondents falling into the age between 21 – 25 years (3.0000). This shows that the 

entrepreneurs of older age group encountered more problems in sourcing Raw Materials in 

their businesses when compared with the entrepreneurs of all other age groups. 
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Marketing Problems 

Significant 

The obtained 'F' value is 3.247 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ age on Marketing Problems. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ age on Marketing 

Problems” is rejected. 

 Further, the mean table 4.12 indicates that the respondents falling into the age of 

group of 31 to 35 have scored higher mean value (3.6923) and the lowest mean value was 

scored by the respondents aged 36-40 (2.8919). This shows that the entrepreneurs of 31-35 

age group encountered more problems in terms of Marketing Problems in their businesses 

when compared with the entrepreneurs of all other age groups and it is worth mentioning that 

entrepreneurs aged 36-40 have lesser marketing problems. 

Human Resource Problems 

The obtained 'F' value is 1.611 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on Human Resource Problems. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ age 

on Human Resource Problems” is accepted. 

Further, the mean table 4.12 indicates that the respondents falling into the age of 36-

40 have scored higher mean value (3.6757) and the lowest mean value was scored by the 

respondents falling into the age between 26–30 years (2.7778). This shows that the 

entrepreneurs of older age group have encountered more problems in terms of Human 

Resource Problems in their businesses when compared with the entrepreneurs of other age 

groups. 

 

Managerial Problems 

The obtained 'F' value is 0.871 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on Managerial Problems. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ age 

on Managerial Problems” is accepted. 

Further, the mean table 4.12 indicates that the respondents falling into the age of 36-

40 have scored higher mean value (3.0270) and the lowest mean value was scored by the 

respondents falling into the age between 21 – 25 years (2.2500). This shows that the 



 

 

entrepreneurs of older age group encountered more problems in terms of Managerial 

Problems in their businesses when compared with the entrepreneurs of all other age groups. 

Debtor's Collection Problems 

The obtained 'F' value is 2.210 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on Debtor‟s Collection. Therefore, 

the formulated hypothesis “There is no significant influence of entrepreneurs‟ age on Debtor‟s 

Collection” is accepted. 

Further, the mean table 4.12 indicates that the respondents falling into the age of 36-40 

have scored higher mean value (4.216) and the lowest mean value was scored by the 

respondents falling into the age between 21–25 years (3.375). This shows that the 

entrepreneurs of older age group encountered more problems in terms of Debtor‟s Collection 

in their businesses when compared with the entrepreneurs of all other age groups. 

Problems due to lack of support from government 

The obtained 'F' value is 1.988 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on the lack of support from 

Government. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ age on problems due to lack of support from government” is accepted. 

Further, the mean table 4.12 indicates that the respondents falling into the age of 36-

40 have scored higher mean value (3.9189) and the lowest mean value was scored by the 

respondents falling into the age between 26–30 years (3.1111). This shows that the 

entrepreneurs of older age group encountered more problems  in terms of problems due to 

lack of support from government cost in their businesses when compared with the 

entrepreneurs of all other age groups. 

 

Tax Problem 

The obtained 'F' value is 2.660 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on Tax Problem. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ age on Tax 

Problem” is accepted. 
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             Further, the mean table 4.12 indicates that the respondents falling into the age group 

of 26-30 have scored higher mean value (3.5556) and the lowest mean value was scored by 

the respondents aged 36-40 (2.8108). This shows that the entrepreneurs of older age group 

encountered lesser problems in terms of Tax Problems in their businesses when compared 

with the entrepreneurs of all other age groups. 

Infrastructure Problem 

The obtained 'F' value is 1.989 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on Infrastructure Problem. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ age 

on Infrastructure Problem” is accepted. 

 Further, the mean table 4.12 indicates that the respondents falling into the aged 

between 21-25 have scored higher mean value (3.8750) and the lowest mean value was 

scored by the respondents falling into the age between 31–35 years (2.8077). This shows that 

the entrepreneurs of 21-25 age group encountered more problems in terms of Infrastructure in 

their businesses when compared with the entrepreneurs of all other age groups. 

Technological Problem 

The obtained 'F' value is 2.135 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on Technological Problem. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ age 

on Technological Problem” is accepted. 

Further, the mean table 4.12 indicates that the respondents aged 31-35 have scored 

higher mean value (3.5385) and the lowest mean value was scored by the respondents falling 

into the age between 21–25 years (2.8750). This shows that the entrepreneurs aged 31-35 

have encountered more problems in terms of Technological Problems in their businesses 

when compared with the entrepreneurs of all other age groups. 

 

 

  



 

 

4.13 Influence of Young Entrepreneurs’ Age on the Factors that Pose Biggest Challenges 

to Prospective Entrepreneur in Vellore District 

To Test the influence of entrepreneurs‟ age on factors that pose biggest challenges to 

prospective entrepreneur in Vellore district (Business ideas/Opportunities, Analysing 

Business Opportunities, Capital Structure Decisions, Estimation of Demand, Supply of Raw 

Material or Goods, Working Capital Management, Collection from Debtors, Rules and 

Regulation of the business, Location of Business, Infrastructure Facilities, HR Problems, 

Marketing Problems, Competition and Technology) in Vellore District, one way ANOVA is 

applied to ascertain the influence of entrepreneurs‟ ages on factors that pose biggest 

challenges to prospective entrepreneur in their businesses.  The following null hypotheses 

were framed: 

H0: There is no significant influence of young entrepreneurs’ age on factors that pose 

biggest challenges to prospective entrepreneur in Vellore district such as Business 

ideas/Opportunities, Analysing Business Opportunities, Capital Structure Decisions, 

Estimation of Demand, Supply of Raw Material or Goods, Working Capital 

Management, Collection from Debtors, Rules and Regulation of the business, Location 

of Business, Infrastructure Facilities, HR Problems, Marketing Problems, Competition 

and Technology. 

Table 4.13 

INFLUENCE OF AGE ON FACTORS THAT POSE BIGGEST CHALLENGES TO 

PROSPECTIVE ENTREPRENEUR IN VELLORE DISTRICT 

Factors that Pose Biggest 

Challenges to Prospective 

Entrepreneur 

Age of the 

Respondents 
N Mean 

Std. 

Deviation 
F – Value 

Business Ideas / 

Opportunities 

21-25 8 .6250 .51755 2.792 

(p < .05) 

significant 

 

26-30 9 .3333 .50000 

31-35 26 .7692 .42967 

36-40 37 .7838 .41734 

Analysing Business 

Opportunities 

21-25 8 .8750 .35355 
1.860 

(p < .01) 

Insignificant 

26-30 9 .6667 .50000 

31-35 26 .8462 .36795 

36-40 37 .9459 .22924 

Estimation of Financial 

Requirements 

21-25 8 .7500 .46291 
1.743 

(p < .01) 

Insignificant 

26-30 9 .5556 .52705 

31-35 26 .8846 .32581 

36-40 37 .8378 .37368 

Capital Structure Decision 

21-25 8 .7500 .46291 
.329 

(p < .01) 

Insignificant 

26-30 9 .8889 .33333 

31-35 26 .7692 .42967 

36-40 37 .8378 .37368 
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Estimation of Demand 

21-25 8 .8750 .35355 
.338 

(p < .01) 

Insignificant 

26-30 9 .7778 .44096 

31-35 26 .8077 .40192 

36-40 37 .7297 .45023 

Supply of Raw Material or 

Goods 

21-25 8 .8750 .35355 
.685 

(p < .01) 

Insignificant 

26-30 9 1.0000 .00000 

31-35 26 .8077 .40192 

36-40 37 .8649 .34658 

Working Capital 

Management 

21-25 8 .7500 .46291 
.543 

(p < .01) 

Insignificant 

26-30 9 .8889 .33333 

31-35 26 .7308 .45234 

36-40 37 .8378 .37368 

Collection from Debtors 

21-25 8 .6250 .51755 
1.045 

(p < .01) 

Insignificant 

26-30 9 .5556 .52705 

31-35 26 .8077 .40192 

36-40 37 .7838 .41734 

Rules and Regulation of the 

business 

21-25 8 1.0000 .00000 
5.814 

(p < .01) 

significant 

26-30 9 1.0000 .00000 

31-35 26 .9615 .19612 

36-40 37 .6486 .48398 

Location of Business 

21-25 8 1.0000 .00000 
1.629 

(p < .01) 

Insignificant 

26-30 9 .8889 .33333 

31-35 26 .7692 .42967 

36-40 37 .6757 .47458 

Infrastructure facilities 

21-25 8 .7500 .46291 
.842 

(p < .01) 

Insignificant 

26-30 9 .8889 .33333 

31-35 26 .7692 .42967 

36-40 37 .6486 .48398 

HR Problems 

21-25 8 .8750 .35355 
.170 

(p < .01) 

Insignificant 

26-30 9 .7778 .44096 

31-35 26 .7692 .42967 

36-40 37 .7568 .43496 

Marketing Problems 

21-25 8 .6250 .51755 
1.076 

(p < .01) 

Insignificant 

26-30 9 .7778 .44096 

31-35 26 .8846 .32581 

36-40 37 .7297 .45023 

Competition 

21-25 8 .8750 .35355 
1.112 

(p < .01) 

Insignificant 

26-30 9 .7778 .44096 

31-35 26 .7308 .45234 

36-40 37 .5946 .49774 

Technology 

21-25 8 1.0000 .00000 
1.350 

(p < .01) 

Insignificant 

26-30 9 .8889 .33333 

31-35 26 .8462 .36795 

36-40 37 .7297 .45023 
 

*Significant at 5% Level **Significant at 1% Level 

 



 

 

Interpretation  

Table 4.13 shows the results of influence of entrepreneurs‟ age on factors that pose 

biggest challenges to prospective entrepreneur in Vellore district. Factors that pose biggest 

challenges to prospective entrepreneur in Vellore district are classified into Business 

ideas/Opportunities, Analysing Business Opportunities, Capital Structure Decisions, 

Estimation of Demand, Supply of Raw Material or Goods, Working Capital Management, 

Collection from Debtors, Rules and Regulation of the business, Location of Business, 

Infrastructure Facilities, HR Problems, Marketing Problems, Competition and Technology. 

Interpretation is categorised in detail below: 

Business ideas/Opportunities 

The obtained 'F' value is 2.792 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ age on Business Ideas/Opportunities. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ age 

on Business Ideas/Opportunities” is rejected. 

Further, the mean table 4.13 indicates that the respondents falling into the age of 36-

40 have scored higher mean value (0.7838) and the lowest mean value was scored by the 

respondents falling into the age between 21–25 years (0.6250). This shows that the 

entrepreneurs of older age group accepted that they are prone to more challenges in terms of 

Business Ideas/Opportunities in their businesses when compared with the entrepreneurs of 

all other age groups. 

Analysing Business Opportunities 

The obtained 'F' value is 1.860 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on Analysing Business 

Opportunities. Therefore, the formulated hypothesis “There is no significant influence of 

young entrepreneurs‟ age on Analysing Business Opportunities” is accepted. 

Further, the mean table 4.13 indicates that the respondents falling into the age of 36-

40 have scored higher mean value (0.9459) and the lowest mean value was scored by the 

respondents falling into the age between 26– 30 years (0.6667). This shows that the 

entrepreneurs of older age group accepted that they are prone to biggest challenges in terms 

of Analysing Business Opportunities when compared with the entrepreneurs of other age 

groups. 
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Estimation of Financial Requirements 

The obtained 'F' value is 1.743 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on Estimation of Financial 

Requirements. Therefore, the formulated hypothesis “There is no significant influence of 

young entrepreneurs‟ age on Estimation of Financial Requirements” is accepted. 

Further, the mean table 4.13 indicates that the respondents falling in the age group of 

31-35 have scored higher mean value (0.8846) and the lowest mean value was scored by the 

respondents falling into the age between 26– 30 years (0.5556). This shows that the 

entrepreneurs of 31-35 age group accepted that they are prone to biggest challenges in terms 

of Estimation of Financial Requirements when compared with the entrepreneurs of other age 

groups. 

Capital Structure Decisions 

The obtained 'F' value is 0.329 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on Capital Structure 

Decisions. Therefore, the formulated hypothesis “There is no significant influence of young 

entrepreneurs‟ age on Capital Structure Decisions” is accepted. 

Further, the mean table 4.13 indicates that the respondents falling in the age group of 

26-30 have scored higher mean value (0.8889) and the lowest mean value was scored by the 

respondents falling into the age between 21-25 years (0.7500). This shows that the 

entrepreneurs of 26-30 age group accepted that they are prone to biggest challenges in terms 

of Capital Structure Decisions when compared with the entrepreneurs of other age groups. 

Estimation of Demand 

The obtained 'F' value is 0.338 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on Estimation of Demand. 

Therefore, the formulated hypothesis “There is no significant influence of young 

entrepreneurs‟ age on Estimation of Demand” is accepted. 

Further, the mean table 4.13 indicates that the respondents falling in the age group of 

21-25 have scored higher mean value (0.8750) and the lowest mean value was scored by the 

respondents aged 36-40 years (0.7297). This shows that the young entrepreneurs aged less 

than 36 are prone to biggest challenges in terms of Estimation of Demand.  



 

 

 

Supply of Raw Material or Goods 

The obtained 'F' value is 0.685 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on Supply of Raw Material 

or Goods. Therefore, the formulated hypothesis “There is no significant influence of young 

entrepreneurs‟ age on Supply of Raw Material or Goods” is accepted. 

Further, the mean table 4.13 indicates that the respondents falling in the age group of 

26-30 have scored higher mean value (1.000) and the lowest mean value was scored by the 

respondents falling into the age between 31-35 years (0.8077). This shows that the 

entrepreneurs of 26-30 age group accepted that they are prone to biggest challenges in terms 

of Supply of Raw Material or Goods when compared with the entrepreneurs of other age 

groups. 

Working Capital Management 

The obtained 'F' value is 0.543 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on Working Capital 

Management. Therefore, the formulated hypothesis “There is no significant influence of 

young entrepreneurs‟ age on Working Capital Management” is accepted. 

Further, the mean table 4.13 indicates that the respondents falling in the age group of 

26-30 have scored higher mean value (0.8889) and the lowest mean value was scored by the 

respondents falling into the age between 31-35 years (0.7308). This shows that the 

entrepreneurs of 26-30 age group accepted that they are prone to biggest challenges in terms 

of Working Capital Management when compared with the entrepreneurs of other age groups. 

Collection from Debtors 

The obtained 'F' value is 1.045 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on Collection from Debtors. 

Therefore, the formulated hypothesis “There is no significant influence of young 

entrepreneurs‟ age on Collection from Debtors” is accepted. 

Further, the mean table 4.13 indicates that the respondents falling in the age group of 

31-35 have scored higher mean value (0.8077) and the lowest mean value was scored by the 

respondents falling into the age between 26-30 years (0.5556). This shows that the 
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entrepreneurs of 31-35 age group accepted that they are prone to biggest challenges in terms 

of Collection of Debtors when compared with the entrepreneurs of other age groups. 

 

Rules and Regulation of the business 

The obtained 'F' value is 5.814 and it is significant at 1%/5% level. The value indicates 

that there is significant influence of entrepreneurs‟ age on Rules and Regulations of the 

business. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ age on Rules and Regulations of the business” is rejected. 

Further, the mean table 4.13 indicates that the respondents falling into the age group 

of 21-25 have scored higher mean value (1.0000) and the lowest mean value was scored by 

the respondents aged 36-40 years (0.6486). This shows that the entrepreneurs of younger age 

group (21-25) accepted that they are prone to more challenges in terms of Rules and 

Regulations in their businesses when compared with the entrepreneurs of all other age 

groups. 

Location of Business 

The obtained 'F' value is 1.629 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on Location of Business. 

Therefore, the formulated hypothesis “There is no significant influence of young 

entrepreneurs‟ age on Location of Business” is accepted. 

Further, the mean table 4.13 indicates that the respondents falling in the age group of 

21-25 have scored higher mean value (1.0000) and the lowest mean value was scored by the 

respondents aged 36 years (0.6757). This shows that the entrepreneurs of 21-25 age group 

accepted that they are prone to biggest challenges in terms of location of business when 

compared with the entrepreneurs of other age groups. 

Infrastructure Facilities 

The obtained 'F' value is 0.842 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on Infrastructure facilities. 

Therefore, the formulated hypothesis “There is no significant influence of young 

entrepreneurs‟ age on Infrastructure facilities” is accepted. 

Further, the mean table 4.13 indicates that the respondents falling in the age group of 

26-30 have scored higher mean value (0.8889) and the lowest mean value was scored by the 



 

 

respondents aged 36 years (0.6486). This shows that the entrepreneurs of 26-30 age group 

accepted that they are prone to biggest challenges in terms of Infrastructure facilities when 

compared with the entrepreneurs of other age groups. 

 

HR Problems 

The obtained 'F' value is 0.170 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on HR Problems. Therefore, 

the formulated hypothesis “There is no significant influence of young entrepreneurs‟ age on 

HR Problems” is accepted. 

Further, the mean table 4.13 indicates that the respondents falling in the age group of 

21-25 have scored higher mean value (0.8750) and the lowest mean value was scored by the 

respondents aged 36-40 years (0.7568). This shows that the entrepreneurs of 21-25 age group 

accepted that they are prone to biggest challenges in terms of HR Problems when compared 

with the entrepreneurs of other age groups. 

Marketing Problems 

The obtained 'F' value is 1.076 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on Marketing Problems. 

Therefore, the formulated hypothesis “There is no significant influence of young 

entrepreneurs‟ age on Marketing Problems” is accepted. 

Further, the mean table 4.13 indicates that the respondents falling in the age group of 

31-35 have scored higher mean value (0.8846) and the lowest mean value was scored by the 

respondents falling into the age between 21-25 years (0.6250). This shows that the 

entrepreneurs of 31-35 age group accepted that they are prone to biggest challenges in terms 

of Marketing Problems when compared with the entrepreneurs of other age groups. 
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Competition 

The obtained 'F' value is 1.112 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on Competition. Therefore, 

the formulated hypothesis “There is no significant influence of young entrepreneurs‟ age on 

Competition” is accepted. 

Further, the mean table 4.13 indicates that the respondents falling in the age group of 

21-25 have scored higher mean value (0.8750) and the lowest mean value was scored by the 

respondents aged 36 years (0.5946). This shows that the entrepreneurs of 21-25 age group 

accepted that they are prone to biggest challenges in terms of Competition when compared 

with the entrepreneurs of other age groups. 

 

Technology 

The obtained 'F' value is 1.350 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on Technology. Therefore, 

the formulated hypothesis “There is no significant influence of young entrepreneurs‟ age on 

Technology” is accepted. 

Further, the mean table 4.13 indicates that the respondents falling in the age group of 

21-25 have scored higher mean value (1.0000) and the lowest mean value was scored by the 

respondents aged 36 years (0.7297). This shows that the entrepreneurs of 21-25 age group 

accepted that they are prone to biggest challenges in terms of Technology when compared 

with the entrepreneurs of other age groups. 

  



 

 

 

4.14 Influence of Young Entrepreneurs’ Age on the Factors to be considered while 

setting-up/doing a business 

To Test the influence entrepreneurs‟ age on factors to be considered while setting-up/doing a 

business in Vellore district (Business ideas/Opportunities, Analysing Business Opportunities, 

Estimation of Financial Requirements, Capital Structure Decisions, Estimation of Demand, 

Sources of Supply of Raw Material or Goods, Location of Business,  Infrastructure Facilities, 

Government Support, Rules and Regulation of Business, Competition Analysis, Background 

Knowledge, Expert Advice, Education, Knowledge of Business, Labour Requirements and 

Technological Developments). One way ANOVA is applied to ascertain the influence of 

entrepreneurs‟ ages on factors to be considered while setting up a business / doing business in 

Vellore district.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ age on factors to be 

considered while setting-up/doing a business in Vellore district such as Business 

ideas/Opportunities, Analysing Business Opportunities, Estimation of Financial 

Requirements, Capital Structure Decisions, Estimation of Demand, Sources of Supply of 

Raw Material or Goods, Location of Business,  Infrastructure Facilities, Government 

Support, Rules and Regulation of Business, Competition Analysis, Background 

Knowledge, Expert Advice, Education, Knowledge of Business, Labour Requirements 

and Technological Developments. 

Table 4.14 

 

INFLUENCE OF AGE ON FACTORS TO BE CONSIDERED WHILE SETTING-UP / 

DOING A BUSINESS IN VELLORE DISTRICT 
 

Factors to be considered while 

setting-up / Doing Business 

Age of the 

Respondents 
N Mean 

Std. 

Deviation 
F – Value 

Business Ideas 

21-25 8 3.2500 1.16496 3.076* 

(p = 

.032573) 

Significant 

26-30 9 3.3333 .86603 

31-35 26 3.6538 1.09334 

36-40 37 2.8649 .97645 

Analysing Business 

Opportunities 

21-25 8 2.8750 1.80772 
.815** 

(p < .01) 

Insignificant 

26-30 9 3.3333 1.00000 

31-35 26 3.1923 .89529 

36-40 37 3.4865 1.09599 

Estimation of Financial 

Requirements 

21-25 8 3.1250 .83452 
.030** 

(p < .01) 

Insignificant 

26-30 9 3.2222 1.20185 

31-35 26 3.1923 .93890 

36-40 37 3.2432 1.21118 
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Capital Structure Decision 

21-25 8 2.5000 1.06904 4.137* 

(p = .00901 ) 

significant 

 

26-30 9 2.4444 1.01379 

31-35 26 3.4615 1.13950 

36-40 37 3.4054 .86472 

Estimation of Demand 

21-25 8 3.5000 .53452 
.401** 

(p < .01) 

Insignificant 

26-30 9 3.5556 .88192 

31-35 26 3.2308 1.03180 

36-40 37 3.4595 1.04335 

Sources of Supply of Raw 

Materials or Goods 

21-25 8 3.2500 1.28174  

1.453** 

(p < .01) 

Insignificant 

26-30 9 3.4444 .88192 

31-35 26 3.9231 .89098 

36-40 37 3.5135 .98943 

Location of Business 

21-25 8 3.5000 .92582  

2.239** 

(p < .01) 

Insignificant 

26-30 9 3.6667 1.00000 

31-35 26 2.9231 .93480 

36-40 37 3.2973 .74030 

Infrastructure Facilities 

21-25 8 3.8750 .35355  

.857** 

(p < .01) 

Insignificant 

26-30 9 3.5556 .52705 

31-35 26 3.3846 .85215 

36-40 37 3.4865 .80352 

Government Support 

21-25 8 4.1250 .35355  

2.772* 

(p = .047207) 

significant 

26-30 9 3.7778 .66667 

31-35 26 3.6154 .63730 

36-40 37 3.4054 .76229 

Rules and Regulations of the 

Business 

21-25 8 3.5000 .75593  

1.581** 

(p < .01) 

Insignificant 

26-30 9 3.4444 .72648 

31-35 26 3.8846 .32581 

36-40 37 3.6216 .75834 

Competition Analysis 

21-25 8 3.3750 1.18773  

.532** 

(p < .01) 

Insignificant 

26-30 9 3.2222 .97183 

31-35 26 3.5769 .98684 

36-40 37 3.6757 1.10690 

Background Knowledge 

21-25 8 3.2500 1.28174  

3.385* 

(p = .02236 ) 

significant 

26-30 9 3.4444 1.01379 

31-35 26 3.6154 .94136 

36-40 37 4.1081 .69856 

Expert Advice 

21-25 8 3.1250 .99103  

2.486** 

(p < .01) 

Insignificant 

26-30 9 3.3333 1.11803 

31-35 26 3.6538 1.01754 

36-40 37 3.9459 .74334 

Education 

21-25 8 4.2500 .70711  

2.032** 

(p < .01) 

Insignificant 

26-30 9 4.0000 .50000 

31-35 26 3.4231 1.02657 

36-40 37 3.6216 .98182 

Knowledge of Business 

21-25 8 3.3750 .51755  

.307** 

(p < .01) 

Insignificant 

26-30 9 3.6667 .50000 

31-35 26 3.5385 1.02882 

36-40 37 3.7027 1.12706 



 

 

Labour Requirements 

21-25 8 3.8750 .83452 
.781** 

(p < .01) 

Insignificant 

26-30 9 4.1111 .60093 

31-35 26 3.8077 .89529 

36-40 37 3.6757 .74737 

Technological Developments 

21-25 8 4.0000 .53452 
1.913** 

(p < .01) 

Insignificant 

26-30 9 4.1111 .33333 

31-35 26 3.5000 1.10454 

36-40 37 3.3784 1.06331 
 

*Significant at 5% Level **Significant at 1% Level 

Interpretation 

Table 4.14 shows the results of influence of entrepreneurs‟ age on factors to be 

considered while setting up a business / doing business in Vellore district. Factors to be 

considered while setting up a business / doing business are classified into Business 

ideas/Opportunities, Analysing Business Opportunities, Estimation of Financial 

Requirements, Capital Structure Decisions, Estimation of Demand, Sources of Supply of Raw 

Material or Goods, Location of Business,  Infrastructure Facilities, Government Support, 

Rules and Regulation of Business, Competition Analysis, Background Knowledge, Expert 

Advice, Education, Knowledge of Business, Labour Requirements and Technological 

Developments. Interpretation is categorised in detail below: 

Business Ideas/Opportunities 

The obtained 'F' value is 3.076 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ age on factor „Business 

Ideas/Opportunities‟ considered for setting up a business or doing a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ age on factor 

„Business Ideas/Opportunities‟ considered for setting up a business or doing a business” is 

rejected. 

Further, the mean table 4.14 indicates that the respondents falling into the age of 31-

35 have scored higher mean value (3.6538) and the lowest mean value was scored by the 

respondents falling into the age between 21 – 25 years (3.2500). This shows that the 

entrepreneurs of older age group accepted that they considered factor „Business Ideas/ 

Opportunities‟ as most important factor for setting up a business or doing business in the 

district. 
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Analysing Business Opportunities 

The obtained 'F' value is 0.815 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on factor „Analysing Business 

Opportunities‟ considered for setting up a business or doing a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ age on factor 

„Analysing Business Opportunities‟ considered for setting up a business or doing a business” 

is accepted. 

Further, the mean table 4.14 indicates that the respondents aged 36-40 have scored 

higher mean value (3.4865) and the lowest mean value was scored by the respondents falling 

into the age between 21 – 25 years (2.8750). This shows that the entrepreneurs of older age 

group accepted that they considered factor „Analysing Business Opportunities‟ as most 

important factor for setting up a business or doing business in the district. 

Estimation of Financial Requirements 

The obtained 'F' value is 0.030 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on factor „Estimation of Financial 

Requirements‟ considered for setting up a business or doing a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ age on factor 

„Estimation of Financial Requirements‟ considered for setting up a business or doing a 

business” is accepted. 

Further, the mean table 4.14 indicates that the respondents aged 36-40 have scored 

higher mean value (3.2432) and the lowest mean value was scored by the respondents falling 

into the age between 21 – 25 years (3.1250). This shows that the entrepreneurs of older age 

group accepted that they considered factor „Estimation of Financial Requirements‟ as most 

important factor for setting up a business or doing business in the district when compared to 

other groups. 

Capital Structure Decisions 

The obtained 'F' value is 4.137 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ age on factor „Capital Structure Decisions‟ 

considered for setting up a business or doing a business. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ age on factor „Capital Structure 

Decisions‟ considered for setting up a business or doing a business” is rejected. 



 

 

Further, the mean table 4.14 indicates that the respondents falling into the age of 31-

35 have scored higher mean value (3.4615) and the lowest mean value was scored by the 

respondents falling into the age between 26 – 30 years (2.4444). This shows that the 

entrepreneurs of age group 31-35 accepted that they considered factor „Capital Structure 

Decisions‟ as most important factor for setting up a business or doing business in the district 

when compared to other age group of entrepreneurs. 

Estimation of Demand 

The obtained 'F' value is 0.401 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on factor „Estimation of Demand‟ 

considered for setting up a business or doing a business. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ age on factor „Estimation of Demand‟ 

considered for setting up a business or doing a business” is accepted. 

Further, the mean table 4.14 indicates that the respondents aged between 26 to 30 

have scored higher mean value (3.5556) and the lowest mean value was scored by the 

respondents falling into the age between 31 – 35 years (3.2308). This shows that the 

entrepreneurs aged 26 to 30 accepted that they considered factor „Estimation of Demand‟ as 

most important factor for setting up a business or doing business in the district when 

compared to other groups. 

Sources of Supply of Raw Material or Goods 

The obtained 'F' value is 1.453 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on factor „Sources of Supply of 

Raw Material or Goods‟ considered for setting up a business or doing a business. Therefore, 

the formulated hypothesis “There is no significant influence of entrepreneurs‟ age on factor 

„Sources of Supply of Raw Material or Goods‟ considered for setting up a business or doing a 

business” is accepted. 

Further, the mean table 4.14 indicates that the respondents aged between 31 to 35 

have scored higher mean value (3.9231) and the lowest mean value was scored by the 

respondents falling into the age between 21 – 25 years (3.2500). This shows that the 

entrepreneurs aged 31 to 35 accepted that they considered factor „Sources of Supply of Raw 

Material or Goods‟ as most important factor for setting up a business or doing business in the 

district when compared to other groups. 
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Location of Business 

The obtained 'F' value is 2.239 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on factor „Location of Business‟ 

considered for setting up a business or doing a business. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ age on factor „Location of Business‟ 

considered for setting up a business or doing a business” is accepted. 

Further, the mean table 4.14 indicates that the respondents aged between 26 to 30 

have scored higher mean value (3.6667) and the lowest mean value was scored by the 

respondents falling into the age between 31 – 35 years (2.9231). This shows that the 

entrepreneurs aged 26 to 30  accepted that they considered factor „Location of Business‟ as 

most important factor for setting up a business or doing business in the district when 

compared to other groups. 

Infrastructure Facilities 

The obtained 'F' value is 0.857 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on factor „Infrastructure Facilities‟ 

considered for setting up a business or doing a business. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ age on factor „Infrastructure facilities‟ 

considered for setting up a business or doing a business” is accepted. 

Further, the mean table 4.14 indicates that the respondents aged between 21 to25 have 

scored higher mean value (3.8750) and the lowest mean value was scored by the respondents 

falling into the age between 31 –35 years (3.3846). This shows that the entrepreneurs aged 21 

to 25 accepted that they considered factor „Infrastructure facilities‟ as most important factor 

for setting up a business or doing business in the district when compared to other groups. 

Government Support 

The obtained 'F' value is 2.772 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ age on factor „Government Support‟ 

considered for setting up a business or doing a business. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ age on factor „Government Support‟ 

considered for setting up a business or doing a business” is rejected. 

 Further, the mean table 4.14 indicates that the respondents falling into the age of 21-

25 have scored higher mean value (4.1250) and the lowest mean value was scored by the 

respondents falling into the age group 36-40 years (3.4054). This shows that the 



 

 

entrepreneurs of younger age group accepted that they considered factor „Government 

Support‟ as most important factor for setting up a business or doing business in the district. 

 

Rules and Regulations of Business 

The obtained 'F' value is 1.581 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on factor „Rules and Regulations of 

Business‟ considered for setting up a business or doing a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ age on factor „Rules and 

Regulations of Business‟ considered for setting up a business or doing a business” is 

accepted. 

Further, the mean table 4.14 indicates that the respondents aged between 31 to35 have 

scored higher mean value (3.8846) and the lowest mean value was scored by the respondents 

falling into the age between 26 –30 years (3.4444). This shows that the entrepreneurs aged 31 

to 35 accepted that they considered factor „Rules and Regulations of Business‟ as most 

important factor for setting up a business or doing business in the district when compared to 

other groups 

Competition Analysis 

The obtained 'F' value is 0.532 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on factor „Competition Analysis‟ 

considered for setting up a business or doing a business. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ age on factor „Competition Analysis‟ 

considered for setting up a business or doing a business” is accepted. 

Further, the mean table 4.14 indicates that the respondents aged 36-40 have scored 

higher mean value (3.6757) and the lowest mean value was scored by the respondents falling 

into the age between 26 –30 years (3.2222). This shows that the entrepreneurs aged 36-40 

accepted that they considered factor „Competition Analysis‟ as most important factor for 

setting up a business or doing business in the district when compared to other groups. 

Background Knowledge 

The obtained 'F' value is 3.385 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ age on factor „Background Knowledge‟ 

considered for setting up a business or doing a business. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ age on factor „Background Knowledge‟ 

considered for setting up a business or doing a business” is rejected. 
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Further, the mean table 4.14 indicates that the respondents falling into the age group 

of 36-40 have scored higher mean value (4.1081) and the lowest mean value was scored by 

the respondents falling into the age between 21 – 25 years (3.2500). This shows that the 

entrepreneurs of older age group accepted that they considered factor „Background 

Knowledge‟ as most important factor for setting up a business or doing business in the 

district. 

Expert Advice 

The obtained 'F' value is 2.486 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on factor „Expert Advice‟ 

considered for setting up a business or doing a business. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ age on factor „Expert Advice‟ considered 

for setting up a business or doing a business” is accepted. 

Further, the mean table 4.14 indicates that the respondents aged 36-40 have scored 

higher mean value (3.9459) and the lowest mean value was scored by the respondents falling 

into the age between 21 –25 years (3.1250). This shows that the entrepreneurs aged 36-40 

accepted that they considered factor „Expert Advice‟ as most important factor for setting up a 

business or doing business in the district when compared to other groups. 

Education 

The obtained 'F' value is 2.032 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on factor „Education‟ considered 

for setting up a business or doing a business. Therefore, the formulated hypothesis “There is 

no significant influence of entrepreneurs‟ age on factor „Education‟ considered for setting up 

a business or doing a business” is accepted.  

Further, the mean table 4.14 indicates that the respondents aged 21 to 25 have scored 

higher mean value (4.2500) and the lowest mean value was scored by the respondents falling 

into the age between 31-35 years (3.4231). This shows that the entrepreneurs aged 36-40 

accepted that they considered factor „Education‟ as most important factor for setting up a 

business or doing business in the district when compared to other groups. 

Knowledge of Business 

The obtained 'F' value is 0.307 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on factor „Knowledge of Business‟ 

considered for setting up a business or doing a business. Therefore, the formulated hypothesis 



 

 

“There is no significant influence of entrepreneurs‟ age on factor „Knowledge of Business‟ 

considered for setting up a business or doing a business” is accepted. 

Further, the mean table 4.14 indicates that the respondents aged 36-40  have scored 

higher mean value (3.7027) and the lowest mean value was scored by the respondents falling 

into the age between 21-25 years (3.3750). This shows that the entrepreneurs aged 36-40 

accepted that they considered factor „Knowledge of Business‟ as most important factor for 

setting up a business or doing business in the district when compared to other groups. 

Labour Requirements  

The obtained 'F' value is 0.781 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on factor „Labour Requirements‟ 

considered for setting up a business or doing a business. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ age on factor „Labour Requirements‟ 

considered for setting up a business or doing a business” is accepted. 

Further, the mean table 4.14 indicates that the respondents aged 26-30 have scored 

higher mean value (4.1111) and the lowest mean value was scored by the respondents aged 

36-40 (3.6757). This shows that the entrepreneurs aged 26-30 accepted that they considered 

factor „Labour Requirements‟ as most important factor for setting up a business or doing 

business in the district when compared to other groups. 

Technological Developments 

The obtained 'F' value is 1.913 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on factor „Technological 

Developments‟ considered for setting up a business or doing a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ age on factor 

„Technological Developments‟ considered for setting up a business or doing a business” is 

accepted. 

Further, the mean table 4.14 indicates that the respondents aged 26-30  have scored 

higher mean value (4.1111) and the lowest mean value was scored by the respondents falling 

into the age 36-40 years (3.3784). This shows that the entrepreneurs aged 26-30 accepted that 

they considered factor „Technological Developments‟ as most important factor for setting up 

a business or doing business in the district when compared to other groups. 
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4.15 Influence of Young Entrepreneurs’ Age on the Sources of Business Opportunities 

to the Young Entrepreneurs in Vellore District 

To Test the entrepreneurs‟ age on the sources of business opportunities to the young 

entrepreneurs in Vellore District (Consulting friends doing business, New paper, Books, 

Journals and Magazines, TV/Any other Business Programmes, Entrepreneurship 

Development Programmes, Personal Experience and Own Ideas, District Industries Centre, 

Relatives doing Business, Business Personalities, Government Initiatives, Education, 

Specialised Education and Experts). One way ANOVA is applied to ascertain the influence of 

entrepreneurs‟ ages on the business opportunities to the young entrepreneurs in Vellore 

District.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ age on the sources of 

business opportunities to the young entrepreneurs in Vellore District such as Consulting 

friends doing business, New paper, Books, Journals and Magazines, TV/Any other 

Business Programmes, Entrepreneurship Development Programmes, Personal 

Experience and Own Ideas, District Industries Centre, Relatives doing Business, 

Business Personalities, Government Initiatives, Education, Specialised Education and 

Experts. 

Table 4.15 

INFLUENCE OF AGE ON THE SOURCES OF BUSINESS OPPORTUNITIES TO 

THE YOUNG ENTREPRENEURS IN VELLORE DISTRICT 

Business Opportunities (Sources) 
Age of the 

Respondents 
N Mean 

Std. 

Deviation 
F – Value 

Consulting Friends doing Business 

21-25 8 4.5000 .53452 
2.487** 

(p < .01) 

Insignificant 

26-30 9 4.3333 1.00000 

31-35 26 3.6154 1.13409 

36-40 37 3.8649 .85512 

Newspaper, Books, Journals and 

Magazines 

21-25 8 3.8750 .64087 
.774** 

(p < .01) 

Insignificant 

26-30 9 3.7778 .66667 

31-35 26 4.1538 .78446 

36-40 37 4.1351 .82199 

TV/Any other Business 

Programmes 

21-25 8 3.2500 1.03510  

2.559** 

(p < .01) 

Insignificant 

26-30 9 3.3333 .70711 

31-35 26 3.8846 1.10732 

36-40 37 4.1622 1.11837 

Entrepreneurship Development 

Programmes 

21-25 8 3.7500 1.03510 
1.348** 

(p < .01) 

Insignificant 

26-30 9 3.2222 1.64148 

31-35 26 4.0769 .89098 

36-40 37 3.9189 1.13965 



 

 

Personal Experience and Own Idea 

21-25 8 4.3750 .51755 
1.107** 

(p < .01) 

Insignificant 

26-30 9 3.8889 .33333 

31-35 26 3.8077 .84943 

36-40 37 4.0270 .89711 

District Industries Centre 

21-25 8 4.6250 .51755 
2.158** 

(p < .01) 

Insignificant 

26-30 9 4.3333 .50000 

31-35 26 4.3846 .75243 

36-40 37 4.0000 .88192 

Relatives doing business 

21-25 8 4.0000 .75593 
.415** 

(p < .01) 

Insignificant 

26-30 9 3.7778 .83333 

31-35 26 3.8462 .78446 

36-40 37 3.6757 .91451 

Business Personalities 

21-25 8 3.5000 1.19523 
.544** 

(p < .01) 

Insignificant 

26-30 9 4.1111 .78174 

31-35 26 4.0000 1.05830 

36-40 37 3.9459 1.12906 

Government Initiatives 

21-25 8 3.5000 .75593 
1.740** 

(p < .01) 

Insignificant 

26-30 9 3.0000 1.00000 

31-35 26 3.8462 .96715 

36-40 37 3.6486 1.00599 

Education 

21-25 8 4.5000 .75593 
.768** 

(p < .01) 

Insignificant 

26-30 9 4.5556 .72648 

31-35 26 4.3077 .83758 

36-40 37 4.1622 .86646 

Specialised Education 

21-25 8 3.8750 .99103 
4.175** 

(p < .01) 

Significant 

26-30 9 3.1111 1.05409 

31-35 26 4.4615 .90469 

36-40 37 3.9189 1.08981 

Experts 

21-25 8 3.2500 .88641 3.212* 

(p = .027598) 

Significant 

 

26-30 9 3.4444 .72648 

31-35 26 4.0385 .99923 

36-40 37 4.2162 1.00375 
 

*Significant at 5% Level **Significant at 1% Level 

Interpretation 

Table 4.15 shows the results of influence of entrepreneurs‟ age on sources of business 

opportunities to the young entrepreneurs in Vellore District such as Consulting friends doing 

business, New paper, Books, Journals and Magazines, TV/Any other Business Programmes, 

Entrepreneurship Development Programmes, Personal Experience and Own Ideas, District 

Industries Centre, Relatives doing Business, Business Personalities, Government Initiatives, 

Education, Specialised Education and Experts. Interpretation is categorised in detail below: 

 

 



104 

 

 

Business opportunities through Consulting Friends 

The obtained 'F' value is 2.487 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on the source of business 

opportunities through Consulting Friends. Therefore, the formulated hypothesis “There is no 

significant influence of entrepreneurs‟ age on sources of business opportunities through 

Consulting Friends” is accepted. 

Further, the mean table 4.15 indicates that the respondents falling into the age group 

of 21-25 have scored higher mean value (4.5000) and the lowest mean value was scored by 

the respondents falling into the age between 31–35 years (3.6154). This shows that the 

entrepreneurs of youngest age group accepted that they are highly influenced by the business 

opportunities (source) through Consulting Friends when compared with the entrepreneurs of 

all other age groups. 

News papers, Books, Journals and Magazines 

The obtained 'F' value is 0.774 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on the source of business 

opportunities through Newspaper, Books, Journals and Magazines. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ age on the sources business 

opportunities through Newspaper, Books, Journals and Magazines” is accepted. 

 Further, the mean table 4.15 indicates that the respondents falling into the age group 

of 31-35 have scored higher mean value (4.1538) and the lowest mean value was scored by 

the respondents falling into the age between 26-30 years (3.7778). This shows that the 

entrepreneurs of age group 31-35 have accepted that they are highly influenced by the 

business opportunities (source) through Newspaper, Books, Journals and Magazines when 

compared with the entrepreneurs of all other age groups. 

TV/Any other Business Programmes 

The obtained 'F' value is 2.559 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on the source of business 

opportunities through TV/Any other Business Programmes. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ age on business opportunities 

(source) through TV/Any other Business Programmes” is accepted. 



 

 

Further, the mean table 4.15 indicates that the respondents falling into the aged 36-40 

have scored higher mean value (4.1622) and the lowest mean value was scored by the 

respondents falling into the age between 21-25 years (3.2500). This shows that the 

entrepreneurs of age 36 and above have accepted that they are highly influenced by the 

business opportunities (source) through TV/Any other Business Programmes when compared 

with the entrepreneurs of all other age groups. 

Entrepreneurship Development Programmes 

The obtained 'F' value is 1.348 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on the source of business 

opportunities through Entrepreneurship Development Programmes. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ age on the source of business 

opportunities through Entrepreneurship Development Programmes” is accepted. 

Further, the mean table 4.15 indicates that the respondents falling into the aged 31-35 

have scored higher mean value (4.0769) and the lowest mean value was scored by the 

respondents falling into the age between 26-30 years (3.2222). This shows that the 

entrepreneurs of age group 31-35 have accepted that they are highly influenced by the 

business opportunities (source) through Entrepreneurship Development Programmes when 

compared with the entrepreneurs of all other age groups. 

Personal Experiences and Own Ideas 

The obtained 'F' value is 1.107 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on the source of business 

opportunities through Personal Experiences and Own Ideas. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ age on the source of business 

opportunities through Personal Experiences and Own Ideas” is accepted. 

Further, the mean table 4.15 indicates that the respondents falling into the aged 21-25 

have scored higher mean value (4.3750) and the lowest mean value was scored by the 

respondents falling into the age between 31-35 years (3.8077). This shows that the 

entrepreneurs of age group 21-25 have accepted that they are highly influenced by the 

business opportunities (source) through Personal Experiences and Own Ideas when compared 

with the entrepreneurs of all other age groups. 
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District Industries Centre 

The obtained 'F' value is 2.158 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on the source of business 

opportunities through District Industries Centre. Therefore, the formulated hypothesis “There 

is no significant influence of entrepreneurs‟ age on the source of business opportunities 

through District Industries Centre” is accepted. 

Further, the mean table 4.15 indicates that the respondents falling into the aged 21-25 

have scored higher mean value (4.6250) and the lowest mean value was scored by the 

respondents aged 36-40 years (4.0000). This shows that the entrepreneurs of age group 21-25 

have accepted that they are highly influenced by the business opportunities (source) through 

District Industries Centre when compared with the entrepreneurs of all other age groups. 

Relatives doing Business 

The obtained 'F' value is 0.415 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on the source of business 

opportunities through relatives who were doing business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ age on the source of business 

opportunities through relatives doing business” is accepted. 

Further, the mean table 4.15 indicates that the respondents falling into the aged 21-25 

have scored higher mean value (4.0000) and the lowest mean value was scored by the 

respondents aged 36-40 years (3.6757). This shows that the entrepreneurs of age group 21-25 

have accepted that they are highly influenced by the business opportunities (source) through 

relatives doing business when compared with the entrepreneurs of all other age groups. 

 

Business Personalities 

The obtained 'F' value is 0.544 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on the source of business 

opportunities through Business Personalities. Therefore, the formulated hypothesis “There is 

no significant influence of entrepreneurs‟ age on the source of business opportunities through 

Business Personalities” is accepted. 

Further, the mean table 4.15 indicates that the respondents falling into the aged 26-30 

have scored higher mean value (4.1111) and the lowest mean value was scored by the 



 

 

respondents falling into the age between 21-25 years (3.5000). This shows that the 

entrepreneurs of age group 26-30 have accepted that they are highly influenced by the 

business opportunities (source) through Business Personalities when compared with the 

entrepreneurs of all other age groups. 

Government Initiatives 

The obtained 'F' value is 1.740 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on the source of business 

opportunities through Government Initiatives. Therefore, the formulated hypothesis “There is 

no significant influence of entrepreneurs‟ age on the source of business opportunities through 

Government Initiatives” is accepted. 

Further, the mean table 4.15 indicates that the respondents falling into the aged 31-35 

have scored higher mean value (3.8462) and the lowest mean value was scored by the 

respondents falling into the age between 26-30 years (3.0000). This shows that the 

entrepreneurs of age group 31-35 have accepted that they are highly influenced by the 

business opportunities (source) through Government Initiatives when compared with the 

entrepreneurs of all other age groups. 

Education 

The obtained 'F' value is 0.768 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ age on the source of business 

opportunities through Education. Therefore, the formulated hypothesis “There is no 

significant influence of entrepreneurs‟ age on the source of business opportunities through 

Education” is accepted. 

Further, the mean table 4.15 indicates that the respondents falling into the age group 

of 21-25 & 26-30 have scored higher mean value (approx. 4.5000) and the lowest mean value 

was scored by the respondents aged 36 years and above (4.1622). This shows that the young 

entrepreneurs (Age group 21-30) accepted that they are highly influenced by the business 

opportunities (source) through Education when compared with the entrepreneurs of all other 

age groups. 
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Specialised Education  

The obtained 'F' value is 4.175 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ age on the source of business opportunities 

through Specialised Education. Therefore, the formulated hypothesis “There is no significant 

influence of entrepreneurs‟ age on the source of business opportunities through Specialised 

Education.” is rejected. 

Further, the mean table 4.15 indicates that the respondents falling into the age group 

of 31-35 have scored higher mean value (4.4615) and the lowest mean value was scored by 

the respondents falling into the age between 21–25 years (3.8750). This shows that the 

entrepreneurs of  age group 31-35 have accepted they are highly influenced by the business 

opportunities (source) through Specialised Education when compared with the entrepreneurs 

of all other age groups. 

Experts  

The obtained 'F' value is 3.212 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ age on the source of business opportunities 

through Experts. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ age on the source of business opportunities through Experts.” is rejected. 

Further, the mean table 4.15 indicates that the respondents aged 36-40 have scored 

higher mean value (4.2162) and the lowest mean value was scored by the respondents falling 

into the age between 21–25 years (3.2500). This shows that the entrepreneurs aged 36-40 

have accepted they are highly influenced by the business opportunities (source) through 

Experts when compared with the entrepreneurs of all other age groups. 



 

 

4.16 Influence of Young Entrepreneurs’ Age on Factors to be considered/studied before 

starting a business 

To Test the entrepreneurs‟ age on the factors to be considered / studied before starting a 

business (Analysing Opportunities, Weighing available opportunities, Estimating Capital 

Requirements, Estimation of Demand & Supply, Licensing Procedure, Tax Compliance, 

Competition, Sources of Raw Material Supply, Business Goal, Required Business Premises 

and Business Location). One way ANOVA is applied to ascertain the influence of 

entrepreneurs‟ ages on the factors to be considered / studied before starting a business by  the 

young entrepreneurs in Vellore District.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ age on the factors to be 

considered / studied before starting a business by the young entrepreneurs in Vellore 

District such as Analysing Opportunities, Weighing available opportunities, Estimating 

Capital Requirements, Estimation of Demand & Supply, Licensing Procedure, Tax 

Compliance, Competition, Sources of Raw Material Supply, Business Goal, Required 

Business Premises and Business Location. 

Table 4.16 

INFLUENCE OF AGE ON FACTORS TO BE CONSIDERED/STUDIED BEFORE 

STARTING A BUSINESS BY THE YOUNG ENTREPRENEURS IN  

VELLORE DISTRICT 

Factors to be considered / 

Studied before starting a 

business 

Age of the 

Respondents 
N Mean 

Std. 

Deviation 
F – Value 

Analysing Opportunities 

21-25 8 4.1250 .35355 
.886 

(p < .01) 

Insignificant 

26-30 9 3.7778 .83333 

31-35 26 4.0000 .97980 

36-40 37 3.6486 1.13569 

Weighing Available 

Opportunities 

21-25 8 3.3750 .74402 
2.532 

(p < .01) 

Insignificant 

26-30 9 3.7778 1.09291 

31-35 26 3.4231 .85665 

36-40 37 4.0000 .91287 

Estimating Capital 

Requirements 

21-25 8 3.1250 .83452 
1.041 

(p < .01) 

Insignificant 

26-30 9 3.3333 1.00000 

31-35 26 3.7692 1.21021 

36-40 37 3.5135 .86992 

Estimation of Demand & 

Supply 

21-25 8 3.6250 .74402 
1.598 

(p < .01) 

Insignificant 

26-30 9 3.1111 1.05409 

31-35 26 3.3846 .98293 

36-40 37 3.8108 1.07595 
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Licensing Procedure 

21-25 8 4.1250 .64087 
1.749 

(p < .01) 

Insignificant 

26-30 9 3.3333 1.11803 

31-35 26 3.3077 1.01071 

36-40 37 3.6216 .92350 

Tax Compliance 

21-25 8 3.3750 .51755 
3.480 

(p < .05) 

Significant 

26-30 9 3.7778 .66667 

31-35 26 4.0769 .84489 

36-40 37 3.4324 .89878 

Competition 

21-25 8 3.1250 1.12599 
2.504 

(p < .01) 

Insignificant 

26-30 9 3.3333 .86603 

31-35 26 3.9231 .84489 

36-40 37 3.9189 .95389 

Sources of Raw 

Material/Supply 

21-25 8 3.6250 .74402 
1.796 

(p < .01) 

Insignificant 

26-30 9 4.4444 .52705 

31-35 26 3.8462 .92487 

36-40 37 3.7027 .96796 

Business Goal 

21-25 8 3.1250 1.12599 
.498 

(p < .01) 

Insignificant 

26-30 9 3.6667 .50000 

31-35 26 3.4231 1.10175 

36-40 37 3.5135 .93159 

Required Business 

Premises 

21-25 8 3.3750 .91613 
.690 

(p < .01) 

Insignificant 

26-30 9 3.6667 1.00000 

31-35 26 3.8846 1.07059 

36-40 37 3.5676 1.06824 

Business Location 

21-25 8 4.0000 .75593 
.247 

(p < .01) 

Insignificant 

26-30 9 3.7778 .97183 

31-35 26 3.6923 .92819 

36-40 37 3.7297 .90212 
 

*Significant at 5% Level **Significant at 1% Level 

Interpretation 

Table 4.16 shows the results of influence of entrepreneurs‟ age on factors to be considered / 

studied before starting a business by the young entrepreneurs in Vellore District such as 

Analysing Opportunities, Weighing available opportunities, Estimating Capital Requirements, 

Estimation of Demand & Supply, Licensing Procedure, Tax Compliance, Competition, 

Sources of Raw Material Supply, Business Goal, Required Business Premises and Business 

Location. Interpretation is categorised in detail below: 

Analysing Opportunities 

 

The obtained 'F' value is 0.886 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on factors to be 

considered/studied before starting business – Analysing Opportunities. Therefore, the 



 

 

formulated hypothesis “There is no significant influence of young entrepreneurs‟ age on the 

factors to be considered / studied before starting a business by the young entrepreneurs – 

Analysing Opportunities” is accepted. 

Further, the mean table 4.16 indicates that respondents aged 21-25 have higher mean 

value than other respondents and hence respondents aged 21-25 view factor Analysing 

Opportunities as more important component/factor than any other factor to be 

considered/studied before starting a business by the Young Entrepreneurs in Vellore District. 

Weighing available opportunities 

 

The obtained 'F' value is 2.532 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on factors to be 

considered/studied before starting business – Weighing Available Opportunities. Therefore, 

the formulated hypothesis “There is no significant influence of young entrepreneurs‟ age on 

the factors to be considered / studied before starting a business by the young entrepreneurs – 

Weighing Available Opportunities” is accepted. 

Further, the mean table 4.16 indicates that respondents aged 36-40 have higher mean 

value than other respondents and hence respondents aged 36-40 view factor Weighing 

Available Opportunities as more important component/factor than any other factor to be 

considered/studied before starting a business by the Young Entrepreneurs in Vellore District. 

Estimating Capital Requirements  

The obtained 'F' value is 1.041 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on factors to be 

considered/studied before starting business – Estimating Capital Requirements. Therefore, 

the formulated hypothesis “There is no significant influence of young entrepreneurs‟ age on 

the factors to be considered / studied before starting a business by the young entrepreneurs – 

Estimating Capital Requirements” is accepted. 

Further, the mean table 4.16 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor Estimating 

Capital Requirements as more important component/factor than any other factor to be 

considered/studied before starting a business by the Young Entrepreneurs in Vellore District. 
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Estimation of Demand & Supply 

The obtained 'F' value is 1.598 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on factors to be 

considered/studied before starting business – Estimation of Demand & Supply. Therefore, 

the formulated hypothesis “There is no significant influence of young entrepreneurs‟ age on 

the factors to be considered / studied before starting a business by the young entrepreneurs – 

Estimation of Demand & Supply” is accepted. 

Further, the mean table 4.16 indicates that respondents aged 36-40 have higher mean 

value than other respondents and hence respondents aged 36-40 view factor Estimation of 

Demand & Supply as more important component/factor than any other factor to be 

considered/studied before starting a business by the Young Entrepreneurs in Vellore District. 

Licensing Procedure 

The obtained 'F' value is 1.749 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on factors to be 

considered/studied before starting business – Licensing Procedure. Therefore, the formulated 

hypothesis “There is no significant influence of young entrepreneurs‟ age on the factors to 

be considered / studied before starting a business by the young entrepreneurs – Licensing 

Procedure” is accepted. 

Further, the mean table 4.16 indicates that respondents aged 21-25 have higher mean 

value than other respondents and hence respondents aged 21-25 view factor Licensing 

Procedure as more important component/factor than any other factor to be 

considered/studied before starting a business by the Young Entrepreneurs in Vellore District. 

Tax Compliance 

The obtained 'F' value is 3.480 and it is significant at 5% level. The value indicates 

that there is significant influence of young entrepreneurs‟ age on factors to be 

considered/studied before starting business – Tax Compliance. Therefore, the formulated 

hypothesis “There is no significant influence of young entrepreneurs‟ age on the factors to 

be considered / studied before starting a business by the young entrepreneurs – Business 

Location” is rejected. 

Further, the mean table 4.16 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor Tax Compliance 



 

 

as more important component/factor than any other factor to be considered/studied before 

starting a business by the Young Entrepreneurs in Vellore District. 

Competition 

The obtained 'F' value is 2.504 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on factors to be 

considered/studied before starting business – Competition. Therefore, the formulated 

hypothesis “There is no significant influence of young entrepreneurs‟ age on the factors to 

be considered / studied before starting a business by the young entrepreneurs – Competition” 

is accepted. 

Further, the mean table 4.16 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor Competition as 

more important component/factor than any other factor to be considered/studied before 

starting a business by the Young Entrepreneurs in Vellore District. 

Sources of Raw Material Supply 

The obtained 'F' value is 1.796 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on factors to be 

considered/studied before starting business – Sources of Raw Material Supply. Therefore, 

the formulated hypothesis “There is no significant influence of young entrepreneurs‟ age on 

the factors to be considered / studied before starting a business by the young entrepreneurs – 

Sources of Raw Material Supply” is accepted. 

Further, the mean table 4.16 indicates that respondents aged 26-30 have higher mean 

value than other respondents and hence respondents aged 26-30 view factor Sources of Raw 

Material Supply as more important component/factor than any other factor to be 

considered/studied before starting a business by the Young Entrepreneurs in Vellore District. 

 Business Goal 

The obtained 'F' value is 0.498 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on factors to be 

considered/studied before starting business – Business Goal. Therefore, the formulated 

hypothesis “There is no significant influence of young entrepreneurs‟ age on the factors to 
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be considered / studied before starting a business by the young entrepreneurs – Business 

Goal” is accepted. 

Further, the mean table 4.16 indicates that respondents aged 26-30 have higher mean 

value than other respondents and hence respondents aged 26-30 view factor Business Goal 

as more important component/factor than any other factor to be considered/studied before 

starting a business by the Young Entrepreneurs in Vellore District. 

Required Business Premises 

The obtained 'F' value is 0.690 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on factors to be 

considered/studied before starting business – Required Business Premises. Therefore, the 

formulated hypothesis “There is no significant influence of young entrepreneurs‟ age on the 

factors to be considered / studied before starting a business by the young entrepreneurs – 

Required Business Premises” is accepted. 

Further, the mean table 4.16 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor Required 

Business Premises as more important component/factor than any other factor to be 

considered/studied before starting a business by the Young Entrepreneurs in Vellore District. 

Business Location 

The obtained 'F' value is 0.247 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of young entrepreneurs‟ age on factors to be 

considered/studied before starting business – Business Location. Therefore, the formulated 

hypothesis “There is no significant influence of young entrepreneurs‟ age on the factors to 

be considered / studied before starting a business by the young entrepreneurs – Business 

Location” is accepted. 

Further, the mean table 4.16 indicates that respondents aged 21-25 have higher mean 

value than other respondents and hence respondents aged 21-25 view factor Business 

Location as more important component/factor than any other factor to be considered/studied 

before starting a business by the Young Entrepreneurs in Vellore District. 

 

 



 

 

 

4.17 Influence of Young Entrepreneurs’ Age on Factors to be covered under 

Entrepreneurship Development Programme 

To Test the entrepreneurs‟ age on the factors to be covered under Entrepreneurship 

Development Programme (Developing Business Ideas, Analysing Business Opportunities, 

Estimating Capital Requirements, Licensing Procedures, Rules and Regulation of the 

business, Tax Compliance, Tackling Competition, Business Location, Infrastructure 

Required, Technology, Working Capital Management and All the Above). One way ANOVA 

is applied to ascertain the influence of entrepreneurs‟ ages on the the factors to be covered 

under Entrepreneurship Development Programme.  The following null hypotheses were 

framed: 

H0: There is no significant influence of young entrepreneurs’ age on the factors to be 

covered under Entrepreneurship Development Programme (Developing Business Ideas, 

Analysing Business Opportunities, Estimating Capital Requirements, Licensing 

Procedures, Rules and Regulation of the business, Tax Compliance, Tackling 

Competition, Business Location, Infrastructure Required, Technology, Working Capital 

Management and All the Above). 

Table 4.17 
 

INFLUENCE OF AGE ON FACTORS TO BE COVERED UNDER 

ENTREPRENEURSHIP DEVELOPMENT PROGRAMME 

Factors to be covered 

under ED Programme 

Age of the 

Respondents 
N Mean 

Std. 

Deviation 
F - Value 

Developing Business 

Ideas 

21-25 8 .8750 .35355 
1.467 

(p < .01) 

Insignificant 

26-30 9 .8889 .33333 

31-35 26 .7692 .42967 

36-40 37 .9459 .22924 

Analysing Business 

Opportunities 

21-25 8 .8750 .35355 .023 

(p < .01) 

Insignificant 

26-30 9 .8889 .33333 

31-35 26 .8846 .32581 

36-40 37 .8649 .34658  

Estimating Capital 

Requirements 

21-25 8 .7500 .46291 
7.637 

(p < .01) 

Significant 

26-30 9 .4444 .52705 

31-35 26 1.0000 .00000 

36-40 37 .8919 .31480 

Licensing Procedure 

21-25 8 .7500 .46291 
1.033 

(p < .01) 

Insignificant 

26-30 9 .8889 .33333 

31-35 26 .9615 .19612 

36-40 37 .8919 .31480 
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Rules and Regulation 

of the Business 

21-25 8 .7500 .46291 
1.032 

(p < .01) 

Insignificant 

26-30 9 .8889 .33333 

31-35 26 .9615 .19612 

36-40 37 .8649 .34658 

Tax Compliance 

21-25 8 .5000 .53452 
3.893 

(p < .05) 

Significant 

26-30 9 .7778 .44096 

31-35 26 .9615 .19612 

36-40 37 .8649 .34658 

Tackling Competition 

21-25 8 .7500 .46291 
.600 

(p < .01) 

Insignificant 

26-30 9 .8889 .33333 

31-35 26 .9231 .27175 

36-40 37 .8919 .31480 

Business Location 

21-25 8 .8750 .35355 
.890 

(p < .01) 

Insignificant 

26-30 9 .7778 .44096 

31-35 26 .9615 .19612 

36-40 37 .8649 .34658 

Infrastructure Required 

21-25 8 .6250 .51755 
2.204 

(p < .01) 

Insignificant 

26-30 9 .8889 .33333 

31-35 26 .9615 .19612 

36-40 37 .8649 .34658 

Technology 

21-25 8 .7500 .46291 
2.207 

(p < .01) 

Insignificant 

26-30 9 .7778 .44096 

31-35 26 1.0000 .00000 

36-40 37 .8919 .31480 

Working Capital 

Management 

21-25 8 .8750 .35355 
1.245 

(p < .01) 

Insignificant 

26-30 9 .8889 .33333 

31-35 26 1.0000 .00000 

36-40 37 .8649 .34658 

All the above 

21-25 8 .5000 .53452 
3.615 

(p < .05) 

Significant 

26-30 9 .8889 .33333 

31-35 26 .9231 .27175 

36-40 37 .8919 .31480 
 

*Significant at 5% Level **Significant at 1% Level 

Interpretation 

Table 4.17 shows the results of influence of entrepreneurs‟ age on the factors to be covered 

under Entrepreneurship Development Programme (Developing Business Ideas, Analysing 

Business Opportunities, Estimating Capital Requirements, Licensing Procedures, Rules and 

Regulation of the business, Tax Compliance, Tackling Competition, Business Location, 

Infrastructure Required, Technology, Working Capital Management and All the Above). One 

way ANOVA is applied to ascertain the influence of entrepreneurs‟ ages on the factors to be 

covered under Entrepreneurship Development Programme.  Interpretation is categorised in 

detail below: 



 

 

 

Developing Business Ideas 

The obtained 'F' value is 1.467 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of age on factors to be covered under Entrepreneurship 

Development Programme – Developing Business Ideas. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ age on factors to be covered 

under Entrepreneurship Development Programme – Developing Business Ideas.” is 

accepted. 

Further, the mean table 4.17 indicates that respondents aged 36-40 have higher mean 

value than other respondents and hence respondents aged 36-40 view factor Developing 

Business Ideas as more important component/factor than any other factor to be included in 

Entrepreneurship Development Programmes. 

Analysing Business Opportunities 

The obtained 'F' value is 0.23 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of age on factors to be covered under Entrepreneurship 

Development Programme – Analysing Business Opportunities. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ age on factors to be covered 

under Entrepreneurship Development Programme – Analysing Business Opportunities.” is 

accepted. 

Further, the mean table 4.17 indicates that respondents aged 21-26 have higher mean 

value than other respondents and hence respondents aged 21-26 view factor – Analysing 

Business Opportunities as more important component/factor than any other factor to be 

included in Entrepreneurship Development Programmes. 

 

Estimating Capital Requirements 

The obtained 'F' value is 7.637 and it is significant at 1% level. The value indicates 

that there is significant influence of age on factors to be covered under Entrepreneurship 

Development Programme – Estimating Capital Requirements. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ age on factors to be covered 

under Entrepreneurship Development Programme – Estimating Capital Requirements.” is 

rejected. 
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Further, the mean table 4.17 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor – Estimating 

Capital Requirements as more important component/factor than any other factor to be 

included in Entrepreneurship Development Programmes. 

Licensing Procedures 

The obtained 'F' value is 1.033 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of age on factors to be covered under Entrepreneurship 

Development Programme – Licensing Procedures. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ age on factors to be covered under 

Entrepreneurship Development Programme – Licensing Procedures.” is accepted. 

Further, the mean table 4.17 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor – Licensing 

Procedures as more important component/factor than any other factor to be included in 

Entrepreneurship Development Programmes. 

Rules and Regulation of the business 

The obtained 'F' value is 1.032 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of age on factors to be covered under Entrepreneurship 

Development Programme – Rules and Regulation of the Business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ age on factors to be covered 

under Entrepreneurship Development Programme – Rules and Regulation of the Business.” 

is accepted. 

Further, the mean table 4.17 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor – Rules and 

Regulation of the Business as more important component/factor than any other factor to be 

included in Entrepreneurship Development Programmes. 

Tax Compliance  

The obtained 'F' value is 3.893 and it is significant at 5% level. The value indicates 

that there is significant influence of age on factors to be covered under Entrepreneurship 

Development Programme – Tax Compliance. Therefore, the formulated hypothesis “There is 

no significant influence of entrepreneurs‟ age on factors to be covered under 

Entrepreneurship Development Programme – Tax Compliance.” is rejected. 

Further, the mean table 4.17 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor – Tax 



 

 

Compliance as more important component/factor than any other factor to be included in 

Entrepreneurship Development Programmes. 

Tackling Competition 

The obtained 'F' value is 0.600 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of age on factors to be covered under Entrepreneurship 

Development Programme – Tackling Competition. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ age on factors to be covered under 

Entrepreneurship Development Programme – Tackling Competition.” is accepted. 

Further, the mean table 4.17 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor – Tackling 

Competition as more important component/factor than any other factor to be included in 

Entrepreneurship Development Programmes. 

Business Location 

The obtained 'F' value is 0.890 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of age on factors to be covered under Entrepreneurship 

Development Programme – Business Location. Therefore, the formulated hypothesis “There 

is no significant influence of entrepreneurs‟ age on factors to be covered under 

Entrepreneurship Development Programme – Business Location.” is accepted. 

Further, the mean table 4.17 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor – Business 

Location as more important component/factor than any other factor to be included in 

Entrepreneurship Development Programmes. 

Infrastructure Required 

The obtained 'F' value is 2.204 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of age on factors to be covered under Entrepreneurship 

Development Programme – Infrastructure Required. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ age on factors to be covered under 

Entrepreneurship Development Programme – Infrastructure Required.” is accepted. 

Further, the mean table 4.17 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor – Infrastructure 

Required as more important component/factor than any other factor to be included in 

Entrepreneurship Development Programmes. 
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Technology 

The obtained 'F' value is 2.207 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of age on factors to be covered under Entrepreneurship 

Development Programme – Technology. Therefore, the formulated hypothesis “There is no 

significant influence of entrepreneurs‟ age on factors to be covered under Entrepreneurship 

Development Programme – Technology.” is accepted. 

Further, the mean table 4.17 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor – Technology as 

more important component/factor than any other factor to be included in Entrepreneurship 

Development Programmes. 

Working Capital Management  

The obtained 'F' value is 1.245 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of age on factors to be covered under Entrepreneurship 

Development Programme – Working Capital Management. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ age on factors to be covered 

under Entrepreneurship Development Programme – Working Capital Management.” is 

accepted. 

Further, the mean table 4.17 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor – Working 

Capital Management as more important component/factor than any other factor to be 

included in Entrepreneurship Development Programmes. 

All the Above factors 

The obtained 'F' value is 3.615 and it is significant at 5% level. The value indicates 

that there is significant influence of age on factors to be covered under Entrepreneurship 

Development Programme – All the factors. Therefore, the formulated hypothesis “There is 

no significant influence of entrepreneurs‟ age on factors to be covered under 

Entrepreneurship Development Programme – All the factors.” is rejected. 

Further, the mean table 4.17 indicates that respondents aged 31-35 have higher mean 

value than other respondents and hence respondents aged 31-35 view factor – All the factors 

as more important component/factor than any other factor to be included in Entrepreneurship 

Development Programmes. 

  



 

 

 

4.18 Influence of Young Entrepreneurs’ Gender on Challenges in Their Businesses 

To Test the entrepreneurs‟ Gender on challenges in their businesses (High Production Cost, 

Finance Cost, Marketing Cost, Personal Issues, Competition, Dip in Demand/No Demand and 

Technical Glitches due to Online Marketing) of young entrepreneur in Vellore District, one 

way ANOVA is applied to ascertain the influence of entrepreneurs‟ Gender on challenges in 

their businesses.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ gender on High Production 

Cost, Finance Cost, Marketing Cost, Personal Issues, Competition, Dip in Demand/No 

Demand and Technical Glitches due to Online Marketing. 

Table 4.18 

INFLUENCE OF GENDER ON CHALLENGES TO YOUNG ENTREPRENEURS IN 

VELLORE DISTRICT 

Challenges to 

Young 

Entrepreneurs 

Gender N Mean Std. Deviation F - Value 

High Production 

Cost 

Male 71 3.5915 1.10295 1.562 

(p < .01) 

Insignificant 
Female 9 3.1111 .92796 

Financial Cost 

Male 71 3.1690 1.09526 6.223 

(p < .05) 

Significant 
Female 9 4.1111 .78174 

Marketing Cost 

Male 71 3.3380 1.22991 1.584 

(p < .01) 

Insignificant 
Female 9 2.7778 1.48137 

Personnel Issues 

Male 71 2.8873 1.21360 .065 

(p < .01) 

Insignificant 
Female 9 2.7778 1.20185 

Competition 

Male 71 3.9718 1.15847 6.133 

(p < .05) 

Significant 
Female 9 3.0000 .50000 

Dip in demand / no 

demand 

Male 71 3.3521 .98704 1.014 

(p < .01) 

Insignificant 
Female 9 3.0000 1.00000 

Technical glitches 

due to online 

marketing 

Male 71 3.0282 .98520 7.748 

(p < .01) 

Significant 
Female 9 4.0000 1.00000 

 

*Significant at 5% Level **Significant at 1% Level 

 

Interpretation 

Table 4.18 shows the results of influence of entrepreneurs‟ gender on challenges of 

Entrepreneurs in Vellore district. Challenges of young entrepreneurs are classified into high 
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production cost, financial cost, marketing cost, personal issues, Competition; Dip in 

demand/no demand and Technical glitches due to online marketing. Interpretation is 

categorised in detail below: 

High Production Cost 

The obtained 'F' value is 1.562 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on High Production Cost. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on High 

Production Cost.” is accepted. 

Further, the mean table 4.18 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of High 

Production Cost than female counterparts. 

Finance Cost 

The obtained 'F' value is 6.223 and it is significant at 5% level. The value indicates 

that there is significant influence of gender on Finance Cost. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on Finance Cost.” is 

rejected. 

Further, the mean table 4.18 indicates that female respondents have higher mean 

value than male respondents and hence female are more prone to challenges in terms of 

Finance Cost than male counterparts. 

Marketing Cost  

The obtained 'F' value is 1.584 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Marketing Cost. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on Marketing Cost.” 

is accepted. 

Further, the mean table 4.18 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of Marketing 

Cost than female counterparts. 

Personal Issues 

The obtained 'F' value is 0.065 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Personal Issues. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on Personal Issues.” is 

accepted. 



 

 

Further, the mean table 4.18 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of Personal 

Issues than female counterparts. 

Competition 

The obtained 'F' value is 6.133 and it is significant at 5% level. The value indicates 

that there is significant influence of gender on Competition. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on Competition.” is 

rejected. 

Further, the mean table 4.18 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of 

Competition than female counterparts. 

Dip in Demand / No Demand 

The obtained 'F' value is 1.014 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Dip in Demand/No Demand. Therefore, 

the formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on Dip 

in Demand/No Demand.” is accepted. 

Further, the mean table 4.18 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of Dip in 

Demand/No Demand than female counterparts. 

Technical Glitches due to Online Marketing 

The obtained 'F' value is 7.748 and it is significant at 1% level. The value indicates 

that there is significant influence of gender on Technical Glitches due to Online Marketing. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

gender on Technical Glitches due to Online Marketing.” is rejected. 

Further, the mean table 4.18 indicates that female respondents have higher mean 

value than male respondents and hence female are more prone to challenges in terms of 

Technical Glitches due to Online Marketing than male counterparts. 
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4.19 Influence of Young Entrepreneurs’ Gender on Problems being encountered by 

Young Entrepreneur in Vellore District 

To Test the entrepreneurs‟ gender on Problems being encountered by Young Entrepreneurs 

(Start-up problems, Financial Problems, Raw Material Problems, Marketing  Problems, 

Human Resource Problems, Managerial Problems, Debtor‟s Collection Problems, Problems 

due to lack of support from government, Taxation Problems, Infrastructures Problems and 

Technological Problems) in Vellore District, one way ANOVA is applied to ascertain the 

influence of entrepreneurs‟ gender on Problems being encountered by Young Entrepreneurs in 

their businesses.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ gender on problems 

encountered by young entrepreneurs such as Start-up problems, Financial Problems, 

Raw Material Problems, Marketing  Problems, Human Resource Problems, Managerial 

Problems, Debtor’s Collection Problems, Problems due to lack of support from 

government, Taxation Problems, Infrastructures Problems and Technological Problems. 

Table 4.19 

INFLUENCE OF GENDER ON PROBLEMS BEING ENCOUNTERED BY YOUNG 

ENTREPRENEURS IN VELLORE DISTRICT 

Problems being 

encountered by Young 

Entrepreneurs 

Gender N Mean 
Std. 

Deviation 
F – Value 

Start-up problems 

Male 71 3.5070 1.30792 1.795 

(p < .01) 

Insignificant 
Female 9 2.8889 1.26930 

Financial Problems 

Male 71 3.4366 1.06546 .000 

(p < .01) 

Insignificant 
Female 9 3.4444 .88192 

Raw Material Problems 

Male 71 3.6338 1.13691 1.055 

(p < .01) 

Insignificant 
Female 9 3.2222 1.09291 

Marketing Problems 

Male 71 3.1831 1.12516 5.738 

(p < .05) 

Significant 
Female 9 4.1111 .78174 

Human Resource 

Problems 

Male 71 3.4085 1.29369 1.218 

(p < .01) 

Insignificant 
Female 9 2.8889 1.61589 

Managerial Problems 

Male 71 2.9014 1.23236 .050 

(p < .01) 

Insignificant 
Female 9 3.0000 1.41421 



 

 

Debtors‟ Collection 

Problems 

Male 71 3.986 1.1649 4.774 

(p < .05) 

Significant 
Female 9 3.111 .7817 

Problems due to lack of 

support from 

government 

Male 71 3.6901 1.15377 2.007 

(p < .01) 

Insignificant 
Female 9 3.1111 1.16667 

Tax Problem 

Male 71 3.0423 .97741 5.894 

(p < .05) 

Significant 
Female 9 3.8889 1.05409 

Infrastructure Problem 

Male 71 3.2113 1.15777 1.815 

(p < .01) 

Insignificant 
Female 9 2.6667 1.00000 

Technological Problem 

Male 71 3.1690 .91004 .263 

(p < .01) 

Insignificant 
Female 9 3.3333 .86603 

 

*Significant at 5% Level **Significant at 1% Level 

 

Interpretation  

Table 4.19 shows the results of influence of entrepreneurs‟ gender on problems being 

encountered by young entrepreneurs in Vellore district. Problems being encountered by young 

entrepreneurs are classified into Start-up problems, Financial Problems, Raw Material 

Problems, Marketing  Problems, Human Resource Problems, Managerial Problems, Debtor‟s 

Collection Problems, Problems due to lack of support from government, Taxation Problems, 

Infrastructures Problems and Technological Problems. Interpretation is categorised in detail 

below: 

Start-up problems 

The obtained 'F' value is 1.795 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Start-up Problems. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on Start-

up Problems.” is accepted. 

Further, the mean table 4.19 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of Start-up 

Problems than female counterparts. 

Financial Problems 

The obtained 'F' value is 0.000 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Financial Problems. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on 

Financial Problems.” is accepted. 
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Further, the mean table 4.19 indicates that female respondents have higher mean 

value than male respondents and hence female are more prone to challenges in terms of 

Financial Problems than male counterparts. 

Raw Material Problems 

The obtained 'F' value is 1.055 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Raw Material Problems. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on Raw 

Material Problems.” is accepted. 

Further, the mean table 4.19 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of Raw 

Material Problems than female counterparts. 

Marketing Problems 

The obtained 'F' value is 5.738 and it is significant at 5% level. The value indicates 

that there is significant influence of gender on Marketing Problems. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on 

Marketing Problems.” is rejected. 

Further, the mean table 4.19 indicates that female respondents have higher mean 

value than male respondents and hence female are more prone to challenges in terms of 

Marketing Problems than male counterparts. 

Human Resource Problems 

The obtained 'F' value is 1.218 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Human Resource Problems. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on Human 

Resource Problems.” is accepted. 

Further, the mean table 4.19 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of Human 

Resource Problems than female counterparts. 

Managerial Problems 

The obtained 'F' value is 0.050 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Managerial Problems. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on 

Managerial Problems.” is accepted. 



 

 

Further, the mean table 4.19 indicates that female respondents have higher mean 

value than male respondents and hence female are more prone to challenges in terms of 

Managerial Problems than male counterparts. 

Debtor's Collection Problems 

The obtained 'F' value is 4.774 and it is significant at 5% level. The value indicates 

that there is significant influence of gender on Debtor‟s Collection Problems. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on 

Debtor‟s Collection Problems.” is rejected. 

Further, the mean table 4.19 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of Debtor‟s 

Collection Problems than female counterparts. 

Problems due to lack of support from government 

The obtained 'F' value is 2.007 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Problems due to lack of support from 

Government. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ gender on Problems due to lack of support from Government.” is accepted. 

Further, the mean table 4.19 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of Problems 

due to lack of support from Government than female counterparts. 

Tax Problem 

The obtained 'F' value is 5.894 and it is significant at 5% level. The value indicates 

that there is significant influence of gender on Tax Problems. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on Tax Problems.” is 

rejected. 

Further, the mean table 4.19 indicates that female respondents have higher mean 

value than male respondents and hence female are more prone to challenges in terms of Tax 

Problems than male counterparts. 
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Infrastructure Problem 

The obtained 'F' value is 1.815 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Infrastructure Problems. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on 

Infrastructure Problems.” is accepted. 

Further, the mean table 4.19 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of 

Infrastructure Problems than female counterparts. 

Technological Problem 

The obtained 'F' value is 0.263 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Technological Problems. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on 

Technological Problems.” is accepted. 

Further, the mean table 4.19 indicates that female respondents have higher mean 

value than male respondents and hence female are more prone to challenges in terms of 

Technological Problems than male counterparts. 



 

 

4.20 Influence of Young Entrepreneurs’ Gender on the Factors that Pose Biggest 

Challenges to Prospective Entrepreneur in Vellore District 

To Test the entrepreneurs‟ gender on factors that pose biggest challenges to prospective 

entrepreneur in Vellore district (Business ideas/Opportunities, Analysing Business 

Opportunities, Capital Structure Decisions, Estimation of Demand, Supply of Raw Material or 

Goods, Working Capital Management, Collection from Debtors, Rules and Regulation of the 

business, Location of Business, Infrastructure Facilities, HR Problems, Marketing Problems, 

Competition and Technology) in Vellore District, one way ANOVA is applied to ascertain the 

influence of entrepreneurs‟ gender on factors that pose biggest challenges to prospective 

entrepreneur in their businesses.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ gender on factors that pose 

biggest challenges to prospective entrepreneur in Vellore district such as Business 

ideas/Opportunities, Analysing Business Opportunities, Capital Structure Decisions, 

Estimation of Demand, Supply of Raw Material or Goods, Working Capital 

Management, Collection from Debtors, Rules and Regulation of the business, Location 

of Business, Infrastructure Facilities, HR Problems, Marketing Problems, Competition 

and Technology. 

Table 4.20 

INFLUENCE OF GENDER ON FACTORS THAT POSE BIGGEST CHALLENGES 

TO PROSPECTIVE ENTREPRENEUR IN VELLORE DISTRICT 

Factors that Pose 

Biggest Challenges to 

Prospective 

Entrepreneur 

Gender of 

the 

Respondents 

N Mean 
Std. 

Deviation 
F - Value 

Business Ideas / 

Opportunities 

Male 71 .7465 .43812 3.630 

(p < .01) 

Insignificant 
Female 9 .4444 .52705 

Analysing Business 

Opportunities 

Male 71 .9155 .28013 10.462 

(p < .01) 

Significant 
Female 9 .5556 .52705 

Estimation of Financial 

Requirements 

Male 71 .8028 .40070 .381 

(p < .01) 

Insignificant 
Female 9 .8889 .33333 

Capital Structure 

Decision 

Male 71 .8169 .38950 .078 

(p < .01) 

Insignificant 
Female 9 .7778 .44096 

Estimation of Demand 

Male 71 .7887 .41111 .671 

(p < .01) 

Insignificant 
Female 9 .6667 .50000 



130 

 

Supply of Raw Material 

or Goods 

Male 71 .8732 .33507 .603 

(p < .01) 

Insignificant 
Female 9 .7778 .44096 

Working Capital 

Management 

Male 71 .8028 .40070 .031 

(p < .01) 

Insignificant 
Female 9 .7778 .44096 

Collection from Debtors 

Male 71 .7606 .42978 .368 

(p < .01) 

Insignificant 
Female 9 .6667 .50000 

Rules and Regulation of 

the business 

Male 71 .8028 .40070 2.155 

(p < .01) 

Insignificant 
Female 9 1.0000 .00000 

Location of Business 

Male 71 .7465 .43812 .882 

(p < .01) 

Insignificant 
Female 9 .8889 .33333 

Infrastructure facilities 

Male 71 .7324 .44586 .169 

(p < .01) 

Insignificant 
Female 9 .6667 .50000 

HR Problems 

Male 71 .7887 .41111 .671 

(p < .01) 

Insignificant 
Female 9 .6667 .50000 

Marketing Problems 

Male 71 .7606 .42978 .742 

(p < .01) 

Insignificant 
Female 9 .8889 .33333 

Competition 

Male 71 .6620 .47641 1.912 

(p < .01) 

Insignificant 
Female 9 .8889 .33333 

Technology 

Male 71 .7887 .41111 2.350 

(p < .01) 

Insignificant 
Female 9 1.0000 .00000 

 

*Significant at 5% Level **Significant at 1% Level 

Interpretation  

Table 4.20 shows the results of influence of entrepreneurs‟ gender on factors that pose 

biggest challenges to prospective entrepreneur in Vellore district. Factors that pose biggest 

challenges to prospective entrepreneur in Vellore district are classified into Business 

ideas/Opportunities, Analysing Business Opportunities, Capital Structure Decisions, 

Estimation of Demand, Supply of Raw Material or Goods, Working Capital Management, 

Collection from Debtors, Rules and Regulation of the business, Location of Business, 

Infrastructure Facilities, HR Problems, Marketing Problems, Competition and Technology. 

Interpretation is categorised in detail below: 

 

 



 

 

Business Ideas/Opportunities 

The obtained 'F' value is 3.630 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Business Ideas/Opportunities. Therefore, 

the formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on 

Business Ideas/Opportunities.” is accepted. 

Further, the mean table 4.20 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of Business 

Ideas/Opportunities than female counterparts. 

Analysing Business Opportunities 

The obtained 'F' value is 10.462 and it is significant at 1% level. The value indicates 

that there is significant influence of gender on Analysing Business Opportunities. Therefore, 

the formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on 

Business Ideas/Opportunities.” is rejected. 

Further, the mean table 4.20 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of Analysing 

Business Opportunities than female counterparts. 

Estimation of Financial Requirements 

The obtained 'F' value is 0.381 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Estimation of Financial Requirements. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

gender on Estimation of Financial Requirements.” is accepted. 

Further, the mean table 4.20 indicates that female respondents have higher mean 

value than male respondents and hence female are more prone to challenges in terms of 

Estimation of Financial Requirements than male counterparts. 

Supply of Raw Materials 

The obtained 'F' value is 0.603 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Supply of Raw Materials. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on Supply 

of Raw Materials.” is accepted. 

Further, the mean table 4.20 indicates that male respondents have higher mean value 

than female respondents and hence male are more prone to challenges in terms of Supply of 

Raw Materials than female counterparts. 
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Working Capital Management 

The obtained 'F' value is 0.031 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Working Capital Management. Therefore, 

the formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on 

Working Capital Management.” is accepted. 

Further, the mean table 4.20 indicates that male respondents have higher mean value 

than female respondents and hence male respondents are more prone to challenges in terms 

of Working Capital Management than female counterparts. 

Collection of Debtors 

The obtained 'F' value is 0.368 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Collection of Debtors. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on 

Collection of Debtors.” is accepted. 

Further, the mean table 4.20 indicates that male respondents have higher mean value 

than female respondents and hence male respondents are more prone to challenges in terms 

of Collection of Debtors than female counterparts. 

Rules and Regulation of the business 

The obtained 'F' value is 2.155 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Rules and Regulation of the business. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

gender on Rules and Regulation of the business.” is accepted. 

Further, the mean table 4.20 indicates that female respondents have higher mean 

value than male respondents and hence female respondents are more prone to challenges in 

terms of Rules and Regulation of the business than male counterparts. 

Location of Business 

The obtained 'F' value is 0.882 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Location of Business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on 

Location of Business.” is accepted. 

Further, the mean table 4.20 indicates that female respondents have higher mean 

value than male respondents and hence female respondents are more prone to challenges in 

terms of Location of Business than male counterparts. 



 

 

Infrastructure Facilities 

The obtained 'F' value is 0.169 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Infrastructure Facilities. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on 

Infrastructure Facilities.” is accepted. 

Further, the mean table 4.20 indicates that male respondents have higher mean value 

than female respondents and hence male respondents are more prone to challenges in terms 

of Infrastructure Facilities than female counterparts. 

HR Problems 

The obtained 'F' value is 0.671 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on HR Problems. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on HR Problems.” is 

accepted. 

Further, the mean table 4.20 indicates that male respondents have higher mean value 

than female respondents and hence male respondents are more prone to challenges in terms 

of HR Problems than female counterparts. 

Marketing Problems 

The obtained 'F' value is 0.742 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Marketing Problems. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on 

Marketing Problems.” is accepted. 

Further, the mean table 4.20 indicates that female respondents have higher mean 

value than male respondents and hence female respondents are more prone to challenges in 

terms of Marketing Problems than male counterparts. 

Competition  

The obtained 'F' value is 1.912 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Competition. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on Competition.” is 

accepted. 

Further, the mean table 4.20 indicates that female respondents have higher mean 

value than male respondents and hence female respondents are more prone to challenges in 

terms of Competition than male counterparts. 
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Technology 

The obtained 'F' value is 2.350 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Technology. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on Technology.” is 

accepted. 

Further, the mean table 4.20 indicates that female respondents have higher mean 

value than male respondents and hence female respondents are more prone to challenges in 

terms of Technology than male counterparts. 

Capital Structure Decisions 

 The obtained „F‟ value is 0.078 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Capital Structure Decisions. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on Capital 

Structure Decisions” is accepted. 

 Further, the mean table 4.20 shows that male respondents have higher mean value than 

female respondents and hence male respondents are more prone to challenges in terms of 

Capital Structure Decisions than female respondents. 

Estimation of Demand 

 The obtained „F‟ value is 0.671 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of gender on Estimation of Demand. Therefore, the 

formulated hypothesis, “There is no significant influence of entrepreneurs‟ gender on 

Estimation of Demand” is accepted. 

 Further, the mean table 4.20 shows that male respondents have higher mean value than 

female respondents and hence male respondents are more prone to challenges in terms of 

Estimation of Demand than female respondents. 

 

 

  



 

 

 

4.21 Influence of Young Entrepreneurs’ Gender on the factors to be considered while 

setting up a business or doing a business 

To Test the entrepreneurs‟ gender on factors to be considered while setting up a business or 

doing a business (Business Idea, Analysing Business Opportunities, Estimation of Financial 

Requirements, Capital Structure Decision, Estimation of Demand, Sources of Supply of Raw 

Material or Goods, Location of Business, Infrastructure Facilities, Government Support, 

Rules and Regulation of the Business, Competition Analysis, Background Knowledge, Expert 

Advice, Education, Knowledge of Business, Labour Requirements and Technological 

Developments) in Vellore District, one way ANOVA is applied to ascertain the influence of 

entrepreneurs‟ gender on factors to be considered while setting up a business/doing business.  

The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ gender on factors to be 

considered while setting-up or doing a business in Vellore district such as Business Idea, 

Analysing Business Opportunities, Estimation of Financial Requirements, Capital 

Structure Decision, Estimation of Demand, Sources of Supply of Raw Material or 

Goods, Location of Business, Infrastructure Facilities, Government Support, Rules and 

Regulation of the Business, Competition Analysis, Background Knowledge, Expert 

Advice, Education, Knowledge of Business, Labour Requirements and Technological 

Developments. 
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Table 4.21 
 

INFLUENCE OF GENDER ON FACTORS TO BE CONSIDERED WHILE 

SETTING-UP/DOING A BUSINESS 

 
 

Factors to be considered 

while setting-up/doing a 

business 

Gender of 

the 

Respondents 

N Mean 
Std. 

Deviation 
F – Value 

Business Ideas 

Male 71 3.1268 1.05464 4.270 

(p < .05) 

Significant 
Female 9 3.8889 .92796 

Analysing Business 

Opportunities 

Male 71 3.3099 1.11601 .004 

(p < .01) 

Insignificant 
Female 9 3.3333 1.11803 

Estimation of Financial 

Requirements 

Male 71 3.1690 1.10823 1.032 

(p < .01) 

Insignificant 
Female 9 3.5556 .72648 

Capital Structure Decision 

Male 71 3.2817 1.03072 1.841 

(p < .01) 

Insignificant 
Female 9 2.7778 1.20185 

Estimation of Demand 

Male 71 3.3099 .97967 5.708 

(p < .01) 

Significant 
Female 9 4.1111 .60093 

Sources of Supply of Raw 

Materials or Goods 

Male 71 3.6479 .94262 .809 

(p < .01) 

Insignificant 
Female 9 3.3333 1.32288 

Location of Business 

Male 71 3.2113 .87693 .564 

(p < .01) 

Insignificant 
Female 9 3.4444 .88192 

Infrastructure Facilities 

Male 71 3.5493 .77069 2.690 

(p < .01) 

Insignificant 
Female 9 3.1111 .60093 

Government Support 

Male 71 3.5915 .70867 .020 

(p < .01) 

Insignificant 
Female 9 3.5556 .72648 

Rules and Regulations of 

the Business 

Male 71 3.7183 .65864 2.853 

(p < .05) 

Significant 
Female 9 3.3333 .50000 

Competition Analysis 

Male 71 3.5352 1.06678 .420 

(p < .01) 

Insignificant 
Female 9 3.7778 .97183 

Background Knowledge 

Male 71 3.7746 .89757 .121 

(p < .01) 

Insignificant 
Female 9 3.8889 1.16667 

Expert Advice 

Male 71 3.6620 .94027 1.049 

(p < .01) 

Insignificant 
Female 9 4.0000 .86603 



 

 

Education 

Male 71 3.6056 .94837 2.279 

(p < .01) 

Insignificant 
Female 9 4.1111 .92796 

Knowledge of Business 

Male 71 3.5775 1.02347 .793 

(p < .01) 

Insignificant 
Female 9 3.8889 .60093 

Labour Requirements 

Male 71 3.8028 .80391 .235 

(p < .01) 

Insignificant 
Female 9 3.6667 .70711 

Technological 

Developments 

Male 71 3.5211 1.04004 1.072 

(p < .01) 

Insignificant 
Female 9 3.8889 .60093 

 

*Significant at 5% Level **Significant at 1% Level 

Interpretation  

Table 4.21 shows the results of influence of entrepreneurs‟ gender on factors to be 

considered while setting-up or doing a business (Business Idea, Analysing Business 

Opportunities, Estimation of Financial Requirements, Capital Structure Decision, Estimation 

of Demand, Sources of Supply of Raw Material or Goods, Location of Business, 

Infrastructure Facilities, Government Support, Rules and Regulation of the Business, 

Competition Analysis, Background Knowledge, Expert Advice, Education, Knowledge of 

Business, Labour Requirements and Technological Developments) in Vellore District, one 

way ANOVA is applied to ascertain the influence of entrepreneurs‟ gender on to be 

considered while setting up a business/doing business. Interpretation is categorised in detail 

below: 

Business Idea 

The obtained „F‟ value is 4.270 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ gender on the factor (Business Ideas) to be 

considered while setting-up/doing a business. Therefore, the formulated hypothesis “There is 

no significant influence of entrepreneurs‟ gender on the factor (Business Ideas) to be 

considered while setting-up/doing a business” is rejected.  

Further, the mean table of 4.21 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Business Ideas‟ should be considered while setting-up/doing a business.  
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Analysing Business Opportunities 

The obtained „F‟ value is 0.004 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Analysing 

Business Opportunities) to be considered while setting-up/doing a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on the 

factor (Analysing Business Opportunities) to be considered while setting-up/doing a business” 

is accepted.  

Further, the mean table of 4.21 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Analysing Business Opportunities‟ should be considered while setting-

up/doing a business. 

Estimation of Financial Requirements 

The obtained „F‟ value is 1.032 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Estimation of 

Financial Requirements) to be considered while setting-up/doing a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on the 

factor (Estimation of Financial Requirements) to be considered while setting-up/doing a 

business” is accepted.  

Further, the mean table of 4.21 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Estimation of Financial Requirements‟ should be considered while setting-

up/doing a business. 

Capital Structure Decision 

The obtained „F‟ value is 1.841 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Capital Structure 

Decision) to be considered while setting-up/doing a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor (Capital 

Structure Decision) to be considered while setting-up/doing a business” is accepted.  

Further, the mean table of 4.21 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the factor „Capital Structure Decision‟ should be considered while setting-up/doing a 

business. 



 

 

Estimation of Demand 

The obtained „F‟ value is 5.708 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ gender on the factor (Estimation of 

Demand) to be considered while setting-up/doing a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor 

(Estimation of Demand) to be considered while setting-up/doing a business” is rejected.  

Further, the mean table of 4.21 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Estimation of Demand‟ should be considered while setting-up/doing a 

business. 

Sources of Supply of Raw Material or Goods 

The obtained „F‟ value is 0.809 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Sources of Supply 

of Raw Material or Goods) to be considered while setting-up/doing a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on the 

factor (Sources of Supply of Raw Material or Goods) to be considered while setting-up/doing 

a business” is accepted.  

Further, the mean table of 4.21 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the factor „Sources of Supply of Raw Material or Goods‟ should be considered while 

setting-up/doing a business. 

Location of Business 

The obtained „F‟ value is 0.564 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Location of 

Business) to be considered while setting-up/doing a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor (Location 

Business) to be considered while setting-up/doing a business” is accepted.  

Further, the mean table of 4.21 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Location of Business‟ should be considered while setting-up/doing a business. 
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Infrastructure Facilities 

The obtained „F‟ value is 2.690 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Infrastructure 

Facilities) to be considered while setting-up/doing a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor 

(Infrastructure Facilities) to be considered while setting-up/doing a business” is accepted.  

Further, the mean table of 4.21 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the factor „Infrastructure Facilities‟ should be considered while setting-up/doing a 

business. 

Government Support 

The obtained „F‟ value is 0.020 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Government 

Support) to be considered while setting-up/doing a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor 

(Government Support) to be considered while setting-up/doing a business” is accepted.  

Further, the mean table of 4.21 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the factor „Government Support‟ should be considered while setting-up/doing a business. 

Rules and Regulations of Business 

The obtained „F‟ value is 2.853 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ gender on the factor (Rules and 

Regulations of Business) to be considered while setting-up/doing a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on the 

factor (Rules and Regulations of Business) to be considered while setting-up/doing a 

business” is rejected.  

Further, the mean table of 4.21 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the factor „Rules and Regulations of Business‟ should be considered while setting-

up/doing a business. 



 

 

 

Competition Analysis 

The obtained „F‟ value is 0.420 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Competition 

Analysis) to be considered while setting-up/doing a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor 

(Competition Analysis) to be considered while setting-up/doing a business” is accepted.  

Further, the mean table of 4.21 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Competition Analysis‟ should be considered while setting-up/doing a business. 

Background Knowledge 

The obtained „F‟ value is 0.121 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Background 

Knowledge) to be considered while setting-up/doing a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor 

(Background Knowledge) to be considered while setting-up/doing a business” is accepted.  

Further, the mean table of 4.21 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Background Knowledge‟ should be considered while setting-up/doing a 

business. 

Expert Advice 

The obtained „F‟ value is 1.049 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Expert Advice) to 

be considered while setting-up/doing a business. Therefore, the formulated hypothesis “There 

is no significant influence of entrepreneurs‟ gender on the factor (Expert Advice) to be 

considered while setting-up/doing a business” is accepted.  

Further, the mean table of 4.21 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Expert Advice‟ should be considered while setting-up/doing a business. 
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Education 

The obtained „F‟ value is 2.279 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Education) to be 

considered while setting-up/doing a business. Therefore, the formulated hypothesis “There is 

no significant influence of entrepreneurs‟ gender on the factor (Education) to be considered 

while setting-up/doing a business” is accepted.  

Further, the mean table of 4.21 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Education‟ should be considered while setting-up/doing a business. 

Knowledge of Business 

The obtained „F‟ value is 0.793 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Knowledge of 

Business) to be considered while setting-up/doing a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor 

(Knowledge of Business) to be considered while setting-up/doing a business” is accepted.  

Further, the mean table of 4.21 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Knowledge of Business‟ should be considered while setting-up/doing a 

business. 

Labour Requirements  

The obtained „F‟ value is 0.235 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Labour 

Requirements) to be considered while setting-up/doing a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor (Labour 

Requirements) to be considered while setting-up/doing a business” is accepted.  

Further, the mean table of 4.21 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the factor „Labour Requirements‟ should be considered while setting-up/doing a business. 

 

 



 

 

 

Technological Developments 

The obtained „F‟ value is 1.072 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Technological 

Developments) to be considered while setting-up/doing a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor 

(Technological Developments) to be considered while setting-up/doing a business” is 

accepted.  

Further, the mean table of 4.21 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Technological Developments‟ should be considered while setting-up/doing a 

business. 
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4.22 Influence of Young Entrepreneurs’ Gender on type of Business Opportunities  

To Test the entrepreneurs‟ gender on type of Business Opportunities (source) (Consulting 

friends doing business, Newspaper, books, journals and Magazines, TV/Any other Business 

Programmes, Entrepreneurship Development Programmes, Personal Experience and Own 

Idea, District Industries Centre, Vellore, Relatives doing business, Business Personalities, 

Government Initiatives, Education, Specialised Education and Experts) in Vellore District, 

one way ANOVA is applied to ascertain the influence of entrepreneurs‟ gender on type of 

Business Opportunities.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ gender on type of Business 

Opportunities (Source) such as Consulting friends doing business, Newspaper, books, 

journals and Magazines, TV/Any other Business Programmes, Entrepreneurship 

Development Programmes, Personal Experience and Own Idea, District Industries 

Centre, Vellore, Relatives doing business, Business Personalities, Government 

Initiatives, Education, Specialised Education and Experts. 

Table 4.22 

INFLUENCE OF GENDER ON TYPE OF BUSINESS OPPORTUNITIES 

Source/Type of Business 

Opportunities 

Gender of 

the 

Respondents 

N Mean 
Std. 

Deviation 
F - Value 

Consulting Friends doing 

Business 

Male 71 3.9296 .91533 .577 

(p < .01) 

Insignificant 
Female 9 3.6667 1.41421 

Newspaper, Books, 

Journals and Magazines 

Male 71 4.0845 .76991 .094 

(p < .01) 

Insignificant 
Female 9 4.0000 .86603 

TV/Any other Business 

Programmes 

Male 71 3.9155 1.14326 .404 

(p < .01) 

Insignificant 
Female 9 3.6667 .70711 

Entrepreneurship 

Development Programmes 

Male 71 4.0141 .99273 10.755 

(p < .01) 

significant 
Female 9 2.7778 1.56347 

Personal Experience and 

Own Idea 

Male 71 3.9577 .83558 .283 

(p < .01) 

Insignificant 
Female 9 4.1111 .60093 

District Industries Centre 

Male 71 4.2113 .80915 .186 

(p < .01) 

Insignificant 
Female 9 4.3333 .70711 

Relatives doing business 

Male 71 3.7606 .86956 .184 

(p < .01) 

Insignificant 
Female 9 3.8889 .60093 



 

 

Business Personalities 

Male 71 3.9155 1.09213 .264 

(p < .01) 

Insignificant 
Female 9 4.1111 .92796 

Government Initiatives 

Male 71 3.6338 1.01755 .050 

(p < .01) 

Insignificant 
Female 9 3.5556 .72648 

Education 

Male 71 4.2535 .84038 1.059 

(p < .01) 

Insignificant 
Female 9 4.5556 .72648 

Specialised Education 

Male 71 4.0704 1.04641 2.747 

(p < .01) 

Insignificant 
Female 9 3.4444 1.23603 

Experts 

Male 71 4.0000 1.01419 .387 

(p < .01) 

Insignificant 
Female 9 3.7778 .97183 

 

*Significant at 5% Level **Significant at 1% Level 

Interpretation  

Table 4.22 shows the results of influence of entrepreneurs‟ gender on type of Business 

Opportunities(source) (Consulting friends doing business, Newspaper, books, journals and 

Magazines, TV/Any other Business Programmes, Entrepreneurship Development 

Programmes, Personal Experience and Own Idea, District Industries Centre, Vellore, 

Relatives doing business, Business Personalities, Government Initiatives, Education, 

Specialised Education and Experts) in Vellore District, one way ANOVA is applied to 

ascertain the influence of entrepreneurs‟ gender on type of Business Opportunities.  . 

Interpretation is categorised in detail below: 

Consulting friends doing business 

The obtained „F‟ value is 0.577 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „Consulting Friends doing Business‟. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „Consulting Friends doing Business” is accepted.  

Further, the mean table of 4.22 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents accept 

that „Consulting friends doing business‟ source influenced in their business opportunities.  
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Newspaper, books, journals and Magazines 

The obtained „F‟ value is 0.094 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity (source) „Newspaper, books, journals and Magazines‟. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the source of 

Business Opportunity „Newspaper, books, journals and Magazines‟” is accepted.  

Further, the mean table of 4.22 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents accept 

that „Newspaper, books, journals and Magazines‟ source influenced in their business 

opportunities. 

TV/Any other Business Programmes 

The obtained „F‟ value is 0.404 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „TV/Any other Business Programmes‟. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „TV/Any other Business Programmes‟” is accepted.  

Further, the mean table of 4.22 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents accept 

that „TV/Any other Business Programmes‟ source influenced in their business opportunities. 

Entrepreneurship Development Programmes 

The obtained „F‟ value is 10.755 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „Entrepreneurship Development Programme‟. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the source of 

Business Opportunity „Entrepreneurship Development Programme‟” is rejected.  

Further, the mean table of 4.22 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents accept 

that „Entrepreneurship Development Programme‟ source influenced in their business 

opportunities. 

 



 

 

 

Personal Experience and Own Idea 

The obtained „F‟ value is 0.283 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „Personal Experience and Own Idea‟. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „Personal Experience and Own Idea‟” is accepted.  

Further, the mean table of 4.22 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents accept 

that „Personal Experience and Own Idea‟ source influenced in their business opportunities. 

District Industries Centre 

The obtained „F‟ value is 0.186 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „District Industries Centre‟. Therefore, the formulated hypothesis “There is no 

significant influence of entrepreneurs‟ gender on the source of Business Opportunity „District 

Industries Centre‟” is accepted.  

Further, the mean table of 4.22 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents accept 

that „District Industries Centre‟ source influenced in their business opportunities. 

Relatives doing business 

The obtained „F‟ value is 0.184 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „Relatives doing business‟. Therefore, the formulated hypothesis “There is no 

significant influence of entrepreneurs‟ gender on the source of Business Opportunity 

„Relatives doing business” is accepted.  

Further, the mean table of 4.22 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents accept 

that „Relatives doing business‟ source influenced in their business opportunities. 
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Business Personalities 

The obtained „F‟ value is 0.264 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „Business Personalities‟. Therefore, the formulated hypothesis “There is no 

significant influence of entrepreneurs‟ gender on the source of Business Opportunity 

„Business Personalities” is accepted.  

Further, the mean table of 4.22 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents accept 

that „Business Personalities‟ source influenced in their business opportunities. 

Government Initiatives  

The obtained „F‟ value is 0.050 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „Government Initiatives‟. Therefore, the formulated hypothesis “There is no 

significant influence of entrepreneurs‟ gender on the source of Business Opportunity 

„Government Initiatives‟” is accepted.  

Further, the mean table of 4.22 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents accept 

that „Government Initiatives‟ source influenced in their business opportunities. 

Education 

The obtained „F‟ value is 1.059 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „Education‟. Therefore, the formulated hypothesis “There is no significant 

influence of entrepreneurs‟ gender on the source of Business Opportunity „Education” is 

accepted.  

Further, the mean table of 4.22 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents accept 

that „Education‟ source influenced in their business opportunities. 

 

 

 



 

 

 

Specialised Education  

The obtained „F‟ value is 2.747 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „Specialised Education‟. Therefore, the formulated hypothesis “There is no 

significant influence of entrepreneurs‟ gender on the source of Business Opportunity 

„Specialised Education‟” is accepted.  

Further, the mean table of 4.22 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents accept 

that „Specialised Education‟ source influenced in their business opportunities. 

Experts 

The obtained „F‟ value is 0.387 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the source of Business 

Opportunity „Experts‟. Therefore, the formulated hypothesis “There is no significant 

influence of entrepreneurs‟ gender on the source of Business Opportunity „Experts‟” is 

accepted.  

Further, the mean table of 4.22 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents accept 

that „Experts‟ source influenced in their business opportunities. 
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4.23 Influence of Young Entrepreneurs’ Gender on Factors to be considered / studied 

before starting a business  

To Test the entrepreneurs‟ gender on the factors to be considered / studied before starting a 

business (Analysing Opportunities, Weighing available opportunities, Estimating Capital 

Requirements, Estimation of Demand & Supply, Licensing Procedure, Tax Compliance, 

Competition, Sources of Raw Material Supply, Business Goal, Required Business Premises 

and Business Location). One way ANOVA is applied to ascertain the influence of 

entrepreneurs‟ gender on factors to be considered / studied before starting a business.  The 

following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ gender on factors to be 

considered / studied before starting a business such as Analysing Opportunities, 

Weighing available opportunities, Estimating Capital Requirements, Estimation of 

Demand & Supply, Licensing Procedure, Tax Compliance, Competition, Sources of Raw 

Material Supply, Business Goal, Required Business Premises and Business Location. 

Table 4.23 

INFLUENCE OF GENDER ON FACTORS TO BE CONSIDERED / STUDIED 

BEFORE STARTING A BUSINESS 

Factors to be 

considered / studied 

before starting a 

business 

Gender of 

the 

Respondents 

N Mean 
Std. 

Deviation 
F - Value 

Analysing 

Opportunities 

Male 71 3.8732 1.02720 1.467 

(p < .01) 

Insignificant 
Female 9 3.4444 .72648 

Weighing Available 

Opportunities 

Male 71 3.7465 .95197 .336 

(p < .01) 

Insignificant 
Female 9 3.5556 .72648 

Estimating Capital 

Requirements 

Male 71 3.5493 .98254 .086 

(p < .01) 

Insignificant 
Female 9 3.4444 1.23603 

Estimation of Demand 

& Supply 

Male 71 3.6338 1.00341 2.092 

(p < .01) 

Insignificant 
Female 9 3.1111 1.16667 

Licensing Procedure 

Male 71 3.6338 .94475 6.710 

(p < .01) 

significant 
Female 9 2.7778 .83333 

Tax Compliance 

Male 71 3.6197 .86794 2.611 

(p < .01) 

Insignificant 
Female 9 4.1111 .78174 



 

 

Competition 

Male 71 3.7606 .99232 .143 

(p < .01) 

Insignificant 
Female 9 3.8889 .60093 

Sources of Raw 

Material/Supply 

Male 71 3.7887 .92452 1.000 

(p < .01) 

Insignificant 
Female 9 4.1111 .78174 

Business Goal 

Male 71 3.4648 .98316 .003 

(p < .01) 

Insignificant 
Female 9 3.4444 .88192 

Required Business 

Premises 

Male 71 3.6338 1.01755 .475 

(p < .01) 

Insignificant 
Female 9 3.8889 1.26930 

Business Location 

Male 71 3.6901 .91950 2.904 

(p < .01) 

Insignificant 
Female 9 4.2222 .44096 

 

*Significant at 5% Level **Significant at 1% Level 

Interpretation  

Table 4.23 shows the results of influence of entrepreneurs‟ gender on factors to be 

considered / studied before starting a business such as (Analysing Opportunities, Weighing 

available opportunities, Estimating Capital Requirements, Estimation of Demand & Supply, 

Licensing Procedure, Tax Compliance, Competition, Sources of Raw Material Supply, 

Business Goal, Required Business Premises and Business Location.), one way ANOVA is 

applied to ascertain the influence of entrepreneurs‟ gender on factors to be considered / 

studied before starting a business. Interpretation is categorised in detail below: 

Analysing Opportunities 

 The obtained „F‟ value is 1.467 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Analysing 

Opportunities) to be considered/studied before starting a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor 

(Analysing Opportunities) to be considered/studied before starting a business” is accepted.  

Further, the mean table of 4.23 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the factor „Analysing opportunities‟ should be considered/studied before starting a 

business. 
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Weighing available opportunities  

The obtained „F‟ value is 0.336 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Weighing 

available opportunities) to be considered/studied before starting a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on the 

factor (Weighing available opportunities) to be considered/studied before starting a business” 

is accepted.  

Further, the mean table of 4.23 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the factor „Weighing available opportunities‟ should be considered/studied before starting 

a business. 

Estimating Capital Requirements  

The obtained „F‟ value is 0.086 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Estimating Capital 

Requirements) to be considered/studied before starting a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor 

(Estimating Capital Requirements) to be considered/studied before starting a business” is 

accepted.  

Further, the mean table of 4.23 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the factor „Estimating Capital Requirements‟ should be considered/studied before starting 

a business. 

Estimation of Demand & Supply 

The obtained „F‟ value is 2.092 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Estimation of 

Demand & Supply) to be considered/studied before starting a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on the 

factor (Estimation of Demand & Supply) to be considered/studied before starting a business” 

is accepted.  

Further, the mean table of 4.23 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the factor „Estimation of Demand & Supply‟ should be considered/studied before starting 

a business. 



 

 

 

Licensing Procedure 

The obtained „F‟ value is 6.710 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ gender on the factor (Licensing Procedure) 

to be considered/studied before starting a business. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ gender on the factor (Licensing 

Procedure) to be considered/studied before starting a business” is rejected.  

Further, the mean table of 4.23 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the factor „Licensing Procedure‟ should be considered/studied before starting a business. 

 

Tax Compliance 

The obtained „F‟ value is 2.611 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Tax Compliance) 

to be considered/studied before starting a business. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ gender on the factor (Tax Compliance) to 

be considered/studied before starting a business” is accepted.  

Further, the mean table of 4.23 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Tax Compliance‟ should be considered/studied before starting a business. 

Competition 

The obtained „F‟ value is 0.143 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Competition) to 

be considered/studied before starting a business. Therefore, the formulated hypothesis “There 

is no significant influence of entrepreneurs‟ gender on the factor (Competition) to be 

considered/studied before starting a business” is accepted.  

Further, the mean table of 4.23 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Competition‟ should be considered/studied before starting a business. 
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Sources of Raw Material Supply 

The obtained „F‟ value is 1.000 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Sources of Raw 

Material Supply) to be considered/studied before starting a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on the 

factor (Sources of Raw Material Supply) to be considered/studied before starting a business” 

is accepted.  

Further, the mean table of 4.23 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Sources of Raw Material Supply‟ should be considered/studied before starting 

a business. 

Business Goal 

The obtained „F‟ value is 0.003 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Business Goal) to 

be considered/studied before starting a business. Therefore, the formulated hypothesis “There 

is no significant influence of entrepreneurs‟ gender on the factor (Business Goal) to be 

considered/studied before starting a business” is accepted.  

Further, the mean table of 4.23 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the factor „Business Goal‟ should be considered/studied before starting a business. 

Required Business Premises  

The obtained „F‟ value is 0.475 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Required Business 

Premises) to be considered/studied before starting a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor (Required 

Business Premises) to be considered/studied before starting a business” is accepted.  

Further, the mean table of 4.23 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Required Business Premises‟ should be considered/studied before starting a 

business. 

 

 

 



 

 

 

Business Location 

The obtained „F‟ value is 2.904 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the factor (Business 

Location) to be considered/studied before starting a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ gender on the factor (Business 

Location) to be considered/studied before starting a business” is accepted.  

Further, the mean table of 4.23 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the factor „Business Location‟ should be considered/studied before starting a business. 
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4.24 Influence of Young Entrepreneurs’ Gender on areas or factors to be covered in the 

ED programme 

To Test the entrepreneurs‟ gender on the areas or factors to be covered in the ED programme 

(Developing Business Ideas, Analysing Business Opportunities, Estimating Capital 

Requirements, Licensing Procedure, Rules and Regulation of the Business, Tax Compliance, 

Tackling Competition, Business Location, Infrastructure Required, Technology, Working 

Capital Management and all the above). One way ANOVA is applied to ascertain the 

influence of entrepreneurs‟ gender on the areas or factors to be covered in that programme.  

The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ gender on the areas or 

factors to be covered in the ED programme such as Developing Business Ideas, 

Analysing Business Opportunities, Estimating Capital Requirements, Licensing 

Procedure, Rules and Regulation of the Business, Tax Compliance, Tackling 

Competition, Business Location, Infrastructure Required, Technology, Working Capital 

Management and all the above. 

Table 4.24 

 

INFLUENCE OF GENDER ON AREAS OR FACTORS TO BE COVERED 

 IN THE ED PROGRAMME 

Areas or Factors to be 

Covered in that 

Programme 

Gender of 

the 

Respondents 

N Mean 
Std. 

Deviation 
F - Value 

Developing Business Ideas 

Male 71 .8732 .33507 .017 

(p < .01) 

Insignificant 
Female 9 .8889 .33333 

Analysing Business 

Opportunities 

Male 71 .8592 .35034 1.439 

(p < .01) 

Insignificant 
Female 9 1.0000 .00000 

Estimating Capital 

Requirements 

Male 71 .9014 .30023 8.734 

(p < .01) 

significant 
Female 9 .5556 .52705 

Licensing Procedure 

Male 71 .9014 .30023 .014 

(p < .01) 

Insignificant 
Female 9 .8889 .33333 

Rules and Regulation of 

the Business 

Male 71 .8873 .31845 .000 

(p < .01) 

Insignificant 
Female 9 .8889 .33333 

Tax Compliance 

Male 71 .8732 .33507 2.697 

(p < .01) 

Insignificant 
Female 9 .6667 .50000 



 

 

Tackling Competition 

Male 71 .9155 .28013 5.148 

(p < .01) 

significant 
Female 9 .6667 .50000 

Business Location 

Male 71 .9014 .30023 1.211 

(p < .01) 

Insignificant 
Female 9 .7778 .44096 

Infrastructure Required 

Male 71 .9014 .30023 4.131 

(p < .05) 

significant 
Female 9 .6667 .50000 

Technology 

Male 71 .9155 .28013 1.676 

(p < .01) 

Insignificant 
Female 9 .7778 .44096 

Working Capital 

Management 

Male 71 .9296 .25768 2.314 

(p < .01) 

Insignificant 
Female 9 .7778 .44096 

All the above 

Male 71 .8732 .33507 .603 

(p < .01) 

Insignificant 
Female 9 .7778 .44096 

 

*Significant at 5% Level **Significant at 1% Level 

Interpretation  

Table 4.24 shows the results of influence of entrepreneurs‟ gender on the areas or 

factors to be covered in the ED programme such as (Developing Business Ideas, Analysing 

Business Opportunities, Estimating Capital Requirements, Licensing Procedure, Rules and 

Regulation of the Business, Tax Compliance, Tackling Competition, Business Location, 

Infrastructure Required, Technology, Working Capital Management and all the above), one 

way ANOVA is applied to ascertain the influence of entrepreneurs‟ gender on the areas or 

factors to be covered in that programme. Interpretation is categorised in detail below: 

Developing Business Ideas 

The obtained „F‟ value is 0.017 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the area or factor 

(Developing Business Ideas) to be covered in the Entrepreneurship Development Programme. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

gender on the area or factor (Developing Business Ideas) to be covered in the 

Entrepreneurship Development Programme” is accepted. 

Further, the mean table of 4.24 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the area/factor „Developing Business Ideas‟ should be covered in the Entrepreneurship 

Development Programme. 
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Analysing Business Opportunities 

The obtained „F‟ value is 1.439 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the area or factor (Analyzing 

Business Opportunities) to be covered in the Entrepreneurship Development Programme. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

gender on the area or factor (Analyzing Business Opportunities) to be covered in the 

Entrepreneurship Development Programme” is accepted. 

Further, the mean table of 4.24 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the area/factor „Analyzing Business Opportunities‟ should be covered in the 

Entrepreneurship Development Programme. 

Estimating Capital Requirements 

The obtained „F‟ value is 8.734 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ gender on the area or factor (Estimating 

Capital Requirements) to be covered in the Entrepreneurship Development Programme. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

gender on the area or factor (Estimating Capital Requirements) to be covered in the 

Entrepreneurship Development Programme” is rejected. 

Further, the mean table of 4.24 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the area/factor „Estimating Capital Requirements‟ should be covered in the 

Entrepreneurship Development Programme. 

Licensing Procedure 

The obtained „F‟ value is 0.014 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the area or factor (Licensing 

Procedure) to be covered in the Entrepreneurship Development Programme. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on the area 

or factor (Licensing Procedure) to be covered in the Entrepreneurship Development 

Programme” is accepted. 

Further, the mean table of 4.24 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 



 

 

that the area/factor „Licensing Procedure‟ should be covered in the Entrepreneurship 

Development Programme. 

Rules and Regulation of the Business  

The obtained „F‟ value is 0.000 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the area or factor (Rules and 

Regulation of the Business) to be covered in the Entrepreneurship Development Programme. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

gender on the area or factor (Rules and Regulation of the Business) to be covered in the 

Entrepreneurship Development Programme” is accepted. 

Further, the mean table of 4.24 shows that the mean score of female respondents is 

higher than that of male respondents. It shows that more number of female respondents feel 

that the area/factor „Rules and Regulation of the Business‟ should be covered in the 

Entrepreneurship Development Programme. 

Tax Compliance 

The obtained „F‟ value is 2.697 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the area or factor (Tax 

Compliance) to be covered in the Entrepreneurship Development Programme. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on the area 

or factor (Tax Compliance) to be covered in the Entrepreneurship Development Programme” 

is accepted. 

Further, the mean table of 4.24 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the area/factor „Tax Compliance‟ should be covered in the Entrepreneurship 

Development Programme. 

Tackling Competition 

The obtained „F‟ value is 5.148 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ gender on the area or factor (Tackling 

Competition) to be covered in the Entrepreneurship Development Programme. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on the area 

or factor (Tackling Competition) to be covered in the Entrepreneurship Development 

Programme” is rejected. 
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Further, the mean table of 4.24 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the area/factor „Tackling Competition‟ should be covered in the Entrepreneurship 

Development Programme. 

Business Location 

The obtained „F‟ value is 1.211 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the area or factor (Business 

Location) to be covered in the Entrepreneurship Development Programme. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on the area 

or factor (Business Location) to be covered in the Entrepreneurship Development 

Programme” is accepted. 

Further, the mean table of 4.24 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the area/factor „Business Location‟ should be covered in the Entrepreneurship 

Development Programme. 

Infrastructure Required  

The obtained „F‟ value is 4.131 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ gender on the area or factor (Infrastructure 

Required) to be covered in the Entrepreneurship Development Programme. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on the area 

or factor (Infrastructure Required) to be covered in the Entrepreneurship Development 

Programme” is rejected. 

Further, the mean table of 4.24 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the area/factor „Infrastructure Required‟ should be covered in the Entrepreneurship 

Development Programme. 

Technology 

The obtained „F‟ value is 1.676 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the area or factor 

(Technology) to be covered in the Entrepreneurship Development Programme. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ gender on the area 

or factor (Technology) to be covered in the Entrepreneurship Development Programme” is 

accepted. 



 

 

Further, the mean table of 4.24 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the area/factor „Technology‟ should be covered in the Entrepreneurship Development 

Programme. 

Working Capital Management  

The obtained „F‟ value is 2.314 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the area or factor (Working 

Capital Management) to be covered in the Entrepreneurship Development Programme. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

gender on the area or factor (Working Capital Management) to be covered in the 

Entrepreneurship Development Programme” is accepted. 

Further, the mean table of 4.24 shows that the mean score of male respondents is 

higher than that of female respondents. It shows that more number of male respondents feel 

that the area/factor „Working Capital Management‟ should be covered in the Entrepreneurship 

Development Programme. 

All the above 

 The obtained „F‟ value is 0.603 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ gender on the areas or factors (such as 

Developing Business Ideas, Analysing Business Opportunities, Estimating Capital 

Requirements, Licensing Procedure, Rules and Regulation of the Business, Tax Compliance, 

Tackling Competition, Business Location, Infrastructure Required, Technology and Working 

Capital Management) to be covered in the Entrepreneurship Development Programme. 

Therefore, the formulated hypothesis, “There is no significant influence of entrepreneurs‟ 

gender on the areas or factors (such as Developing Business Ideas, Analysing Business 

Opportunities, Estimating Capital Requirements, Licensing Procedure, Rules and Regulation 

of the Business, Tax Compliance, Tackling Competition, Business Location, Infrastructure 

Required, Technology and Working Capital Management) to be covered in the 

Entrepreneurship Development Programme” is accepted. Further, the mean table of 4.24 

shows that the mean score of male respondents is higher than that of female respondents. It 

shows that more number of male respondents feel that all the areas/factors such as Developing 

Business Ideas, Analysing Business Opportunities, Estimating Capital Requirements, 

Licensing Procedure, Rules and Regulation of the Business, Tax Compliance, Tackling 

Competition, Business Location, Infrastructure Required, Technology and Working Capital 

Management should be covered in the Entrepreneurship Development Programme. 
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4.25 Influence of Young Entrepreneurs’ Marital Status on Challenges to Young 

Entrepreneurs in Their Businesses 

To Test the entrepreneurs‟ Marital Status on Challenges to Young Entrepreneurs (High 

Production Cost, Finance Cost, Marketing Cost, Personal Issues, Competition, Dip in 

Demand/No Demand and Technical Glitches due to Online Marketing) of young entrepreneur 

in Vellore District, one way ANOVA is applied to ascertain the influence of entrepreneurs‟ 

Marital Status on Challenges to Young Entrepreneurs.  The following null hypotheses were 

framed: 

H0: There is no significant influence of young entrepreneurs’ Marital Status on High 

Production Cost, Finance Cost, Marketing Cost, Personal Issues, Competition, Dip in 

Demand/No Demand and Technical Glitches due to Online Marketing. 

 

Table 4.25 

INFLUENCE OF MARITAL STATUS ON CHALLENGES TO YOUNG 

ENTREPRENEURS IN VELLORE DISTRICT 

Challenges to Young 

Entrepreneurs 

Marital 

Status 
N Mean 

Std. 

Deviation 
F - Value 

High Production Cost 

Married 62 3.5806 1.09467 .428 

(p < .01) 

Insignificant 
Unmarried 18 3.3889 1.09216 

Financial Cost 

Married 62 3.1935 1.14289 1.515 

(p < .01) 

Insignificant 
Unmarried 18 3.5556 .92178 

Marketing Cost 

Married 62 3.3710 1.25755 1.604 

(p < .01) 

Insignificant 
Unmarried 18 2.9444 1.25895 

Personnel Issues 

Married 62 2.9032 1.22421 .150 

(p < .01) 

Insignificant 
Unmarried 18 2.7778 1.16597 

Competition 

Married 62 3.9677 1.14473 2.370 

(p < .05) 

significant 
Unmarried 18 3.5000 1.09813 

Dip in demand / no demand 

Married 62 3.3065 .98495 .010 

(p < .01) 

Insignificant 
Unmarried 18 3.3333 1.02899 

Technical glitches due to 

online marketing 

Married 62 3.0484 1.04689 2.099 

(p < .01) 

Insignificant 
Unmarried 18 3.4444 .92178 

 

*Significant at 5% Level **Significant at 1% Level 



 

 

Interpretation  

Table 4.25 shows the results of influence of entrepreneurs‟ Marital Status on 

Challenges to Young Entrepreneurs (High Production Cost, Finance Cost, Marketing Cost, 

Personal Issues, Competition, Dip in Demand/No Demand and Technical Glitches due to 

Online Marketing) of young entrepreneur in Vellore District. One way ANOVA is applied to 

ascertain influence of entrepreneurs‟ Marital Status on Challenges to Young Entrepreneurs. 

Interpretation is categorised in detail below: 

High Production Cost 

 

The obtained „F‟ value is 0.428 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the challenge (High 

Production Cost) to young entrepreneurs in Vellore District. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the challenge 

(High Production Cost) to young entrepreneurs in Vellore District” is accepted. 

Further, the mean table of 4.25 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

accept that the major challenge to the young entrepreneurs is „High Production Cost‟. 

Finance Cost 

The obtained „F‟ value is 1.515 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the challenge (Finance 

Cost) to young entrepreneurs in Vellore District. Therefore, the formulated hypothesis “There 

is no significant influence of entrepreneurs‟ marital status on the challenge (Finance Cost) to 

young entrepreneurs in Vellore District” is accepted. 

Further, the mean table of 4.25 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

accept that the major challenge to the young entrepreneurs is „Finance Cost‟. 
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Marketing Cost  

 

The obtained „F‟ value is 1.604 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the challenge 

(Marketing Cost) to young entrepreneurs in Vellore District. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the challenge 

(Marketing Cost) to young entrepreneurs in Vellore District” is accepted. 

Further, the mean table of 4.25 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

accept that the major challenge to the young entrepreneurs is „Marketing Cost‟. 

Personnel Issues  

The obtained „F‟ value is 0.150 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the challenge 

(Personnel Issues) to young entrepreneurs in Vellore District. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the challenge 

(Personnel Issues) to young entrepreneurs in Vellore District” is accepted. 

Further, the mean table of 4.25 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

accept that the major challenge to the young entrepreneurs is „Personnel Issues‟. 

Competition 

The obtained „F‟ value is 2.370 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the challenge 

(Competition) to young entrepreneurs in Vellore District. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the challenge 

(Competition) to young entrepreneurs in Vellore District” is rejected. 

Further, the mean table of 4.25 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

accept that the major challenge to the young entrepreneurs is „Competition‟. 



 

 

Dip in Demand/No Demand  

The obtained „F‟ value is 0.010 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the challenge (Dip in 

Demand/No Demand) to young entrepreneurs in Vellore District. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the challenge 

(Dip in Demand/No Demand) to young entrepreneurs in Vellore District” is accepted. 

Further, the mean table of 4.25 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

accept that the major challenge to the young entrepreneurs is „Dip in Demand/No Demand‟. 

Technical Glitches due to Online Marketing 

The obtained „F‟ value is 2.099 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the challenge 

(Technical Glitches due to Online Marketing) to young entrepreneurs in Vellore District. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the challenge (Technical Glitches due to Online Marketing) to young 

entrepreneurs in Vellore District” is accepted. 

Further, the mean table of 4.25 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

accept that the major challenge to the young entrepreneurs is „Technical Glitches due to 

Online Marketing‟. 
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4.26 Influence of Young Entrepreneurs’ Marital Status on Problems being encountered 

by Young Entrepreneur in Vellore District 

To Test the entrepreneurs‟ marital status on Problems being encountered by Young 

Entrepreneurs (Start-up problems, Financial Problems, Raw Material Problems, Marketing  

Problems, Human Resource Problems, Managerial Problems, Debtor‟s Collection Problems, 

Problems due to lack of support from government, Taxation Problems, Infrastructures 

Problems and Technological Problems) in Vellore District, one way ANOVA is applied to 

ascertain the influence of entrepreneurs‟ marital status on Problems being encountered by 

Young Entrepreneurs in their businesses.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ Marital Status on 

problems encountered by young entrepreneurs such as Start-up problems, Financial 

Problems, Raw Material Problems, Marketing  Problems, Human Resource Problems, 

Managerial Problems, Debtor’s Collection Problems, Problems due to lack of support 

from government, Taxation Problems, Infrastructures Problems and Technological 

Problems. 

Table 4.26 

INFLUENCE OF MARITAL STATUS ON PROBLEMS BEING ENCOUNTERED BY 

YOUNG ENTREPRENEURS IN VELLORE DISTRICT 

Problems being 

encountered by Young 

Entrepreneurs 

Marital 

Status 
N Mean 

Std. 

Deviation 
F – Value 

Start-up problems 

Married 62 3.4032 1.37256 .187 

(p < .01) 

Insignificant 
Unmarried 18 3.5556 1.09664 

Financial Problems 

Married 62 3.5000 1.09769 .992 

(p < .01) 

Insignificant 
Unmarried 18 3.2222 .80845 

Raw Material Problems 

Married 62 3.6452 1.14658 .711 

(p < .01) 

Insignificant 
Unmarried 18 3.3889 1.09216 

Marketing Problems 

Married 62 3.2258 1.17932 .824 

(p < .01) 

Insignificant 
Unmarried 18 3.5000 .92355 

Human Resource Problems 

Married 62 3.4677 1.33941 2.185 

(p < .05) 

significant 
Unmarried 18 2.9444 1.25895 

Managerial Problems 

Married 62 2.9194 1.24530 .008 

(p < .01) 

Insignificant 

 
Unmarried 18 2.8889 1.27827 



 

 

Debtor's Collection Problems 

Married 62 4.000 1.1594 2.654 

(p < .05) 

significant 
Unmarried 18 3.500 1.0981 

Problems due to lack of 

support from government 

Married 62 3.6774 1.18424 .557 

(p < .05) 

significant 
Unmarried 18 3.4444 1.09664 

Tax Problem 

Married 62 3.0484 1.03111 2.152 

(p < .05) 

significant 
Unmarried 18 3.4444 .92178 

Infrastructure Problem 

Married 62 3.0484 1.15130 2.190 

(p < .05) 

significant 
Unmarried 18 3.5000 1.09813 

Technological Problem 

Married 62 3.1935 .93806 .012 

(p < .05) 

significant 
Unmarried 18 3.1667 .78591 

 

*Significant at 5% Level **Significant at 1% Level 

Interpretation  

Table 4.26 shows the results of entrepreneurs‟ marital status on Problems being encountered 

by Young Entrepreneurs (Start-up problems, Financial Problems, Raw Material Problems, 

Marketing  Problems, Human Resource Problems, Managerial Problems, Debtor‟s Collection 

Problems, Problems due to lack of support from government, Taxation Problems, 

Infrastructures Problems and Technological Problems) in Vellore District. Interpretation is 

categorised in detail below: 

Start-up problems 

 

The obtained „F‟ value is 0.187 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the problem (start-up 

problem) encountered by young entrepreneurs in Vellore District. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the problem 

(start-up problem) encountered by young entrepreneurs in Vellore District” is accepted. 

Further, the mean table of 4.26 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the major problem encountered by the young entrepreneurs is „start-up problem‟. 
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Financial Problems 

The obtained „F‟ value is 0.992 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the problem (Financial 

problem) encountered by young entrepreneurs in Vellore District. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the problem 

(Financial problem) encountered by young entrepreneurs in Vellore District” is accepted. 

Further, the mean table of 4.26 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the major problem encountered by the young entrepreneurs is „financial problem‟. 

Raw Material Problems  

The obtained „F‟ value is 0.711 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the problem (Raw 

Material problem) encountered by young entrepreneurs in Vellore District. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

the problem (Raw Material problem) encountered by young entrepreneurs in Vellore District” 

is accepted. 

Further, the mean table of 4.26 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the major problem encountered by the young entrepreneurs is „Raw Material 

problem‟. 

Marketing  Problems  

The obtained „F‟ value is 0.824 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the problem 

(marketing problem) encountered by young entrepreneurs in Vellore District. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

the problem (marketing problem) encountered by young entrepreneurs in Vellore District” is 

accepted. 

Further, the mean table of 4.26 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the major problem encountered by the young entrepreneurs is „marketing problem‟. 



 

 

Human Resource Problems 

The obtained „F‟ value is 2.185 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the problem (Human 

Resource problem) encountered by young entrepreneurs in Vellore District. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

the problem (Human Resource problem) encountered by young entrepreneurs in Vellore 

District” is rejected. 

Further, the mean table of 4.26 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the major problem encountered by the young entrepreneurs is „Human Resource 

problem‟. 

 

Managerial Problems 

The obtained „F‟ value is 0.008 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the problem 

(managerial problem) encountered by young entrepreneurs in Vellore District. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

the problem (managerial problem) encountered by young entrepreneurs in Vellore District” is 

accepted. 

Further, the mean table of 4.26 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the major problem encountered by the young entrepreneurs is „managerial problem‟. 

Debtor’s Collection Problems 

The obtained „F‟ value is 2.654 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the problem (Debtors‟ 

Collection problem) encountered by young entrepreneurs in Vellore District. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

the problem (Debtors‟ Collection problem) encountered by young entrepreneurs in Vellore 

District” is rejected. 
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Further, the mean table of 4.26 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the major problem encountered by the young entrepreneurs is „Debtors‟ Collection 

problem‟. 

Problems due to lack of support from government 

The obtained „F‟ value is 0.557 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the problem (Lack of 

support from Government) encountered by young entrepreneurs in Vellore District. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the problem (Lack of support from Government) encountered by young 

entrepreneurs in Vellore District” is rejected. 

Further, the mean table of 4.26 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the major problem encountered by the young entrepreneurs is „Lack of support from 

Government‟. 

Taxation Problems 

The obtained „F‟ value is 2.152 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the problem (Taxation 

problem) encountered by young entrepreneurs in Vellore District. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the problem 

(Taxation problem) encountered by young entrepreneurs in Vellore District” is rejected. 

Further, the mean table of 4.26 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the major problem encountered by the young entrepreneurs is „Taxation problem‟. 

Infrastructures Problems  

The obtained „F‟ value is 2.190 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the problem 

(Infrastructure problem) encountered by young entrepreneurs in Vellore District. Therefore, 

the formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status 

on the problem (Infrastructure problem) encountered by young entrepreneurs in Vellore 

District” is rejected. 



 

 

Further, the mean table of 4.26 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the major problem encountered by the young entrepreneurs is „Infrastructure 

problem‟. 

Technological Problems 

The obtained „F‟ value is 0.012 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the problem 

(Technological problem) encountered by young entrepreneurs in Vellore District. Therefore, 

the formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status 

on the problem (Technological problem) encountered by young entrepreneurs in Vellore 

District” is rejected. 

Further, the mean table of 4.26 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the major problem encountered by the young entrepreneurs is „Technological 

problem‟. 
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4.27 Influence of Young Entrepreneurs’ Marital Status on the Factors that Pose Biggest 

Challenges to Prospective Entrepreneur in Vellore District 

To Test the entrepreneurs‟ marital status on factors that pose biggest challenges to prospective 

entrepreneur in Vellore district (Business ideas/Opportunities, Analysing Business 

Opportunities, Capital Structure Decisions, Estimation of Demand, Supply of Raw Material or 

Goods, Working Capital Management, Collection from Debtors, Rules and Regulation of the 

business, Location of Business, Infrastructure Facilities, HR Problems, Marketing Problems, 

Competition and Technology) in Vellore District, one way ANOVA is applied to ascertain the 

influence of entrepreneurs‟ marital status on factors that pose biggest challenges to 

prospective entrepreneur in their businesses.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ marital status on factors 

that pose biggest challenges to prospective entrepreneur in Vellore district such as 

Business ideas/Opportunities, Analysing Business Opportunities, Capital Structure 

Decisions, Estimation of Demand, Supply of Raw Material or Goods, Working Capital 

Management, Collection from Debtors, Rules and Regulation of the business, Location 

of Business, Infrastructure Facilities, HR Problems, Marketing Problems, Competition 

and Technology. 

Table 4.27 

INFLUENCE OF MARITAL STATUS ON FACTORS THAT POSE BIGGEST 

CHALLENGES TO PROSPECTIVE ENTREPRENEUR IN VELLORE DISTRICT 

Factors that pose biggest challenges 

to prospective entrepreneur 

Marital 

Status 
N Mean 

Std. 

Deviation 
F – Value 

Business Ideas / Opportunities 

Married 62 .7097 .45762 .010 

(p < .01) 

Insignificant 
Unmarried 18 .7222 .46089 

Analysing Business Opportunities 

Married 62 .8710 .33797 .040 

(p < .01) 

Insignificant 
Unmarried 18 .8889 .32338 

Estimation of Financial Requirements 

Married 62 .8226 .38514 .180 

(p < .01) 

Insignificant 
Unmarried 18 .7778 .42779 

Capital Structure Decision 

Married 62 .7742 .42153 2.677 

(p < .05) 

significant 
Unmarried 18 .9444 .23570 

Estimation of Demand 

Married 62 .8065 .39830 1.554 

(p < .01) 

Insignificant 
Unmarried 18 .6667 .48507 



 

 

Supply of Raw Material or Goods 

Married 62 .8387 .37080 1.304 

(p < .01) 

Insignificant 
Unmarried 18 .9444 .23570 

Working Capital Management 

Married 62 .8065 .39830 .070 

(p < .01) 

Insignificant 
Unmarried 18 .7778 .42779 

Collection from Debtors 

Married 62 .7903 .41040 2.401 

(p < .05) 

significant 
Unmarried 18 .6111 .50163 

Rules and Regulation of the business 

Married 62 .8065 .39830 .646 

(p < .01) 

Insignificant 
Unmarried 18 .8889 .32338 

Location of Business 

Married 62 .7419 .44114 .632 

(p < .01) 

Insignificant 
Unmarried 18 .8333 .38348 

Infrastructure facilities 

Married 62 .7581 .43175 1.502 

(p < .01) 

Insignificant 
Unmarried 18 .6111 .50163 

HR Problems 

Married 62 .7258 .44975 3.916 

(p < .01) 

significant 
Unmarried 18 .9444 .23570 

Marketing Problems 

Married 62 .7581 .43175 .444 

(p < .01) 

Insignificant 
Unmarried 18 .8333 .38348 

Competition 

Married 62 .6935 .46478 .046 

(p < .01) 

Insignificant 
Unmarried 18 .6667 .48507 

Technology 

Married 62 .8387 .37080 1.231 

(p < .01) 

Insignificant 
Unmarried 18 .7222 .46089 

 

*Significant at 5% Level **Significant at 1% Level 

Interpretation  

Table 4.27 shows the results of marital status on factors that pose biggest challenges to 

prospective entrepreneur in Vellore district (Business ideas/Opportunities, Analysing 

Business Opportunities, Capital Structure Decisions, Estimation of Demand, Supply of Raw 

Material or Goods, Working Capital Management, Collection from Debtors, Rules and 

Regulation of the business, Location of Business, Infrastructure Facilities, HR Problems, 

Marketing Problems, Competition and Technology) in Vellore District, one way ANOVA is 

applied to ascertain the influence of entrepreneurs‟ marital status on factors that pose biggest 

challenges to prospective entrepreneur in their businesses in Vellore District. Interpretation is 

categorised in detail below: 
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Business Ideas/Opportunities 

 

The obtained „F‟ value is 0.010 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Business 

Idea/Opportunity‟ which poses biggest challenge to prospective entrepreneurs in Vellore 

District. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on the factor „Business Idea/Opportunity‟ which poses biggest 

challenge to prospective entrepreneurs in Vellore District” is accepted.  

Further, the mean table of 4.27 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Business Idea/Opportunity‟ pose biggest challenge to prospective 

entrepreneurs in Vellore District.  

Analysing Business Opportunities 

The obtained „F‟ value is 0.040 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Analysing 

Business Opportunities‟ which poses biggest challenge to prospective entrepreneurs in 

Vellore District. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on the factor „Analysing Business Opportunities‟ which poses 

biggest challenge to prospective entrepreneurs in Vellore District” is accepted.  

Further, the mean table of 4.27 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Analysing Business Opportunities‟ pose biggest challenge to prospective 

entrepreneurs in Vellore District.  

Capital Structure Decisions 

The obtained „F‟ value is 2.677 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the factor „Capital 

Structure Decision‟ which poses biggest challenge to prospective entrepreneurs in Vellore 

District. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on the factor „Capital Structure Decision‟ which poses biggest 

challenge to prospective entrepreneurs in Vellore District” is rejected.  

 

 



 

 

 

Further, the mean table of 4.27 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Capital Structure Decision‟ pose biggest challenge to prospective 

entrepreneurs in Vellore District.  

Estimation of Demand 

The obtained „F‟ value is 1.554 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Estimation 

of Demand‟ which poses biggest challenge to prospective entrepreneurs in Vellore District. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the factor „Estimation of Demand‟ which poses biggest challenge to 

prospective entrepreneurs in Vellore District” is accepted.  

Further, the mean table of 4.27 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Estimation of Demand‟ pose biggest challenge to prospective 

entrepreneurs in Vellore District.  

Supply of Raw Material or Goods 

The obtained „F‟ value is 1.304 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Supply of 

Raw Materials/Goods‟ which poses biggest challenge to prospective entrepreneurs in Vellore 

District. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on the factor „Supply of Raw Materials/Goods‟ which poses 

biggest challenge to prospective entrepreneurs in Vellore District” is accepted.  

Further, the mean table of 4.27 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Supply of Raw Materials/Goods‟ pose biggest challenge to prospective 

entrepreneurs in Vellore District.  

Working Capital Management 

The obtained „F‟ value is 0.070 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Working 

Capital Management‟ which poses biggest challenge to prospective entrepreneurs in Vellore 

District. Therefore, the formulated hypothesis “There is no significant influence of 



176 

 

entrepreneurs‟ marital status on the factor „Working Capital Management‟ which poses 

biggest challenge to prospective entrepreneurs in Vellore District” is accepted.  

Further, the mean table of 4.27 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Working Capital Management‟ pose biggest challenge to prospective 

entrepreneurs in Vellore District.  

Collection from Debtors 

The obtained „F‟ value is 2.401 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the factor „Collection 

from Debtors‟ which poses biggest challenge to prospective entrepreneurs in Vellore District. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the factor „Collection from Debtors‟ which poses biggest challenge to 

prospective entrepreneurs in Vellore District” is rejected.  

Further, the mean table of 4.27 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Collection from Debtors‟ pose biggest challenge to prospective 

entrepreneurs in Vellore District.  

Rules and Regulation of the business 

The obtained „F‟ value is 0.646 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Rules and 

Regulations of Business‟ which poses biggest challenge to prospective entrepreneurs in 

Vellore District. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on the factor „Rules and Regulations of Business‟ which poses 

biggest challenge to prospective entrepreneurs in Vellore District” is accepted.  

Further, the mean table of 4.27 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Rules and Regulations of Business‟ pose biggest challenge to prospective 

entrepreneurs in Vellore District.  

Location of Business 

The obtained „F‟ value is 0.632 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Location of 

Business‟ which poses biggest challenge to prospective entrepreneurs in Vellore District. 



 

 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the factor „Location of Business‟ which poses biggest challenge to 

prospective entrepreneurs in Vellore District” is accepted.  

Further, the mean table of 4.27 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Location of Business‟ pose biggest challenge to prospective entrepreneurs 

in Vellore District.  

Infrastructure Facilities 

The obtained „F‟ value is 1.502 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor 

„Infrastructure Facilities‟ which poses biggest challenge to prospective entrepreneurs in 

Vellore District. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on the factor „Infrastructure Facilities‟ which poses biggest 

challenge to prospective entrepreneurs in Vellore District” is accepted.  

Further, the mean table of 4.27 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Infrastructure Facilities‟ pose biggest challenge to prospective 

entrepreneurs in Vellore District.  

HR Problems 

The obtained „F‟ value is 3.916 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the factor „HR Problems‟ 

which poses biggest challenge to prospective entrepreneurs in Vellore District. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

the factor „HR Problems‟ which poses biggest challenge to prospective entrepreneurs in 

Vellore District” is rejected.  

Further, the mean table of 4.27 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „HR Problems‟ pose biggest challenge to prospective entrepreneurs in 

Vellore District.  

Marketing Problems 

The obtained „F‟ value is 0.444 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Marketing 
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Problem‟ which poses biggest challenge to prospective entrepreneurs in Vellore District. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the factor „Marketing Problem‟ which poses biggest challenge to prospective 

entrepreneurs in Vellore District” is accepted.  

Further, the mean table of 4.27 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Marketing Problems‟ pose biggest challenge to prospective entrepreneurs 

in Vellore District.  

Competition  

The obtained „F‟ value is 0.046 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor 

„Competition‟ which poses biggest challenge to prospective entrepreneurs in Vellore District. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the factor „Competition‟ which poses biggest challenge to prospective 

entrepreneurs in Vellore District” is accepted.  

Further, the mean table of 4.27 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Competition‟ pose biggest challenge to prospective entrepreneurs in 

Vellore District.  

Technology 

The obtained „F‟ value is 1.231 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor 

„Technology‟ which poses biggest challenge to prospective entrepreneurs in Vellore District. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the factor „Technology‟ which poses biggest challenge to prospective 

entrepreneurs in Vellore District” is accepted.  

Further, the mean table of 4.27 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Technology‟ pose biggest challenge to prospective entrepreneurs in 

Vellore District.  

 

 



 

 

 

4.28 Influence of Young Entrepreneurs’ Marital Status on the factors to be considered 

while setting up a business/doing business 

To Test the entrepreneurs‟ marital status on factors to be considered while setting up a 

business/doing business (Business Idea, Analysing Business Opportunities, Estimation of 

Financial Requirements, Capital Structure Decision, Estimation of Demand, Sources of 

Supply of Raw Material or Goods, Location of Business, Infrastructure Facilities, 

Government Support, Rules and Regulation of the Business, Competition Analysis, 

Background Knowledge, Expert Advice, Education, Knowledge of Business, Labour 

Requirements and Technological Developments) in Vellore District, one way ANOVA is 

applied to ascertain the influence of entrepreneurs‟ marital status on factors to be considered 

while setting up a business/doing business.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ marital status on factors to 

be considered while setting up a business/doing business in Vellore district such as 

Business Idea, Analysing Business Opportunities, Estimation of Financial Requirements, 

Capital Structure Decision, Estimation of Demand, Sources of Supply of Raw Material 

or Goods, Location of Business, Infrastructure Facilities, Government Support, Rules 

and Regulation of the Business, Competition Analysis, Background Knowledge, Expert 

Advice, Education, Knowledge of Business, Labour Requirements and Technological 

Developments. 
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Table 4.28 

INFLUENCE OF YOUNG ENTREPRENEURS’ MARITAL STATUS ON THE 

FACTORS TO BE CONSIDERED WHILE SETTING UP A BUSINESS/DOING 

BUSINESS 

Factors to be considered 

while setting up a 

business/doing business 

Marital 

Status 
N Mean 

Std. 

Deviation 
F – Value 

Business Ideas 

Married 62 3.1452 1.14300 1.106 

(p < .01) 

Insignificant 
Unmarried 18 3.4444 .70479 

Analysing Business 

Opportunities 

Married 62 3.4516 1.09660 4.528 

(p < .01) 

significant 
Unmarried 18 2.8333 1.04319 

Estimation of Financial 

Requirements 

Married 62 3.2097 1.14716 .002 

(p < .01) 

Insignificant 
Unmarried 18 3.2222 .80845 

Capital Structure Decision 

Married 62 3.2097 .99403 .057 

(p < .01) 

Insignificant 
Unmarried 18 3.2778 1.27443 

Estimation of Demand 

Married 62 3.3871 1.02996 .048 

(p < .01) 

Insignificant 
Unmarried 18 3.4444 .78382 

Sources of Supply of Raw 

Materials or Goods 

Married 62 3.6774 .95427 1.195 

(p < .01) 

Insignificant 
Unmarried 18 3.3889 1.09216 

Location of Business 

Married 62 3.1774 .85936 1.304 

(p < .01) 

Insignificant 
Unmarried 18 3.4444 .92178 

Infrastructure Facilities 

Married 62 3.4677 .82418 .489 

(p < .01) 

Insignificant 
Unmarried 18 3.6111 .50163 

Government Support 

Married 62 3.5000 .69542 4.414 

(p < .01) 

significant 
Unmarried 18 3.8889 .67640 

Rules and Regulations of the 

Business 

Married 62 3.6452 .65529 .575 

(p < .01) 

Insignificant 
Unmarried 18 3.7778 .64676 

Competition Analysis 

Married 62 3.5968 1.13744 .289 

(p < .01) 

Insignificant 
Unmarried 18 3.4444 .70479 

Background Knowledge 

Married 62 3.7742 .93070 .057 

(p < .01) 

Insignificant 
Unmarried 18 3.8333 .92355 

Expert Advice 

Married 62 3.8226 .87823 4.995 

(p < .01) 

significant 
Unmarried 18 3.2778 1.01782 

Education 

Married 62 3.7097 .91234 .671 

(p < .01) 

Insignificant 
Unmarried 18 3.5000 1.09813 



 

 

Knowledge of Business 

Married 62 3.6774 1.00448 1.195 

(p < .01) 

Insignificant 
Unmarried 18 3.3889 .91644 

Labour Requirements 

Married 62 3.8226 .73605 .539 

(p < .01) 

Insignificant 
Unmarried 18 3.6667 .97014 

Technological Developments 

Married 62 3.4516 1.06629 3.464 

(p < .05) 

significant 
Unmarried 18 3.9444 .63914 

 

*Significant at 5% Level **Significant at 1% Level 

Interpretation  

Table 4.28 shows the results of influence of entrepreneurs‟ marital status on factors to 

be considered while setting up a business/doing business (Business Idea, Analysing Business 

Opportunities, Estimation of Financial Requirements, Capital Structure Decision, Estimation 

of Demand, Sources of Supply of Raw Material or Goods, Location of Business, 

Infrastructure Facilities, Government Support, Rules and Regulation of the Business, 

Competition Analysis, Background Knowledge, Expert Advice, Education, Knowledge of 

Business, Labour Requirements and Technological Developments) in Vellore District, one 

way ANOVA is applied to ascertain the influence of entrepreneurs‟ marital status on to be 

considered while setting up a business/doing business.  . Interpretation is categorised in detail 

below: 

Business Idea 

The obtained „F‟ value is 1.106 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Business 

Ideas‟ which should be considered while setting up a business or doing business. Therefore, 

the formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status 

on the factor „Business Ideas‟ which should be considered while setting up a business or 

doing business” is accepted. 

Further, the mean table of 4.28 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Business Ideas‟ should be considered while setting up a business or doing 

business. 
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Analysing Business Opportunities 

The obtained „F‟ value is 4.528 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the factor „Analyzing 

Business Opportunities‟ which should be considered while setting up a business or doing 

business. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on the factor „Analyzing Business Opportunities‟ which should 

be considered while setting up a business or doing business” is rejected. 

Further, the mean table of 4.28 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Analyzing Business Opportunities‟ should be considered while setting up 

a business or doing business. 

Estimation of Financial Requirements  

The obtained „F‟ value is 0.002 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Estimation 

of Financial Requirements‟ which should be considered while setting up a business or doing 

business. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on the factor „Estimation of Financial Requirements‟ which 

should be considered while setting up a business or doing business” is accepted. 

Further, the mean table of 4.28 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Estimation of Financial Requirements‟ should be considered while setting 

up a business or doing business. 

Capital Structure Decision  

The obtained „F‟ value is 0.057 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Capital 

Structure Decision‟ which should be considered while setting up a business or doing business. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the factor „Capital Structure Decision‟ which should be considered while 

setting up a business or doing business” is accepted. 

Further, the mean table of 4.28 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 



 

 

feel that the factor „Capital Structure Decision‟ should be considered while setting up a 

business or doing business. 

Estimation of Demand 

The obtained „F‟ value is 0.048 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Estimation 

of Demand‟ which should be considered while setting up a business or doing business. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the factor „Estimation of Demand‟ which should be considered while setting 

up a business or doing business” is accepted. 

Further, the mean table of 4.28 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Estimation of Demand‟ should be considered while setting up a business 

or doing business. 

Sources of Supply of Raw Material or Goods 

The obtained „F‟ value is 1.195 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Sources of 

Supply of Raw Material or Goods‟ which should be considered while setting up a business or 

doing business. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on the factor „Sources of Supply of Raw Material or Goods‟ 

which should be considered while setting up a business or doing business” is accepted. 

Further, the mean table of 4.28 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Sources of Supply of Raw Material or Goods‟ should be considered while 

setting up a business or doing business. 

Location of Business 

The obtained „F‟ value is 1.304 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Location of 

Business‟ which should be considered while setting up a business or doing business. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the factor „Location of Business‟ which should be considered while setting 

up a business or doing business” is accepted. 



184 

 

Further, the mean table of 4.28 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Location of Business‟ should be considered while setting up a business or 

doing business. 

Infrastructure Facilities 

The obtained „F‟ value is 0.489 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor 

„Infrastructure Facilities‟ which should be considered while setting up a business or doing 

business. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on the factor „Infrastructure Facilities‟ which should be 

considered while setting up a business or doing business” is accepted. 

Further, the mean table of 4.28 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Infrastructure Facilities‟ should be considered while setting up a business 

or doing business. 

 Government Support 

The obtained „F‟ value is 4.414 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the factor „Government 

Support‟ which should be considered while setting up a business or doing business. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the factor „Government Support‟ which should be considered while setting 

up a business or doing business” is rejected. 

Further, the mean table of 4.28 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Government Support‟ should be considered while setting up a business or 

doing business. 

Rules and Regulation of the Business  

The obtained „F‟ value is 0.575 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Rules and 

Regulations of the Business‟ which should be considered while setting up a business or doing 

business. Therefore, the formulated hypothesis “There is no significant influence of 



 

 

entrepreneurs‟ marital status on the factor „Rules and Regulations of the Business‟ which 

should be considered while setting up a business or doing business” is accepted. 

Further, the mean table of 4.28 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Rules and Regulations of the Business‟ should be considered while setting 

up a business or doing business. 

Competition Analysis 

The obtained „F‟ value is 0.289 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor 

„Competition Analysis‟ which should be considered while setting up a business or doing 

business. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on the factor „Competition Analysis‟ which should be considered 

while setting up a business or doing business” is accepted. 

Further, the mean table of 4.28 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Competition Analysis‟ should be considered while setting up a business or 

doing business. 

Background Knowledge  

The obtained „F‟ value is 0.057 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor 

„Background Knowledge‟ which should be considered while setting up a business or doing 

business. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on the factor „Background Knowledge‟ which should be 

considered while setting up a business or doing business” is accepted. 

Further, the mean table of 4.28 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Background Knowledge‟ should be considered while setting up a business 

or doing business. 

  



186 

 

 

Expert Advice  

The obtained „F‟ value is 4.995 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the factor „Expert 

Advice‟ which should be considered while setting up a business or doing business. Therefore, 

the formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status 

on the factor „Expert Advice‟ which should be considered while setting up a business or doing 

business” is rejected. 

Further, the mean table of 4.28 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Expert Advice‟ should be considered while setting up a business or doing 

business. 

Education 

The obtained „F‟ value is 0.671 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Education‟ 

which should be considered while setting up a business or doing business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

the factor „Education‟ which should be considered while setting up a business or doing 

business” is accepted. 

Further, the mean table of 4.28 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Education‟ should be considered while setting up a business or doing 

business. 

Knowledge of Business  

The obtained „F‟ value is 1.195 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Knowledge 

of Business‟ which should be considered while setting up a business or doing business. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the factor „Knowledge of Business‟ which should be considered while 

setting up a business or doing business” is accepted. 

 



 

 

 

Further, the mean table of 4.28 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Knowledge of Business‟ should be considered while setting up a business 

or doing business. 

Labour Requirements  

The obtained „F‟ value is 0.539 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Labour 

Requirements‟ which should be considered while setting up a business or doing business. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the factor „Labour Requirements‟ which should be considered while setting 

up a business or doing business” is accepted. 

Further, the mean table of 4.28 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Labour Requirements‟ should be considered while setting up a business or 

doing business. 

Technological Developments 

The obtained „F‟ value is 3.464 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the factor „Technological 

Developments‟ which should be considered while setting up a business or doing business. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on the factor „Technological Developments‟ which should be considered while 

setting up a business or doing business” is rejected. 

Further, the mean table of 4.28 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Technological Developments‟ should be considered while setting up a 

business or doing business. 
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4.29 Influence of Young Entrepreneurs’ Marital Status on Source/Type of Business 

Opportunities  

To Test the entrepreneurs‟ marital status on source/type of Business Opportunities 

(Consulting friends doing business, Newspaper, books, journals and Magazines, TV/Any 

other Business Programmes, Entrepreneurship Development Programmes, Personal 

Experience and Own Idea, District Industries Centre, Vellore, Relatives doing business, 

Business Personalities, Government Initiatives, Education, Specialised Education and 

Experts) in Vellore District, one way ANOVA is applied to ascertain the influence of 

entrepreneurs‟ marital status on type of Business Opportunities.  The following null 

hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ marital status on 

source/Type of Business Opportunities such as Consulting friends doing business, 

Newspaper, books, journals and Magazines, TV/Any other Business Programmes, 

Entrepreneurship Development Programmes, Personal Experience and Own Idea, 

District Industries Centre, Vellore, Relatives doing business, Business Personalities, 

Government Initiatives, Education, Specialised Education and Experts. 

 

Table 4.29 

 

INFLUENCE OF MARITAL STATUS ON TYPE OF BUSINESS OPPORTUNITIES 

Source/Type of Business 

Opportunities 

Marital 

Status 
N Mean 

Std. 

Deviation 
F – Value 

Consulting Friends doing 

Business 

Married 62 3.8387 .94424 1.089 

(p < .01) 

Insignificant 
Unmarried 18 4.1111 1.07861 

Newspaper, Books, Journals 

and Magazines 

Married 62 4.0161 .79942 1.599 

(p < .01) 

Insignificant 
Unmarried 18 4.2778 .66911 

TV/Any other Business 

Programmes 

Married 62 3.9839 1.13790 2.137 

(p < .01) 

Insignificant 
Unmarried 18 3.5556 .92178 

Entrepreneurship 

Development Programmes 

Married 62 4.0484 1.07775 6.988 

(p < .01) 

significant 
Unmarried 18 3.2778 1.12749 

Personal Experience and Own 

Idea 

Married 62 4.0000 .86839 .259 

(p < .01) 

Insignificant 

 
Unmarried 18 3.8889 .58298 



 

 

District Industries Centre 

Married 62 4.1452 .84634 2.843 

(p < .05) 

significant 
Unmarried 18 4.5000 .51450 

Relatives doing business 

Married 62 3.7581 .86243 .110 

(p < .01) 

Insignificant 
Unmarried 18 3.8333 .78591 

Business Personalities 

Married 62 4.0161 1.12340 1.493 

(p < .01) 

Insignificant 
Unmarried 18 3.6667 .84017 

Government Initiatives 

Married 62 3.6129 1.02996 .041 

(p < .01) 

Insignificant 
Unmarried 18 3.6667 .84017 

Education 

Married 62 4.2097 .88960 2.469 

(p < .05) 

significant 
Unmarried 18 4.5556 .51131 

Specialised Education 

Married 62 3.9677 1.10093 .244 

(p < .01) 

Insignificant 
Unmarried 18 4.1111 1.02262 

Experts 

Married 62 4.1452 .95552 8.647 

(p < .01) 

significant 
Unmarried 18 3.3889 .97853 

 

*Significant at 5% Level **Significant at 1% Level 

Interpretation  

Table 4.29 shows the results of influence of entrepreneurs‟ marital status on 

source/type of Business Opportunities (Consulting friends doing business, Newspaper, books, 

journals and Magazines, TV/Any other Business Programmes, Entrepreneurship Development 

Programmes, Personal Experience and Own Idea, District Industries Centre, Vellore, 

Relatives doing business, Business Personalities, Government Initiatives, Education, 

Specialised Education and Experts) in Vellore District, one way ANOVA is applied to 

ascertain the influence of entrepreneurs‟ marital status on type of Business Opportunities.  . 

Interpretation is categorised in detail below: 

Consulting friends doing business 

The obtained „F‟ value is 1.089 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „Consulting Friends doing Business‟. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „Consulting Friends doing Business‟” is accepted. 
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Further, the mean table of 4.29 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the source „Consulting Friends doing Business‟ influenced their business. 

Newspaper, books, Journals and Magazines 

The obtained „F‟ value is 1.599 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „Newspaper, Books, Journals and Magazines‟. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the source of 

Business Opportunities „Newspaper, Books, Journals and Magazines‟” is accepted. 

Further, the mean table of 4.29 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the source „Newspaper, Books, Journals and Magazines‟ influenced their business. 

TV/Any other Business Programmes 

The obtained „F‟ value is 2.137 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „TV/Any other Business Programmes‟. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „TV/Any other Business Programmes‟” is accepted. 

Further, the mean table of 4.29 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the source „TV/Any other Business Programmes‟ influenced their business. 

Entrepreneurship Development Programmes  

The obtained „F‟ value is 6.988 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „Entrepreneurship Development Programmes‟. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the source of 

Business Opportunities „Entrepreneurship Development Programmes‟” is rejected. 

Further, the mean table of 4.29 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the source „Entrepreneurship Development Programmes‟ influenced their business. 

 



 

 

Personal Experience and Own Idea  

The obtained „F‟ value is 0.259 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „Personal Experience and Own Idea‟. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „Personal Experience and Own Idea‟” is accepted. 

Further, the mean table of 4.29 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the source „Personal Experience and Own Idea‟ influenced their business. 

District Industries Centre  

The obtained „F‟ value is 2.843 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „District Industries Centre‟. Therefore, the formulated hypothesis “There is no 

significant influence of entrepreneurs‟ marital status on the source of Business Opportunities 

„District Industries Centre‟” is rejected. 

Further, the mean table of 4.29 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the source „District Industries Centre‟ influenced their business. 

Relatives doing business  

The obtained „F‟ value is 0.110 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „Relatives doing Business‟. Therefore, the formulated hypothesis “There is no 

significant influence of entrepreneurs‟ marital status on the source of Business Opportunities 

„Relatives doing Business‟” is accepted. 

Further, the mean table of 4.29 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the source „Relatives doing Business‟ influenced their business. 

Business Personalities  

The obtained „F‟ value is 1.493 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „Business Personalities‟. Therefore, the formulated hypothesis “There is no 
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significant influence of entrepreneurs‟ marital status on the source of Business Opportunities 

„Business Personalities‟” is accepted. 

Further, the mean table of 4.29 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the source „Business Personalities‟ influenced their business. 

Government Initiatives 

The obtained „F‟ value is 0.410 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „Government Initiatives‟. Therefore, the formulated hypothesis “There is no 

significant influence of entrepreneurs‟ marital status on the source of Business Opportunities 

„Government Initiatives‟” is accepted. 

Further, the mean table of 4.29 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the source „Government Initiatives‟ influenced their business. 

Education 

The obtained „F‟ value is 2.469 and it is significant at 5% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „Education‟. Therefore, the formulated hypothesis “There is no significant 

influence of entrepreneurs‟ marital status on the source of Business Opportunities 

„Education‟” is rejected. 

Further, the mean table of 4.29 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the source „Education‟ influenced their business. 

  



 

 

 

Specialised Education  

The obtained „F‟ value is 0.244 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „Specialised Education‟. Therefore, the formulated hypothesis “There is no 

significant influence of entrepreneurs‟ marital status on the source of Business Opportunities 

„Specialised Education‟” is accepted. 

Further, the mean table of 4.29 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the source „Specialised Education‟ influenced their business. 

Experts 

The obtained „F‟ value is 8.647 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the source of Business 

Opportunities „Experts‟. Therefore, the formulated hypothesis “There is no significant 

influence of entrepreneurs‟ marital status on the source of Business Opportunities „Experts‟” 

is rejected. 

Further, the mean table of 4.29 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the source „Experts‟ influenced their business. 
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4.30 Influence of Young Entrepreneurs’ Marital Status on Factors to be considered / 

studied before starting a business  

To Test the entrepreneurs‟ marital status on the factors to be considered / studied before 

starting a business (Analysing Opportunities, Weighing available opportunities, Estimating 

Capital Requirements, Estimation of Demand & Supply, Licensing Procedure, Tax 

Compliance, Competition, Sources of Raw Material Supply, Business Goal, Required 

Business Premises and Business Location). One way ANOVA is applied to ascertain the 

influence of entrepreneurs‟ marital status on factors to be considered / studied before starting 

a business.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ marital status on factors to 

be considered / studied before starting a business such as Analysing Opportunities, 

Weighing available opportunities, Estimating Capital Requirements, Estimation of 

Demand & Supply, Licensing Procedure, Tax Compliance, Competition, Sources of Raw 

Material Supply, Business Goal, Required Business Premises and Business Location. 

Table 4.30 

 

INFLUENCE OF MARITAL STATUS ON FACTORS TO BE CONSIDERED / 

STUDIED BEFORE STARTING A BUSINESS 

Factors to be considered / 

studied before starting a 

business 

Marital 

Status 
N Mean 

Std. 

Deviation 
F – Value 

Analysing Opportunities 

Married 62 3.7742 1.03098 .704 

(p < .01) 

Insignificant 
Unmarried 18 4.0000 .90749 

Weighing Available 

Opportunities 

Married 62 3.7581 .89964 .347 

(p < .01) 

Insignificant 
Unmarried 18 3.6111 1.03690 

Estimating Capital 

Requirements 

Married 62 3.5645 .98548 .197 

(p < .01) 

Insignificant 
Unmarried 18 3.4444 1.09664 

Estimation of Demand & 

Supply 

Married 62 3.6613 1.02339 1.964 

(p < .01) 

Insignificant 
Unmarried 18 3.2778 1.01782 

Licensing Procedure 

Married 62 3.4839 .97075 .846 

(p < .01) 

Insignificant 
Unmarried 18 3.7222 .95828 

Tax Compliance 

Married 62 3.6613 .88602 .068 

(p < .01) 

Insignificant 
Unmarried 18 3.7222 .82644 



 

 

Competition 

Married 62 3.8387 .94424 1.232 

(p < .01) 

Insignificant 
Unmarried 18 3.5556 .98352 

Sources of Raw 

Material/Supply 

Married 62 3.7581 .95274 1.497 

(p < .01) 

Insignificant 
Unmarried 18 4.0556 .72536 

Business Goal/Objective 

Married 62 3.5968 .94885 5.623 

(p < .01) 

significant 
Unmarried 18 3.0000 .90749 

Required Business Premises 

Married 62 3.6613 1.08558 .000 

(p < .01) 

Insignificant 
Unmarried 18 3.6667 .90749 

Business Location 

Married 62 3.7258 .87158 .200 

(p < .01) 

Insignificant 
Unmarried 18 3.8333 .98518 

 

**Significant at 1% Level 

 

Interpretation  

Table 4.30 shows the results of influence of entrepreneurs‟ marital status on factors to 

be considered / studied before starting a business such as (Analysing Opportunities, Weighing 

available opportunities, Estimating Capital Requirements, Estimation of Demand & Supply, 

Licensing Procedure, Tax Compliance, Competition, Sources of Raw Material Supply, 

Business Goal, Required Business Premises and Business Location.), one way ANOVA is 

applied to ascertain the influence of entrepreneurs‟ marital status on factors to be considered / 

studied before starting a business. Interpretation is categorised in detail below: 

Analysing Opportunities 

The obtained „F‟ value is 0.704 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Analyzing 

Opportunities‟ to be considered/studied before starting a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the factor 

„Analyzing Opportunities‟ to be considered/studied before starting a business” is accepted. 

 Further, the mean table of 4.30 shows that the mean score of unmarried respondents is 

higher than that of married respondents. It shows that more number of unmarried respondents 

feel that the factor „Analyzing Opportunities‟ should be considered/studied before starting a 

business.  
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Weighing available opportunities 

The obtained „F‟ value is 0.347 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Weighing 

available opportunities‟ to be considered/studied before starting a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

the factor „Weighing available opportunities‟ to be considered/studied before starting a 

business” is accepted. 

  Further, the mean table of 4.30 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Weighing available opportunities‟ should be considered/studied before 

starting a business. 

Estimating Capital Requirements  

The obtained „F‟ value is 0.197 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Estimating 

Capital Requirements‟ to be considered/studied before starting a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

the factor „Estimating Capital Requirements‟ to be considered/studied before starting a 

business” is accepted. 

 Further, the mean table of 4.30 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Estimating Capital Requirements‟ should be considered/studied before 

starting a business. 

Estimation of Demand & Supply  

The obtained „F‟ value is 1.964 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Estimation 

of Demand & Supply‟ to be considered/studied before starting a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

the factor „Estimation of Demand & Supply‟ to be considered/studied before starting a 

business” is accepted. 



 

 

 Further, the mean table of 4.30 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Estimation of Demand & Supply‟ should be considered/studied before 

starting a business. 

Licensing Procedure 

The obtained „F‟ value is 0.846 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Licensing 

Procedure‟ to be considered/studied before starting a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the factor 

„Licensing Procedure‟ to be considered/studied before starting a business” is accepted. 

 Further, the mean table of 4.30 shows that the mean score of unmarried respondents 

is higher than that of married respondents. It shows that more number of unmarried 

respondents feel that the factor „Licensing Procedure‟ should be considered/studied before 

starting a business. 

 

Tax Compliance 

The obtained „F‟ value is 0.068 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Tax 

Compliance‟ to be considered/studied before starting a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the factor 

„Tax Compliance‟ to be considered/studied before starting a business” is accepted. 

 Further, the mean table of 4.30 shows that the mean score of unmarried respondents 

is higher than that of married respondents. It shows that more number of unmarried 

respondents feel that the factor „Tax Compliance‟ should be considered/studied before starting 

a business. 

Competition 

The obtained „F‟ value is 1.232 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor 

„Competition‟ to be considered/studied before starting a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the factor 

„Competition‟ to be considered/studied before starting a business” is accepted. 
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 Further, the mean table of 4.30 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Competition‟ should be considered/studied before starting a business. 

Sources of Raw Material Supply 

The obtained „F‟ value is 1.497 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Sources of 

Raw Material Supply‟ to be considered/studied before starting a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

the factor „Sources of Raw Material Supply‟ to be considered/studied before starting a 

business” is accepted. 

 Further, the mean table of 4.30 shows that the mean score of unmarried respondents 

is higher than that of married respondents. It shows that more number of unmarried 

respondents feel that the factor „Sources of Raw Material Supply‟ should be 

considered/studied before starting a business. 

Business Goal/Objective  

The obtained „F‟ value is 5.623 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the factor „Business Goal‟ 

to be considered/studied before starting a business. Therefore, the formulated hypothesis 

“There is no significant influence of entrepreneurs‟ marital status on the factor „Business 

Goal‟ to be considered/studied before starting a business” is rejected. 

 Further, the mean table of 4.30 shows that the mean score of married respondents is 

higher than that of unmarried respondents. It shows that more number of married respondents 

feel that the factor „Business Goal‟ should be considered/studied before starting a business. 

Required Business Premises  

The obtained „F‟ value is 0.000 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Required 

Business Premises‟ to be considered/studied before starting a business. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

the factor „Required Business Premises‟ to be considered/studied before starting a business” is 

accepted. 



 

 

 Further, the mean table of 4.30 shows that the mean score of unmarried respondents 

is higher than that of married respondents. It shows that more number of unmarried 

respondents feel that the factor „Required Business Premises‟ should be considered/studied 

before starting a business. 

Business Location 

The obtained „F‟ value is 0.200 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor „Business 

Location‟ to be considered/studied before starting a business. Therefore, the formulated 

hypothesis “There is no significant influence of entrepreneurs‟ marital status on the factor 

„Business Location‟ to be considered/studied before starting a business” is accepted. 

 Further, the mean table of 4.30 shows that the mean score of unmarried respondents 

is higher than that of married respondents. It shows that more number of unmarried 

respondents feel that the factor „Business Location‟ should be considered/studied before 

starting a business. 
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4.31 Influence of Young Entrepreneurs’ Marital Status on areas or factors to be covered 

in ED programme 

To Test the entrepreneurs‟ marital status on the areas or factors to be covered in ED 

programme (Developing Business Ideas, Analysing Business Opportunities, Estimating 

Capital Requirements, Licensing Procedure, Rules and Regulation of the Business, Tax 

Compliance, Tackling Competition, Business Location, Infrastructure Required, Technology, 

Working Capital Management and all the above). One way ANOVA is applied to ascertain 

the influence of entrepreneurs‟ marital status on the areas or factors to be covered in that 

programme.  The following null hypotheses were framed: 

H0: There is no significant influence of young entrepreneurs’ marital status on the areas 

or factors to be covered in ED programme such as Developing Business Ideas, Analysing 

Business Opportunities, Estimating Capital Requirements, Licensing Procedure, Rules 

and Regulation of the Business, Tax Compliance, Tackling Competition, Business 

Location, Infrastructure Required, Technology, Working Capital Management and all 

the above. 

Table 4.31 

INFLUENCE OF MARITAL STATUS ON AREAS OR FACTORS TO BE COVERED 

IN THE ENTREPRENEURSHIP DEVELOPMENT PROGRAMME 

Factors to be covered in that 

programme 

Marital 

Status 
N Mean 

Std. 

Deviation 
F – Value 

Developing Business Ideas 

Married 62 .8548 .35514 1.011 

(p < .01) 

Insignificant 
Unmarried 18 .9444 .23570 

Analysing Business 

Opportunities 

Married 62 .8871 .31906 .361 

(p < .01) 

Insignificant 
Unmarried 18 .8333 .38348 

Estimating Capital 

Requirements 

Married 62 .8710 .33797 .163 

(p < .01) 

Insignificant 
Unmarried 18 .8333 .38348 

Licensing Procedure 

Married 62 .9194 .27451 1.135 

(p < .01) 

Insignificant 
Unmarried 18 .8333 .38348 

Rules and Regulation of the 

Business 

Married 62 .9032 .29806 .671 

(p < .01) 

Insignificant 
Unmarried 18 .8333 .38348 

Tax Compliance 

Married 62 .9032 .29806 6.464 

(p < .01) 

significant 
Unmarried 18 .6667 .48507 



 

 

Tackling Competition 

Married 62 .9032 .29806 .671 

(p < .01) 

Insignificant 
Unmarried 18 .8333 .38348 

Business Location 

Married 62 .8871 .31906 .000 

(p < .01) 

Insignificant 
Unmarried 18 .8889 .32338 

Infrastructure Required 

Married 62 .8871 .31906 .361 

(p < .01) 

Insignificant 
Unmarried 18 .8333 .38348 

Technology 

Married 62 .9032 .29806 .031 

(p < .01) 

Insignificant 
Unmarried 18 .8889 .32338 

Working Capital Management 

Married 62 .9194 .27451 .158 

(p < .01) 

Insignificant 
Unmarried 18 .8889 .32338 

All the above 

Married 62 .8871 .31906 1.395 

(p < .01) 

Insignificant 
Unmarried 18 .7778 .42779 

 

*Significant at 5% Level **Significant at 1% Level 

Interpretation  

Table 4.31 shows the results of influence of entrepreneurs‟ marital status on the areas 

or factors to be covered in ED programme such as (Developing Business Ideas, Analysing 

Business Opportunities, Estimating Capital Requirements, Licensing Procedure, Rules and 

Regulation of the Business, Tax Compliance, Tackling Competition, Business Location, 

Infrastructure Required, Technology, Working Capital Management and all the above), one 

way ANOVA is applied to ascertain the influence of entrepreneurs‟ marital status on the areas 

or factors to be covered in that programme. Interpretation is categorised in detail below: 

Developing Business Ideas 

 The obtained „F‟ value is 1.011 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor/area 

„Developing Business Ideas‟ to be covered in the Entrepreneurship Development Programme. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on factor/area „Developing Business Ideas‟ to be covered in the 

Entrepreneurship Development Programme” is accepted.  

 Further, the mean table of 4.31 shows that the respondents who were unmarried 

scored higher mean than the married respondents. It shows that the unmarried respondents 

were more in need of the factor „Developing Business Ideas‟ to be included in the 

Entrepreneurship Development Programme. 
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 Analysing Business Opportunities 

The obtained „F‟ value is 0.361 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor/area 

„Analyzing Business Opportunities‟ to be covered in the Entrepreneurship Development 

Programme. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on factor/area „Analyzing Business Opportunities‟ to be covered 

in the Entrepreneurship Development Programme” is accepted.  

 Further, the mean table of 4.31 shows that, the respondents who were married scored 

higher mean than the unmarried respondents. It shows that the married respondents were more 

in need of the factor „Analyzing Business Opportunities‟ to be included in the 

Entrepreneurship Development Programme. 

Estimating Capital Requirements 

The obtained „F‟ value is 0.163 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor/area 

„Estimating Capital Requirements‟ to be covered in the Entrepreneurship Development 

Programme. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on factor/area „Estimating Capital Requirements‟ to be covered 

in the Entrepreneurship Development Programme” is accepted.  

 Further, the mean table of 4.31 shows that the respondents who were married scored 

higher mean than the unmarried respondents. It shows that the married respondents were more 

in need of the factor „Estimating Capital Requirements‟ to be included in the Entrepreneurship 

Development Programme. 

Licensing Procedure 

The obtained „F‟ value is 1.135 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor/area 

„Licensing Procedure‟ to be covered in the Entrepreneurship Development Programme. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on factor/area „Licensing Procedure‟ to be covered in the Entrepreneurship 

Development Programme” is accepted.  



 

 

 Further, the mean table of 4.31 shows that the respondents who were married scored 

higher mean than the unmarried respondents. It shows that the married respondents were more 

in need of the factor „Licensing Procedure‟ to be included in the Entrepreneurship 

Development Programme. 

Rules and Regulation of the Business 

The obtained „F‟ value is 0.671 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor/area „Rules 

and Regulations of the Business‟ to be covered in the Entrepreneurship Development 

Programme. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on factor/area „Rules and Regulations of the Business‟ to be 

covered in the Entrepreneurship Development Programme” is accepted.  

 Further, the mean table of 4.31 shows that the respondents who were married scored 

higher mean than the unmarried respondents. It shows that the married respondents were more 

in need of the factor „Rules and Regulations of the Business‟ to be included in the 

Entrepreneurship Development Programme. 

Tax Compliance 

The obtained „F‟ value is 6.464 and it is significant at 1% level. The value indicates 

that there is significant influence of entrepreneurs‟ marital status on the factor/area „Tax 

Compliance‟ to be covered in the Entrepreneurship Development Programme. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

factor/area „Tax Compliance‟ to be covered in the Entrepreneurship Development 

Programme” is rejected.  

 Further, the mean table of 4.31 shows that the respondents who were married scored 

higher mean than the unmarried respondents. It shows that the married respondents were more 

in need of the factor „Tax Compliance‟ to be included in the Entrepreneurship Development 

Programme. 
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Tackling Competition 

The obtained „F‟ value is 0.671 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor/area 

„Tackling Competition‟ to be covered in the Entrepreneurship Development Programme. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on factor/area „Tackling Competition‟ to be covered in the Entrepreneurship 

Development Programme” is accepted.  

 Further, the mean table of 4.31 shows that the respondents who were married scored 

higher mean than the unmarried respondents. It shows that the married respondents were more 

in need of the factor „Tackling Competition‟ to be included in the Entrepreneurship 

Development Programme. 

Business Location  

The obtained „F‟ value is 0.000 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor/area 

„Business Location‟ to be covered in the Entrepreneurship Development Programme. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on factor/area „Business Location‟ to be covered in the Entrepreneurship 

Development Programme” is accepted.  

 Further, the mean table of 4.31 shows that the respondents who were unmarried 

scored higher mean than the married respondents. It shows that the unmarried respondents 

were more in need of the factor „Business Location‟ to be included in the Entrepreneurship 

Development Programme. 

Infrastructure Required  

The obtained „F‟ value is 0.361 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor/area 

„Infrastructure Required‟ to be covered in the Entrepreneurship Development Programme. 

Therefore, the formulated hypothesis “There is no significant influence of entrepreneurs‟ 

marital status on factor/area „Infrastructure Required‟ to be covered in the Entrepreneurship 

Development Programme” is accepted.  



 

 

 Further, the mean table of 4.31 shows that the respondents who were married scored 

higher mean than the unmarried respondents. It shows that the married respondents were more 

in need of the factor „Infrastructure Required‟ to be included in the Entrepreneurship 

Development Programme. 

Technology 

The obtained „F‟ value is 0.031 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor/area 

„Technology‟ to be covered in the Entrepreneurship Development Programme. Therefore, the 

formulated hypothesis “There is no significant influence of entrepreneurs‟ marital status on 

factor/area „Technology‟ to be covered in the Entrepreneurship Development Programme” is 

accepted.  

 Further, the mean table of 4.31 shows that the respondents who were married scored 

higher mean than the unmarried respondents. It shows that the married respondents were more 

in need of the factor „Technology‟ to be included in the Entrepreneurship Development 

Programme. 

Working Capital Management  

The obtained „F‟ value is 0.158 and it is insignificant at 1% level. The value indicates 

that there is no significant influence of entrepreneurs‟ marital status on the factor/area 

„Working Capital Management‟ to be covered in the Entrepreneurship Development 

Programme. Therefore, the formulated hypothesis “There is no significant influence of 

entrepreneurs‟ marital status on factor/area „Working Capital Management‟ to be covered in 

the Entrepreneurship Development Programme” is accepted.  

 Further, the mean table of 4.31 shows that the respondents who were married scored 

higher mean than the unmarried respondents. It shows that the married respondents were more 

in need of the factor „Working Capital Management‟ to be included in the Entrepreneurship 

Development Programme. 
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All the above 

 The obtained „F‟ value is 1.395 and it is insignificant at 1% level. The value 

indicates that there is no significant influence of young entrepreneurs‟ marital status on the 

areas or factors to be covered in that programme such as Developing Business Ideas, 

Analysing Business Opportunities, Estimating Capital Requirements, Licensing Procedure, 

Rules and Regulation of the Business, Tax Compliance, Tackling Competition, Business 

Location, Infrastructure Required, Technology and Working Capital Management. Therefore, 

the formulated hypothesis “There is no significant influence of young entrepreneurs‟ marital 

status on the areas or factors to be covered in that programme such as Developing Business 

Ideas, Analysing Business Opportunities, Estimating Capital Requirements, Licensing 

Procedure, Rules and Regulation of the Business, Tax Compliance, Tackling Competition, 

Business Location, Infrastructure Required, Technology, Working Capital Management” is 

accepted. 

 Further, the mean table of 4.31 shows that the responds who were married scored 

higher mean than unmarried respondents. It shows that the married respondents feel that all 

the factors/areas should be covered in the Entrepreneurship Development Programme.  

  



 

 

 

IV – LINEAR REGRESSION MODEL 

Table 4.32 

Model Summary 

Mo

del 

R R 

Square 

Adjusted R 

Square 

Std. Error 

of the 

Estimate 

1 .172
a
 .029 .017 1.18254 

a. Predictors: (Constant), Challenges 

 

The above table shows the Model Summary for the present test between Challenges of 

Young Entrepreneurs and Nativity. The Model Fit output consists of “Model Summary” table. 

The Model Summary includes multiple correlation coefficient R and its Square i.e. R² and 

also the adjusted version of this coefficient as summary measures of the model fit. As can be 

seen the Linear Regression Coefficient R= 0.172 which indicates that there is correlation 

between dependent and independent variable. In terms of variability, the value amount of R²= 

0.029 or 2.9% which explains the variability within the respondents (this means that 2.9% 

respondents in the sample agree that on the correlation between the given variables). Further 

use of adjusted R² leads to a revised estimate that 1.7% (after removing error) of variability in 

nativity in the sample which is explained by independent variables of challenges. Therefore, 

there is significant relationship between the variables of Challenges of Young Entrepreneurs 

and the Nativity of the respondents.  

Further the Standard Error of Estimate value reflected in the Table 1 is 1.1824 is the 

mean absolute deviation. 
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Table 4.33 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .039
a
 .002 -.011 1.19944 

a. Predictors: (Constant), Issues 

 

 

The above table shows the Model Summary for the present test between Issues of 

Young Entrepreneurs and Nativity. The Model Fit output consists of “Model Summary” table. 

The Model Summary includes multiple correlation coefficient R and its Square i.e. R² and 

also the adjusted version of this coefficient as summary measures of the model fit. As can be 

seen the Linear Regression Coefficient R= 0.039 which indicates that there is correlation 

between dependent and independent variable. In terms of variability, the value amount of R²= 

0.002 or 0.2% which explains the variability within the respondents (this means that 0.2% 

respondents in the sample agree that on the correlation between the given variables). Further 

use of adjusted R² leads to a revised estimate that -1.1% (no relationship after removing error) 

of variability in nativity in the sample which is explained by independent variables of issues. 

Therefore, there is relationship between the variables of Issues of Young Entrepreneurs and 

Nativity of the respondents. 

Further the Standard Error of Estimate value reflected in the Table 1 is 1.19944 is the 

mean absolute deviation. 

  



 

 

 

Table 4.34 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .066
a
 .004 -.008 1.19776 

a. Predictors: (Constant),  

Special Entrepreneurial Development Programme 

The above table shows the Model Summary for the present test between Special 

Entrepreneurial Development Programme and Nativity. The Model Fit output consists of 

“Model Summary” table. The Model Summary includes multiple correlation coefficient R and 

its Square i.e. R² and also the adjusted version of this coefficient as summary measures of the 

model fit. As can be seen the Linear Regression Coefficient R= 0.066 which indicates that 

there is correlation between dependent and independent variable. In terms of variability, the 

value amount of R²= 0.004 or 0.4% which explains the variability within the respondents (this 

means that 0.4% respondents in the sample agree that on the correlation between the given 

variables). Further use of adjusted R² leads to a revised estimate that -0.8% (no relationship 

after removing error) of variability in nativity in the sample which is explained by 

independent variables of Special Entrepreneurial Development Programme. Therefore, there 

is relationship between the variables of Special Entrepreneurial Development Programmes 

and Nativity of the respondents.  

Further the Standard Error of Estimate value reflected in the Table 1 is 1.19776 is the 

mean absolute deviation. 
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Table 4.35 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .023
a
 .001 -.012 1.20004 

a. Predictors: (Constant), Biggest Challenges 

 

The above table shows the Model Summary for the present test between Biggest 

Challenges of Young Entrepreneurs and Nativity. The Model Fit output consists of “Model 

Summary” table. The Model Summary includes multiple correlation coefficient R and its 

Square i.e. R² and also the adjusted version of this coefficient as summary measures of the 

model fit. As can be seen the Linear Regression Coefficient R= 0.023 which indicates that 

there is correlation between dependent and independent variable. In terms of variability, the 

value amount of R²= 0.001 or 0.1% which explains the variability within the respondents (this 

means that 0.1% respondents in the sample agree that on the correlation between the given 

variables). Further use of adjusted R² leads to a revised estimate that -1.2% (no relationship 

after removing error) of variability in nativity in the sample which is explained by 

independent variables of Biggest Challenges. Therefore, there is relationship between the 

variables of Biggest Challenges of Young Entrepreneurs and the Nativity of the respondents.  

Further the Standard Error of Estimate value reflected in the Table 1 is 1.20004 is the 

mean absolute deviation. 

  



 

 

 

Table 4.36 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .013
a
 .000 -.013 1.20025 

a. Predictors: (Constant), Factors to be considered 

 

The above table shows the Model Summary for the present test between Factors to be 

considered and Nativity of the respondents. The Model Fit output consists of “Model 

Summary” table. The Model Summary includes multiple correlation coefficient R and its 

Square i.e. R² and also the adjusted version of this coefficient as summary measures of the 

model fit. As can be seen the Linear Regression Coefficient R= 0.013 which indicates that 

there is correlation between dependent and independent variable. In terms of variability, the 

value amount of R²= 0.000 or 0.000% which explains the variability within the respondents 

(this means that 0.000% respondents in the sample agree that on the correlation between the 

given variables). Further use of adjusted R² leads to a revised estimate that -1.3% (there is no 

relationship) of variability in nativity in the sample which is explained by independent 

variables of factors to be considered. Therefore, there is relationship between the variables of 

Factors to be considered and Nativity of the respondents. 

Further the Standard Error of Estimate value reflected in the Table 1 is 1.20025 is the 

mean absolute deviation. 
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Table 4.37 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .056
a
 .003 -.010 1.19845 

a. Predictors: (Constant), Business Opportunities 

 

The above table shows the Model Summary for the present test between Business 

Opportunities and Nativity of the respondents. The Model Fit output consists of “Model 

Summary” table. The Model Summary includes multiple correlation coefficient R and its 

Square i.e. R² and also the adjusted version of this coefficient as summary measures of the 

model fit. As can be seen the Linear Regression Coefficient R= 0.056 which indicates that 

there is correlation between dependent and independent variable. In terms of variability, the 

value amount of R²= 0.003 or 0.3% which explains the variability within the respondents (this 

means that 0.3% respondents in the sample agree that on the correlation between the given 

variables). Further use of adjusted R² leads to a revised estimate that -0.10 of variability in 

nativity in the sample (i.e., there is no relationship after removing error) which is explained by 

independent variables of Business Opportunities. Therefore, there is relationship between the 

variables of Business Opportunities and Nativity of the respondents. 

Further the Standard Error of Estimate value reflected in the Table 1 is 1.19845 is the 

mean absolute deviation. 

 

 

 

 

 

 

 

 

 

 



 

 

 

CHAPTER V  

FINDINGS, SUGGESTIONS AND CONCLUSIONS 

5.1 FINDINGS OF THE STUDY 

 Majority of the respondents (89% of the total respondents) are male. 

 Less than half of the respondents (46.3% of the total respondents) belong to the age 

group of 36-40 whereas 32.5% of the respondents belong to 31-35 age group and rest 

of the respondents belong to 21-25 and 26-30 age group. Only 10% of the total 

respondents belong to the age group of 21-25. 

 Majority (77.5%) of the respondents are married. 

 32.5% of the total respondents are undergraduates whereas 28.8% of the respondents 

just completed their school education. 26.3% of the respondents have completed 

ITI/Diploma. 8.8% of the respondents have done postgraduates and only 3.8% of the 

total respondents have done professional degrees. 

 From the Chi-Square Test Analysis, it is found that geographical area of business has 

no association with the challenges, issues, biggest challenges, factors to be considered 

while setting up a business and business opportunities. Hence, it is inferred that 

challenges, issues, biggest challenges, factors to be considered while setting up a 

Business and Business Opportunities remain same irrespective of the 

geographical area in Vellore District. 

 From the Chi-Square Test Analysis, it is found that type/nature of business has no 

association with challenges, issues, biggest challenges, factors to be considered while 

setting up a business and business opportunities. Hence, it is known that irrespective 

of type/nature of business, challenges, issues, biggest challenges, factors to be 

considered while setting up a business and business opportunities remain same.  

 From the Chi-Square Test Analysis, it is found that type of business / industry has no 

association with challenges, issues, biggest challenges, factors to be considered while 

setting up a business and business opportunities. It is comprehended that 

irrespective of the type/nature of business/industry, issues, challenges, biggest 

challenges, factors to be considered while setting up a business and business 

opportunities remain same.  
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 From the Chi-Square Test Analysis, it is found that nature of ownership has no 

association with challenges, issues, biggest challenges, factors to be considered while 

setting up a business and business opportunities. It implies that irrespective of 

ownership of business, issues, challenges, biggest challenges, factors to be 

considered while setting up a business and business opportunities remain same. 

 From the Chi-Square Test, it is found that Start-up Capital has no association with 

Challenges/Losses of Business, Biggest Challenges of Business and Business 

Opportunities. 

 From the Chi-Square Test, it is found that Amount of Capital Invested in Business has 

no association with Challenges of Business, Issues being faced by Entrepreneur, 

Factors to be considered while setting up a business, Business Opportunities and 

Special Entrepreneurship Development Programme. 

 From the Chi-Square Test, it is found that Start-up Capital has significant 

association with Issues being faced by the Entrepreneurs and also found 

significant association between Special Entrepreneurship Development 

Programme and Start up Capital of Business. 

 It is inferred that from the Chi-Square Analysis, Issues, Challenges, Biggest 

challenges, Factors to be considered and Business opportunities remain same 

irrespective of start up capital. 

 It is also inferred that irrespective of amount of capital, issues, challenges, biggest 

challenges, factors to be considered while setting up a business and business 

opportunities remain same. 

 From the Chi-Square Analysis, it is found that Nature of Business Premises is 

significantly associated with Challenges/Losses of Business.  

 From the Chi-Square Analysis, it is found that Nature of Business Premises has no 

association with Issues being faced by Entrepreneurs, Biggest Challenges of Business, 

Factors to be considered for Business, Business Opportunities and Special 

Entrepreneurship Development Programmes. It is also found that Business Yielding 

Profit Consistently has no association with any of the above factors such as 

Challenges of Business, Issues and Biggest Challenges, Factors to be considered while 

setting up Business, Business Opportunities and Special Entrepreneurship 

Development Programme. 

 



 

 

 

 From the Chi-Square Test, it is found that Person starting the Business/Industry and 

Forces driven to do Business or become Entrepreneur have no association with 

Challenges, Issues, Biggest Challenges of Business, Factors to be considered while 

setting up business, Business Opportunities and Special Entrepreneurship 

Development Programme. 

 From the ANOVA, it is found that Age of Young Entrepreneurs has no influence on 

any of the variables of Challenges to Young Entrepreneurs except Financial Cost.  

Hence, it is inferred that all young entrepreneurs, irrespective of their age, face 

the same challenges. 

 From the ANOVA, it is known that Age of Young Entrepreneurs has no significant 

influence on any of the Problems encountered by Young Entrepreneurs except 

Marketing Problems. Hence, it is known that all Young Entrepreneurs encounter 

same problems excepting Marketing Problem. 

 From the ANOVA, it is clear that Age of Young Entrepreneurs has no significant 

influence on factors that pose biggest challenges to Prospective Entrepreneurs in 

Vellore District except Business Ideas/Opportunities and Rules and Regulations of 

Business. Hence, when it comes to biggest challenges, all young entrepreneurs feel 

the same except for the challenges Business Ideas/Opportunities and Rules and 

Regulations of Business. 

 From the ANOVA, it is highlighted that Age of Young Entrepreneurs has no 

significant influence on Factors to be considered while setting-up/doing a business in 

Vellore District except Business Ideas, Capital Structure Decision, Government 

Support and Background Knowledge. All Young Entrepreneurs, irrespective of 

their age, are of the opinion that all factors should be considered while setting-

up/doing business in Vellore District except the factors Business Ideas, Capital 

Structure Decision, Government Support and Background Knowledge. 

 From the ANOVA, it is known that Age of Young Entrepreneurs has no significant 

influence on the Sources of Business Opportunities to the Young Entrepreneurs in 

Vellore District except Specialised Education and Experts. It is comprehended that 

except for Specialized Education and Expert Advice as ‘sources of business 

opportunities’, none of the other sources of business opportunities have been 

influenced by age. 
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 From the ANOVA, it is inferred that Age of Young Entrepreneurs has no influence on 

the factors to be considered/studied before starting a business in Vellore District 

except Tax Compliance. It is understood that all Young Entrepreneurs are of the 

opinion that all factors of Entrepreneurship should be considered/studied before 

starting a business in Vellore District. 

 From the ANOVA, it is clear that Age of Young Entrepreneurs has no significant 

influence on the individual factors to be covered under Entrepreneurship Development 

Programmes except Estimating Capital Requirements, Tax Compliance and all the 

factors to be covered. It is known that all Young Entrepreneurs irrespective of 

their age opined that all variables/challenges/issues of Entrepreneurship should 

be covered in ED Programme except the variable Estimating Capital 

Requirements and Tax Compliance. 

 From ANOVA, it is clear that the Gender of Young Entrepreneurs has no influence on 

the Challenges to Young Entrepreneurs in Vellore District except Competition and 

Technical glitches due to Online Marketing. Hence, it is known that challenges to 

Young Entrepreneurs are same irrespective their gender except for the 

challenges Competition and Technical glitches due to Online Marketing. 

 From ANOVA, it is understood that the Gender of Young Entrepreneurs has no 

influence on the Problems encountered by Young Entrepreneurs except Marketing 

Problems, Tax Problems and Debtors‟ Collection Problems. Hence, it is understood 

that problems encountered by Young Entrepreneurs are same irrespective their 

gender except Marketing Problems, Tax Problems and Debtors‟ Collection Problems. 

 From ANOVA, it is known that the Gender of Young Entrepreneurs  has no influence 

on the Factors that pose biggest challenges to Prospective Entrepreneurs in Vellore 

District except Analysing Business Opportunities. Hence, it is known that excepting 

the factor ‘Analysing Business Opportunities’, all other factors pose biggest 

challenge to Prospective Entrepreneurs in Vellore District irrespective of their 

gender. 

 

 

 

 

 



 

 

 

 

 From ANOVA, it is comprehended that the Gender of Young Entrepreneurs has no 

influence on the Factors to be considered while setting-up or doing a business in 

Vellore District except Business Ideas, Estimation of Demand, Rules and Regulations 

of Business. It is comprehended that the factors to be considered while setting-up 

or doing business in Vellore District remains the same for both the gender except 

for the factors Business Ideas, Estimation of Demand and Rules and Regulations 

of Business. 

 From ANOVA, it is clear that the Gender of Young Entrepreneurs has no influence on 

the Sources of Business Opportunities except Entrepreneurship Development 

Programmes. Hence, it is implied that sources of business opportunities used to be 

the same for both the gender excepting for the source of business opportunity 

EDP. 

 From ANOVA, it is known that the Gender of Young Entrepreneurs has no influence 

on the factors to be considered/studied before starting a business excepting Licensing 

Procedure. It is revealed that factors to be considered/studied before starting a 

business remains same for both the gender excepting the factor ‘licensing 

procedure’. 

 From ANOVA, it is comprehended that the Gender of Young Entrepreneurs has no 

influence on the areas/factors to be covered in the Entrepreneurship Development 

Programmes except Estimating Capital Requirements, Tackling Competition and 

Infrastructure Required. It is known that there isn’t any difference in the 

areas/factors to be covered in the ED Programme among male and female 

respondents except for the factor ‘Estimating Capital Requirements’. 

 From ANOVA, it is understood that the Marital Status of Young Entrepreneurs has no 

influence on Various Challenges to Young Entrepreneurs in Vellore District except 

Competition. It implies that young married and unmarried entrepreneur 

respondents do not differ in the challenges to Young Entrepreneurs except the 

challenge ‘competition’. 
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 From ANOVA, it is highlighted that the Marital Status of Young Entrepreneurs has no 

significant influence on Problems encountered by Young Entrepreneurs except HR 

Problems, Debtors‟ Collection Problems, Tax Problems, Infrastructural and 

Technological Problems. It is understood that married and unmarried 

respondents do not differ in the problems encountered by Young Entrepreneurs 

except for HR Problems, Debtors’ Collection Problems, Tax Problems, 

Infrastructural and Technological Problems.  

 From ANOVA, it is known that the Marital Status of Young Entrepreneurs has no 

influence on Factors that pose biggest challenges to Prospective Entrepreneurs in 

Vellore District except Capital Structure Decision, HR Problems and Debtors‟ 

Collection. It is observed that factors posing biggest challenges to prospective 

entrepreneurs in Vellore District were same for both married and unmarried 

respondents except for the factors ‘Capital Structure Decisions, HR Problems 

and Debtors’ Collection Problems.  

 From ANOVA, it is clear that the Marital Status of Young Entrepreneurs has no 

influence on Factors to be covered/studied while setting up a Business or doing a 

Business in Vellore District except Analyzing Business Opportunities, Government 

Support, Expert Advice and Technological Developments. Hence, it is known that 

factors to be covered/studied while setting up a business or doing a business in 

Vellore District remains same for both married and unmarried respondents 

except for the factors ‘Analyzing Business Opportunities, Government Support, 

Expert Advice and Technological Developments’.  

 From ANOVA, it is inferred that the Marital Status of Young Entrepreneurs has no 

significant influence on the Sources of Business Opportunities except the sources 

through Entrepreneurship Development Programmes, DIC, Education and Experts. 

Hence, it is realised that sources of business opportunities remained same for 

both married and unmarried respondents except for the sources ‘ED Program, 

DIC, Education and Expert’ in which there exist different views. 

 

 

 

 



 

 

 

 From ANOVA, it is clear that the Marital Status of Young Entrepreneurs has no 

significant influence on Factors to be considered or studied before starting a business 

except Business Objective. Hence, it is comprehended that Marital Status is 

irrelevant for the Factors to be considered or studied before starting a business in 

many cases. 

 From ANOVA, it is known that Marital Status of the respondent has no influence on 

Areas/Factors to be covered in the ED Programme except Tax Compliance. Hence, it 

implies that areas/factors to be covered in ED Programme remains same for both 

married and unmarried respondents except for the factor ‘tax compliance’. 

 Linear Regression Model discovers significant relationship among the variables of 

Challenges to Young Entrepreneurs and the Nativity of the respondents has been 

found. 

 Linear Regression Model highlights the existence of relationship between the 

variables of Issues to Young Entrepreneurs and Nativity of the respondents.  

 Linear Regression Model confirms the relationship between the variables of Special 

Entrepreneurial Development Programmes and Nativity of the respondents.  

 Linear Regression Model highlights the relationship of variables of Biggest 

Challenges to Young Entrepreneurs with the Nativity of the respondents. 

 Linear Regression Model portrays the relationship between the variables of Factors to 

be considered and Nativity of the respondents. 

 Linear Regression Model discovers the relationship between the variables of Business 

Opportunities and Nativity of the respondents. 

 It was also comprehended that among young entrepreneurs, older age group 

entrepreneurs felt that they were more prone to challenges in terms of high production 

cost in their businesses when compared with the entrepreneurs of all other age groups. 

And entrepreneurs of middle age group felt that they were more prone to challenges 

in terms of finance cost, marketing cost, personal issues, competition, dip in 

demand/no demand and technical glitches due to online marketing in their businesses 

when compared with the entrepreneurs of all other age groups. 
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 It was also known that youngest among young entrepreneurs encountered more 

problems in terms of start-up problems and infrastructure problems in their businesses 

when compared to other age groups. Entrepreneurs of 31 to 35 age group encountered 

more problems in terms of Financial Problems, Marketing Problems and 

Technological Problems in their businesses when compared with the entrepreneurs of 

all other age groups and it is worth mentioning that entrepreneurs aged 36-40 have 

faced lesser marketing problems. 

 Entrepreneurs of older age group encountered more problems in sourcing Raw 

Materials, Human Resource Problems, Managerial Problems, Debtors Collection 

Problem and lack of support from Government, Tax Problems in their businesses 

when compared with the entrepreneurs of all other age groups. 

 It was also known from the study that entrepreneurs of older age group accepted that 

they are prone to more challenges in terms of Business Ideas/Opportunities and 

Analysing Business Opportunities in their businesses when compared with the 

entrepreneurs of all other age groups. Entrepreneurs of 31-35 age group accepted that 

they are prone to biggest challenges in terms of Estimation of Financial Requirements 

and Collection of Debtors when compared with the entrepreneurs of other age groups. 

Entrepreneurs of 26-30 age group accepted that they are prone to biggest challenges 

in terms of Capital Structure Decisions, Working Capital Management, Supply of 

Raw Material and Infrastructure Facilities when compared with the entrepreneurs of 

other age groups. Young entrepreneurs aged less than 36 are more prone to biggest 

challenges in terms of Estimation of Demand.  

 Entrepreneurs of younger age group (21-25) accepted that they are prone to more 

challenges in terms of Rules and Regulations of the business, location of business, 

HR Problems, Competition and Technology when compared with the entrepreneurs of 

all other age groups. 

 It was also found that entrepreneurs of older age group (aged 36-40) accepted that 

they considered factors Business Ideas/ Opportunities, Analysing Business 

Opportunities, Estimation of Financial Requirements, Expert Advice, Background 

Knowledge, Competition Analysis, Education and Knowledge of Business as most 

important factor for setting up a business or doing business in the district. 

Entrepreneurs of age group 31-35 accepted that they considered factors Capital 

Structure Decisions, Sources of supply of Raw Materials or Goods and Rules and 



 

 

Regulations of Business as most important factor for setting up a business or doing 

business in the district when compared to other age group of entrepreneurs. 

Entrepreneurs aged 26 to 30 accepted that they considered factors Estimation of 

Demand, Location of Business and Technological Developments as most important 

factor for setting up a business or doing business in the district when compared to 

other groups. Young Entrepreneurs aged 21 to 25 accepted that they considered 

factors Infrastructure facilities and Government Support as most important factor for 

setting up a business or doing business in the district when compared to other groups. 

 The study also highlighted that entrepreneurs of youngest age group accepted that 

they are highly influenced by the business opportunities through Consulting Friends, 

Personal Experiences, Own Ideas, DIC, Relatives doing business, Education and 

Experts when compared with the entrepreneurs of all other age groups. Entrepreneurs 

of age group 31-35 have accepted that they are highly influenced by the business 

opportunities through Newspaper, Books, Journals and Magazines, ED Programmes, 

Government Initiatives and Specialised Education when compared with the 

entrepreneurs of all other age groups. Entrepreneurs of age 36 and above have 

accepted that they are highly influenced by the business opportunities through 

TV/Any other Business Programmes when compared with the entrepreneurs of all 

other age groups. Entrepreneurs of age group 26-30 have accepted that they are highly 

influenced by the business opportunities through Business Personalities when 

compared with the entrepreneurs of all other age groups. 

 The study revealed that respondents aged 21-25 view factor Analysing Opportunities, 

Licensing Procedure and Business Location as more important components/factors 

than any other factor to be considered/studied before starting a business by the Young 

Entrepreneurs in Vellore District. Respondents aged 36-40 view factor Weighing 

Available Opportunities as more important component/factor than any other factor to 

be considered/studied before starting a business by the Young Entrepreneurs in 

Vellore District. Respondents aged 31-35 view factor Estimating Capital 

Requirements, Tax Compliance, Competition and Business Premises as more 

important components/factors than any other factor to be considered/studied before 

starting a business by the Young Entrepreneurs in Vellore District. Respondents aged 

36-40 view factor Estimation of Demand & Supply as more important 

component/factor than any other factor to be considered/studied before starting a 

business by the Young Entrepreneurs in Vellore District. Respondents aged 26-30 
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view factor Sources of Raw Material Supply, Business Goal as more important 

component/factor than any other factor to be considered/studied before starting a 

business by the Young Entrepreneurs in Vellore District. 

 It was also found that respondents aged 36-40 view factor Developing Business Ideas 

as more important component/factor than any other factor to be included in 

Entrepreneurship Development Programmes. Respondents aged 21-26 view factor – 

Analysing Business Opportunities as more important component/factor than any other 

factor to be included in Entrepreneurship Development Programmes. Respondents 

aged 31-35 view factors – Estimating Capital Requirements, Licensing Procedures, 

Rules and Regulations of Business, Tax Compliance, Tackling Competition, Business 

Location and Infrastructure Required, Technology, Working Capital Management as 

more important component/factor than any other factor to be included in 

Entrepreneurship Development Programmes. To conclude respondents aged 31 – 35 

think that all the factors discussed above are important factors which should be 

included in ED Programme. 

 The study highlights that male entrepreneurs are more prone to challenges in terms of 

High Production Cost, Marketing Cost, Personal Issues, Competition and Demand 

Problems than female counterparts and female entrepreneurs are more prone to 

challenges in terms of Finance Cost and Challenges due online marketing than male 

counterparts. 

 The study reveals that male entrepreneurs are more prone to challenges in terms of 

Start-up Problems, Debtors Collection Problems, Lack of Support from Government, 

Infrastructure Problems and HR Problems than female counterparts. Whereas female 

entrepreneurs are more prone to challenges in terms of Financial Problems, Marketing 

Problems,  Managerial Problems and Tax Problems than male counterparts. 

 The study highlighted that male entrepreneurs are more prone to challenges in terms 

of Business Ideas/Opportunities, Analysing Business Opportunities, Supply of Raw 

Materials, Working Capital Management, Collection of Debtors, Infrastructure 

Facilities and HR Problems than female counterparts  whereas female entrepreneurs 

are more prone to challenges in terms of Estimation of Financial Requirements, Rules 

and Regulation of Business, Marketing Problems, Competition and Technology than 

male counterparts. 

 

 



 

 

 

 It was also known from the study that more number of female respondents feel that the 

factors Business Ideas, Analysing Business Opportunities, Estimation of Financial 

Requirements, Estimation of Demand, Location of Business, Competition Analysis, 

Background Knowledge, Expert Advice, Education, Knowledge of Business and 

Technological Developments should be considered while setting-up/doing a business. 

More number of male respondents feel that the factors Capital Structure Decision, 

Sources of Supply of Raw Materials of Goods, Infrastructural Facilities, Government 

Support, Rules and Regulation of Business and Labour Requirements should be 

considered while setting-up/doing a business. 

 It was comprehended from the study that more number of male respondents accept 

that Consulting friends doing business, Newspaper, Books, Journals, Magazines, 

TV/Other Business Programmes, ED Programme, Government Initiatives, 

Specialised Education and Experts were the sources influenced in their business 

opportunities. More number of female respondents accepts that Personal Experience 

and Own Idea, DIC, Relatives doing business, Business Personalities and Education 

were the sources influenced in their business opportunities. 

 It was also observed that more number of male respondents feel that the factors 

Analysing opportunities, Weighing available opportunities, Estimating Capital 

Requirements, Licensing Procedure, Estimation of Demand & Supply and Business 

Goal should be considered/studied before starting a business whereas more number of 

female respondents feel that the factors Tax Compliance, Competition, Sources of 

Raw Material Supply, Business Premises Required and Business Location should be 

considered/studied before starting a business. 

 It was inferred from the study that more number of female respondents feel that the 

areas/factors Developing Business Ideas, Analyzing Business Opportunities, Rules 

and Regulations of Business  should be covered in the Entrepreneurship Development 

Programme whereas more number of male respondents feel that all the areas/factors 

such as Developing Business Ideas, Analysing Business Opportunities, Estimating 

Capital Requirements, Licensing Procedure, Rules and Regulation of the Business, 

Tax Compliance, Tackling Competition, Business Location, Infrastructure Required, 

Technology and Working Capital Management should be covered in the 

Entrepreneurship Development Programme. 
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 It was also observed from the study that more number of married respondents accept 

that the major challenges to the young entrepreneurs are High Production Cost, 

Marketing Cost, Personnel Issues and Technical Glitches due to Online Marketing and 

more number of unmarried respondents feel that the major challenges to the young 

entrepreneurs are Finance Cost, Competition, Dip in Demand/No Demand. 

 It was found from the study that more number of unmarried respondents felt that the 

major problems encountered by the young entrepreneurs are „start-up problem‟, 

„marketing problem‟, „Taxation problem‟, „Infrastructure problem‟ whereas more 

number of married respondents felt that the major problems encountered by the young 

entrepreneurs are „financial problem‟, „Raw Material problem‟, „Human Resource 

problem‟, „managerial problem‟, „Debtors‟ Collection problem‟, „Lack of support 

from Government‟ and  „Technological problem‟. 

 It was known from the study that more number of unmarried respondents feel that the 

factors „Business Idea/Opportunity‟, „Analysing Business Opportunities‟, „Capital 

Structure Decision‟, „Supply of Raw Materials/Goods‟, „Rules and Regulations of 

Business‟, „Location of Business‟,  „HR Problems‟  and „Marketing Problems‟ pose 

biggest challenge to prospective entrepreneurs in Vellore District.  And more number 

of married respondents feel that the factors „Estimation of Demand‟, „Working 

Capital Management‟ , „Collection from Debtors‟ , „Infrastructure , „Competition‟ and 

„Technology‟ pose biggest challenge to prospective entrepreneurs in Vellore District. 

 It was also highlighted from the study that more number of unmarried respondents 

feel that the factors „Business Ideas‟, „Estimation of Financial Requirements‟, 

„Capital Structure Decision‟, „Estimation of Demand‟, „Location of Business‟, 

„Infrastructure Facilities‟, „Government Support‟, „Rules and Regulations of the 

Business‟, „Background Knowledge‟, „Technological Developments‟ should be 

considered while setting up a business or doing business where as more number of 

married respondents feel that the factors „Analyzing Business Opportunities‟, 

„Sources of Supply of Raw Material or Goods‟, „Competition Analysis‟, „Expert 

Advice‟ ,„Education‟, „Knowledge of Business‟ and „Labour Requirements‟ should be 

considered while setting up a business or doing business. 

 

 

 



 

 

 

 It was also known from the study that more number of unmarried respondents felt that 

the sources „Consulting Friends doing Business‟, „Newspaper, Books, Journals and 

Magazines‟, „District Industries Centre‟, „Relatives doing Business‟, „Government 

Initiatives‟, „Education‟ and „Specialised Education‟ influenced their business. 

Whereas more number of married respondents felt that the source „TV/Any other 

Business Programmes‟, „Entrepreneurship Development Programmes‟, „Personal 

Experience and Own Idea‟, „Business Personalities‟, „Experts‟ influenced their 

business. 

 It was also comprehended that more number of unmarried respondents feel that the 

factors „Analyzing Business Opportunities, Licensing Procedure, Tax Compliance, 

Sources of Raw Material Supply, Business Premises Required and Business Location‟ 

should be considered/studied before starting a business. In contrast to this, more 

number of married respondents felt that the factors such as Weighing available 

opportunities, Estimating Capital Requirements, Estimation of Demand & Supply, 

Competition and Business Goal should be considered/studied before starting a 

business.  

 It was also observed that unmarried respondents were more in need of the factor 

„Developing Business Ideas‟ and „Business Location‟ and sought these to be included 

in the Entrepreneurship Development Programme. Whereas married respondents were 

more in need of the factors „Analyzing Business Opportunities‟, „Estimating Capital 

Requirements‟, „Licensing Procedure‟, „Rules and Regulations of the Business‟ „Tax 

Compliance‟, „Tackling Competition‟, „Infrastructure Required‟, „Technology‟ and 

„Working Capital Management‟ and sought these to be included in the 

Entrepreneurship Development Programme. More number of married respondents 

than unmarried respondents felt that all the areas/factors such as Business Idea 

Development, Business Location, Analyzing Business Opportunities, Estimating 

Capital Requirements, Licensing Procedure, etc., should be included in the 

Entrepreneurship Development Programme. 

 Majority of the respondents think that their Educational Qualification helped them in 

starting and developing their venture. 

 Majority of the respondents think that a Special Entrepreneurship Development 

Programme for Young Entrepreneurs will increase the prospects of Young and 

Budding Entrepreneurs.  
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5.2 SUGGESTIONS OF THE STUDY 

 As it is comprehended from the study that all entrepreneurs, irrespective of age, 

gender or marital status, encounter start up problems, it is suggested that create 

awareness among all prospective entrepreneurs about the start-up problems 

encountered and provide solutions to those problems before they start a venture so 

that they are ready to face challenges. 

 It is known from the study that many Young Entrepreneurs are lacking in the process 

of establishing and running a business and hence it is suggested that a 

‘Comprehensive Guide to New/Young Entrepreneurs‟ is prepared and widely 

circulated to the prospective entrepreneurs. The same can be made available in the 

ED Portal/Websites. The guide should be simple but comprehensive in covering all 

the topics related to Entrepreneurship such as steps, processes, problems and 

solutions, etc., in starting and running an Entrepreneurship including step by step 

licensing procedure. The Comprehensive Guide should be made available in the ED 

Portal/Websites. 

 Similarly, guides also should be prepared on different individual topics with regards 

to „Setting up a business‟, „Rules and Regulations of Business‟, „Exploring Business 

Opportunities‟, „Problems and Challenges of Entrepreneurship‟, etc., and should be 

widely circulated to the prospective entrepreneurs and also can be made available in 

the ED Portal/Websites.  

 As observed in the study, Entrepreneurs especially the young ones face lot of 

challenges in Collection of Debtors and hence, problems relating to Collection of 

Debtors should be seriously studied and measures should be taken to deal with 

defaulters.  

 A Young Entrepreneurship Development Forum/Cell may be established to 

address the problems and challenge of Young Entrepreneurs through a Toll Free 

Number/Websites/Chat/TV Programmes. The same should be advertised aggressively 

so that the Young Entrepreneurs can make use of it. 

 All the Problems and Challenges of Entrepreneurs along with the Measures to 

Overcome those problems and challenges should be widely known to the 

Prospective Entrepreneurs and made public. The same can be studied from time to 

time and those issues can be made public through possible ways. 



 

 

 Government should take all necessary initiatives to further reduce the complexities 

in starting up a business/enterprise.  

 Establish a Single Window Young Entrepreneurship Cell/Forum to provide all 

types of assistance required to Young Entrepreneurs.  

 Awareness Campaign may be conducted about the Single Window Young 

Entrepreneurship Cell/Forum which provides all types of assistance to 

Prospective Entrepreneurs at one place. 

 To encourage more number of Women Entrepreneurs, a separate ED Cell/Forum for 

Women Entrepreneurs should be created to address their concerns. 

 Financial Institutions must be encouraged to provide Interest Free Unsecured 

Loans to Young Entrepreneurs in collaboration with Government Funding 

Agencies or through Partnership with such Young Entrepreneurs. 

 Extensive Awareness must be created through various means among the 

Existing Entrepreneurs, New/Aspiring Entrepreneurs and Young Entrepreneurs 

about the various schemes of State and Central Government such as AIM, 

STEP, BIRAC, TREAD, PMKVY, etc. 

 It is known from the study that young entrepreneurs face more challenges than the 

experienced ones hence the following suggestions are made to overcome these 

problems: 

 To start a Specialized Institution to Develop Entrepreneurship, among 

Youngsters, which will encourage Entrepreneurship focusing on tackling 

challenges of Entrepreneurship, exploring various opportunities of 

Entrepreneurship and enlightening various aspects of Entrepreneurship to 

Youngsters. 

 To start a Diploma/Certificate Course in Entrepreneurship Development 

in Premier Institutions such as IIMs, IITs or any other Specialized 

Institutions at free of cost to Prospective Young Entrepreneurs in order to 

provide hands on training focusing on tackling various issues and challenges of 

Entrepreneurship 

 To introduce a Diploma/Certificate Course in Entrepreneurship 

Development in all Universities and Colleges across India, covering various 

practical aspects of Entrepreneurship and develop Entrepreneurship Skill 

among Youngsters.   
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 To start a UG/PG Degree Course in Entrepreneurship Development 

covering all aspects of Entrepreneurship and provide hands on training to 

young budding Entrepreneurs so as infuse Entrepreneurship Skills among 

them. 

 To introduce Entrepreneurship Development Course, at least in One 

Semester, in UG/PG Degrees offered by Arts/Science/Engineering Colleges 

across India. Instead of imparting theoretical concepts alone, practical aspects 

of Entrepreneurship must be dealt with.  

 A Special Project on Entrepreneurship may be introduced in the final 

semester of all UG and PG Courses of Arts & Science Colleges so as to instil 

Entrepreneurship Component in their course.   

 To establish a Training Centre for prospective Entrepreneurs to give 

training to prospective Entrepreneurs on various aspects of Entrepreneurs 

 To simultaneously run a Campaign/Programmes to create awareness 

about Entrepreneurship among Youngsters. 

 To explore various Entrepreneurship Opportunities and the same can be 

passed on to Prospective Young Entrepreneurs.  

Opportunities to Entrepreneurs in Vellore District 

MSME Sector in India 

 Micro, Small and Medium Enterprises (MSME) Sector has emerged as a highly 

vibrant and a dynamic sector of our Economy over the last few decades. MSME plays a 

crucial role in providing huge employment opportunities and also help in industrialization of 

rural and backward areas. The vision of Ministry of MSME is Sustainable Development of 

Globally Competitive Micro, Small and Medium Enterprises. Its mission is to promote growth 

and development of MSME, create New Enterprises and More Employment Opportunities 

and offers various schemes and offers platform for Growth and Development. Some important 

schemes of Ministry of MSMEs are as follows: 

 - Prime Minister Employment Generation Programme 

 - Credit Guarantee Trust Fund for Micro & Small Enterprises (CGTMSE) 

 - Interest Subsidy Eligibility Certificate 

 - Science and Technology Scheme 

 - Market Promotion & Development Scheme 

 - Revamped Scheme of Fund for Regeneration of Traditional Industries 



 

 

 - Skill Upgradation & Mahila Coir Yojana 

 - Export Market Promotion 

 - Domestic Market Promotion Scheme 

 - Trade and Industry Related Functional Support Services 

 - Welfare Measures  

 - Financial Support to MSMEs in ZED Certification Scheme 

 - Marketing Support/Assistance to MSMEs 

 - Design Clinic for Design Expertise to MSMEs 

 - Technology and Quality Upgradation Support to MSMEs 

 - Entrepreneurial and Managerial Development of SMEs through Incubators 

 - Marketing Assistance Schemes 

 - Entrepreneurship and Skill Development Programmes 

 - Infrastructure Development Programmes, etc. 

District Industries Centre (DIC) 

 All Micro, Small and Medium Enterprises are offered various schemes, services and 

support under one roof of the District Industries Centre. District Industries Centres are 

situated in various Districts of Tamil Nadu. The DIC offers various Incentive Schemes and 

implemented some Self Employment Schemes. 

  Awareness should be created among existing Entrepreneurs and Aspirants about 

the District Industries Centre situated at various parts of the state and its 

functions. 

District Industries Centre (DIC), Vellore 

Some of the important functions of DISTRICT INDUSTRIES CENTRE, VELLORE, 

are as follows: 

 DIC creates awareness about the policies and programmes on Industrial 

Development of the State/Central Governments through Awareness Camps, 

Seminars and Dissemination Meetings, etc. 

 DIC organizes and conducts Entrepreneurship and Skill Development Training 

Programmes. 

 It facilitates MSMESs in getting various clearance for starting an Enterprise 

from Government Departments through Single Window Clearance Committee. 

 It also sanctions and disburses incentives and subsidies to MSMEs 

 It implements Centrally Sponsored Schemes, PM Employment Generation 

Programmes, State Sponsored New Entrepreneur – Cum – Enterprise 
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Development Scheme and Unemployed Youth Employment Generation 

Programme 

 It provides Escort Services to the entrepreneurs towards identification of 

variable activities 

 It also assists in preparation of Project profiles for assistance from Financial 

Institutions 

It also facilitates MSMEs in getting payment of dues from the large industries through the 

MSME Facilitation Councils, etc. 

Opportunities to Young Entrepreneurs in Vellore District 

 There are several business opportunities available to Young Budding Entrepreneurs in 

Vellore District. Some important viable Business Opportunities to Young Entrepreneurs in 

Vellore District are listed below. The business opportunities listed below are based upon the 

observations of the Investigators which were done through meeting with the Young 

Entrepreneurs and Stakeholders across four major towns of the Vellore District besides 

having taken from the Review of past literatures.  

 Franchising: Franchising with leading brands could offer viable entrepreneurship 

opportunities especially for young ones as small towns are developing at a fast 

pace and there is further scope for developments. 

 Organic Farming – Young Entrepreneurs can start their venture in the field of 

Organic Farming as more number of general public is increasingly demanding 

organic food and demand for the same is increasing day-by-day. 

 Organic Vegetable/Fruits Shop – Young Entrepreneurs can start Organic 

Vegetable/Fruits Shop as large numbers of people are aware of the benefit of 

Organic Vegetables and Fruits. 

 Health Care Products – Young Entrepreneurs can start their venture in Health 

Care Products as demand for Health Care Products are increasing day by day. 

For e.g., Baby Diapers, Baby Soaps, Baby Shampoos, etc. 

 Textile Shops: As there are very limited number of shops available in Textile, 

Young Entrepreneurs can start Readymade Textile Shops 

 Computer/Laptop Service Centres: Computer/Laptop service centres either are 

very much limited or not available, Young Entrepreneurs can start a 

Computer/Laptop Service Centres. 



 

 

 Car/Bike Service Centres: As demand for Car/Bike Service is escalating day-by-

day with much limited Service Centres, Young Entrepreneurs can start a 

Car/Bike Service Centres. 

 Spare parts: Increasing number of Car/Bike users will definitely make up the 

market for spare parts and hence provide ample of opportunities for 

Entrepreneurs dealing in Spare Parts. 

 Similarly, Young Entrepreneurs can establish Engineering Workshops. 

 DTP Service Centre: Due to the growing demand of DTP Service with much 

limited services available, Young Entrepreneurs should use this opportunities. 

 Home Appliances Service Centres: Life of general public has become more 

dependent on various Electrical Home Appliance and hence, there is an 

increasing demand for Service Centres for Home Appliances such A/Cs, 

Washing Machines, etc. Young Entrepreneurs can reap the benefits of such 

increasing demands. 

 Mobile App based Distribution Services: There is an increasing need for the 

Mobile App based Distribution Services in respect of both goods and services. 

Young Entrepreneurs can devote their attention in this field and develop required 

app and business. 

 Recreation Facilities: The study was confined to the four major towns of Vellore 

District where it was found that there is non-availability of adequate recreation 

facilities and hence, it is suggested to Young Prospective Entrepreneurs to look 

into this field of business.  
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5.3 CONCLUSION 

 The study on „Opportunities and Challenges to Young Entrepreneurs in Vellore 

District‟ was carried out in the Vellore District of Tamilnadu. The study has elaborately dealt 

with the opportunities and challenges to young entrepreneurs in Vellore District. Any 

opportunities and challenges not found in the present study may be due to insignificance or 

non availability of those opportunities and/or challenges in Vellore District. The study is very 

much confined to the four major towns of Vellore District of Tamilnadu viz., Ambur, 

Melvisharam, Vaniyambadi and Pernambut.   

 The findings and conclusions are very much focused on the Vellore District of 

Tamilnadu and hence generalisation of the study for the study can be made only after studying 

other districts and other states. The opportunities and challenges are unique and differ from 

place to place and depend on the stage and nature of entrepreneurship. The opportunities and 

challenges are varying based on the background knowledge and experience of the Young 

Entrepreneurs. 

 

5.4 DIRECTIONS FOR FUTURE RESEARCH 

 The present study is carried out on the topic „Opportunities and Challenges to Young 

Entrepreneurs in Vellore District‟ duly considering the response of Young Entrepreneurs in 

Vellore District. With regard to directions for Future Research, Research Studies can be done 

in the following areas: 

 Similar study can be conducted in other Districts of Tamil Nadu 

 A comparative study can be conducted on the topic among Different Districts of 

Tamil Nadu 

 Similar study can be conducted in other States so as to comprehend the Issues and 

Challenges of Young Entrepreneurs in other States. 

 A comparative study can be conducted on the topic between Different States of 

India 

 Similar study can be conducted among Women Entrepreneurs to investigate 

Issues and Challenges pertinent to Women Entrepreneurs 

 A comparative study can conducted to investigate the different issues and 

challenges of Men and Women Entrepreneurs which will greatly help the 

Government 

 Similar study can be conducted among New Entrepreneurs 



 

 

 

5.5 SOCIAL RELEVANCE OF THE STUDY 

 The study highlights various issues and challenge pertinent to Young Entrepreneurs 

and if issues are resolved it will pave the way for the development of existing Young 

Entrepreneurs and will enlighten the future Young & Budding Entrepreneurs about the issues 

and challenges of Entrepreneurship so that they are careful and pro-active about the issues and 

challenges. The study also highlights various sources of Business Opportunities to Young 

Budding Entrepreneurs. All existing entrepreneurs and aspiring entrepreneurs will immensely 

benefit from the study as it highlights various measures to tackle issues and challenges. The 

study will be immensely useful to the Society in general and Young Entrepreneurs in 

particular. The study will also be of immense help to aspiring Entrepreneurs, Policy Makers 

and all Stakeholders. The study, to a great extent, will help in Promoting Self-Employment, 

Alleviating Unemployment, Improving Standard of Living, Generating More Revenue to 

Government and Increasing GDP. 

**************** 
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